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Delivery  Switch 
Plane  Hits  Paper 
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Farmer  and  rancher  jimmy  Krause’s 
banknote  has  been  granted  a  one  year 
extension  in  a  drought  forecasted  to  last 
three  years.  His  standard  88  bushels  of 
corn  has  been  reduced  to  zero,  and  he 
has  been  forced  to  sell  cattle  at  half  the 
normal  weight.  Stories  stretching  from 
the  farmlands  to  the  suburbs  of  growing 
hardship  and  confusion  about  jOU 
new  water  regulations,  set  » 

San  Antonio  ExpresS'News' 
editors  in  motion  to 


produce  a  compelling  eight  page 
section:  This  Parched  Land. 

The  special  effort  behind  This  Parched 
Land  helped  readers  understand  the 
emerging  issues,  complexity  and  politics 
of  water  management.  In  times  of 
struggle,  knowing  is  sometimes  half  the 
battle.  This  outstanding  journalism 


jOURl^ISM 

DISTifelON 


effort  is  anothet  reflection 
of  Hearst’s  continuing 
commitment  to  inform  and, 
ultimately,  make  a  difference. 
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New  Media  General  Daily 
Now  Serving  Florida’s 
Heartland  Connnunity 

HTCiHLANDS  _llMf 


A  MEDIA  GENERAL  NEWSPAPER 


i\  fter  Media  General  determined  that  people 
in  Highlands,  Hardee  and  DeSota  counties 
shared  many  needs  that  only  a  daily  newspaper 
could  meet,  we  created  one.  Highlands  Today, 
with  the  combined  resources  of  our  Tampa 
Tribune,  is  now  uniting  neighbors  and  towns 
in  a  way  nothing  else  can. 

In  addition  to  an  emphasis  on  local  news,  it 
gives  readers  unmatched  state  and  national 
coverage.  Along  with  that,  readers  in  this 


growing  community  gain  a  better  perspec¬ 
tive  and  a  stronger  voice. 

However,  the  creation  of  Highlands  Today 
represents  more  than  Media  General’s  vision 
for  one  community.  It  also  reflects  our  corpo¬ 
rate  vision  —  to  be  a  leading  provider  of  high 
quality  news,  information,  and  entertainment 
services  in  the  Southeast. 


Our  Story  is 
Total  Commitment 


Richmond  Times-Dispatch 
The  (Charlottesville)  Daily  Progress 
Suffolk  News-Herald 


The  Tampa  Tribune 
Culpeper  Star-Exponent 
Hernando  Today 


Winston-Salem  Journal 
The  (Lynchburg)  News  &  Advance 
Highlands  Today 


IN  BRIEF 


Donrey  merges 
Texas  dailies 

The  DENISON  HERALD  and 
Sherman  Democrat  will  merge 
Sept.  1  to  form  a  new  paper  called  the 
Herald  Democrat. 

Donrey  Media,  owner  of  both  papers 
in  Grayson  County, Texas,  said  no  layoffs 
were  planned. 

Both  papers  are  installing  new  equip¬ 
ment  to  improve  readability  and  repro¬ 
duction  of  photographs  and  advertise¬ 
ments.  Major  press  renovations  are  also 
planned. 

The  Herald  Democrat  will  be  dis¬ 
tributed  mornings  Sunday  through 
Friday.  Herald  Democrat  offices  will 
remain  fully  staffed  in  each  city  and  will 
be  produced  at  both  locations. 

John  Wright,  publisher  of  the 
Sherman  Democrat,  will  be  publisher 
of  the  merged  paf>er,  and  Don  Eldredge, 
editor  of  the  Democrat,  was  named  edi¬ 
tor. 

Steve  Martaindale,  editor  of  the 
Denison  Herald,  becomes  managing 
editor  of  the  new  paper,  and  Kathy 
Williams,  city  editor  of  the  Democrat, 
retains  that  title  with  the  Herald 
Democrat. 

The  Denison  Herald,  founded  in 
1889,  publishes  evenings  with  a  circula¬ 
tion  of  10,718, 11,897  Sunday.  Founded 
in  1879,  the  morning  Sherman 
Democrat  has  daily  circulation  of 
17,569, 20, 127  Sunday.  —  AP 

UMass  apologizes 
for  grades  leak 

ALL-AMERICAN  BASKETBALL  player 
Marcus  Camby  and  five  teammates 
are  receiving  money  and  an  apology 
from  the  University  of  Massachusetts  to 
settle  complaints  that  their  grades  were 
leaked  to  the  media. 

In  announcing  the  settlement  July  23, 
campus  spokeswoman  Kay  Scanlan  and 
the  players’ Washington  lawyer,  Daniel 
Segal,  refused  to  say  how  much  the 
players  will  get  to  settle  the  invasion-of- 
privacy  complaints. 

However,  the  Boston  Globe,  citing 
unidentified  sources,  reported  that  each 
player  was  receiving  $12,000,  for  a  total 
of  $72,000. 

Under  the  agreement,  the  university 
issued  a  statement  saying  it  regrets  the 


leaks.  “The  university  acknowledges  its 
responsibility  to  protect  the  confiden¬ 
tiality  of  its  student  records,”  the  state¬ 
ment  said. 

The  players  complained  to  the 
Massachusetts  attorney  general’s  office 
after  newspaper  reports  in  October 
1994  said  they  were  in  academic  trou- 
ble.The  reports,  based  on  unidentified 
sources,  said  Camby,  Michael  Williams, 
Donta  Bright  and  Tyrone  Weeks  w'ere  on 
academic  probation.  Dana  Dingle  and 
Ted  Cottrell  were  said  to  have  received 
warnings. 

The  players  said  they  believed  news 
reports  about  their  grades  “seriously  mis- 
characterized  their  academic  commit¬ 
ments  and  abilities.”  —  AP 

N.Y.  panel  guts 
indecency  law 

A  SECOND  JUDICIAL  panel  has 
declared  the  Communications 
Decency  Act  unconstitutional,  saying 
the  federal  law  does  go  too  far  in 
restricting  free  speech  among  adults. 

The  unanimous  ruling  by  three  feder¬ 
al  judges  adds  weight  to  a  decision  in 
Philadelphia  in  June  that  blocked 
enforcement  of  the  law. 

The  latest  ruling  found  that  the 
statute,  which  makes  it  illegal  to  pro¬ 
vide  “patently  offensive”  material  to 
minors  through  the  Internet,  is  “an  over¬ 
broad  prohibition  on  constitutionally 
protected  indecent  speech  between 
adults.” 

The  judges  also  said  there  was  no 
practical  way  for  Internet  service 
providers,  such  as  America  Online  and 
CompuServe,  to  comply  with  the  law  as 
written,  making  them  potentially  liable 
for  anything  their  customers  send. 

The  ruling  stemmed  from  a  lawsuit 
brought  by  Joe  Shea,  editor  of  the 
American  Reporter,  an  online  newspa¬ 
per  that  published  an  intentionally  pro¬ 
fane  criticism  of  the  CDA  in  order  to 
challenge  the  law. 

“It’s  a  victory  for  the  fundamental 
human  rights  of  free  expression  and 
free  speech  on  the  Internet,”  Shea  said. 
“It’s  a  significant  boost  to  the  viability 
and  credibility  of  online  journalism.” 

But  Judge  Jose  Cabranes  of  the  2nd 
U.S.  Circuit  Court  of  Appeals  also  wrote 
that  the  law’s  goal  of  limiting  children’s 
exposure  to  sexually  explicit  online 


I  material  is  “undeniably  worthy,”  and  sug- 
i  gested  that  new  legislation,  “carefully 
I  tailored  to  technological  realities,”  may 
I  pass  constitutional  muster. 

The  latest  ruling  had  little  practical 
j  effect  because  enforcement  of  the  law 
I  already  was  barred  by  the  three-judge 
i  panel  in  Philadelphia.The  Justice 
i  Department  is  appealing  that  ruling  to 
I  the  U.S.  Supreme  Court.  —  AP 

I  Detroit  unions 
\  pledge  peace 

The  national  labor  Relations 
Board  has  approved  an  agreement 
:  to  end  picket  line  violence  by  unions 
I  on  strike  for  more  than  a  year  against 
j  Detroit’s  daily  newspapers. 

The  board’s  four  members  in 
i  Washington  signed  the  order  July  24 
j  and  forwarded  it  to  the  6th  U.S.  Circuit 
I  Court  of  Appeals  in  Cincinnati  for  final 
I  approval,  according  to  Steve  Glasser, 
i  assistant  to  regional  NLRB  director 
j  William  Schaub  Jr.  in  Detroit. 

:  Glasser  said  he  did  not  know  when 

j  the  appeals  court  would  approve  the 
I  binding  agreement  signed  July  12  by 
j  the  six  unions  striking  the  Detroit  News 
I  and  the  Detroit  Free  Press. 

The  agreement  —  in  which  the 
I  unions  promise  to  refrain  from  violence, 

I  coercion  and  threats  against  the  newspa- 
I  pers  and  employees  —  was  signed  the 
I  day  before  the  strike’s  first  anniversary, 
j  Strikers  also  are  barred  from  blocking 
j  the  entrances  to  newspaper  buildings. 

I  The  unions  have  disavowed  such  acts 
i  as  rock-throwing  and  vandalism  to  vehi- 
j  cles  and  property.  Roger  Kerson,  a 
I  spokesman  for  the  Metropolitan  Council 
I  of  Newspaper  Unions,  has  blamed  oth- 
i  ers  for  causing  the  violence, 
i  Also  last  week,  Schaub  issued  an 
i  unfiiir  labor  practice  complaint  accusing 
j  the  Detroit  Free  Press  of  improperiy 
j  declaring  an  impasse  in  negotiations 
j  with  Newspaper  Guild  Local  22  and 
j  implementing  terms  of  its  final  contract 
I  offer  in  April. 

When  Free  Press  executives  declared 
j  an  impasse  nine  months  into  the  strike, 

I  replacement  workers  and  employees 
i  who  had  crossed  picket  lines  received 
j  4%  raises.  Schaub  said  the  Free  Press 
1  should  have  waited  to  give  raises  until 
I  the  strike  was  over  or  until  an  NLRB 
1  hearing  is  concluded.  —  AP 
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BY  DEBRA  GERSH  HERNANDEZ 


Icons 

Of  Freedom 


lEO^  OF  THE  Berlin  Wall, 
a  levied  statue  of  Lenin, 
sufflaigette  banners  and 
oAir  “Icons  of  Freedom” 
are  now  in  place  at  Free¬ 
dom  Park,  a  1.6-acre 
revamped  overpass  run¬ 
ning  between  the  Free¬ 
dom  Forum  World  Center 
and  the  USA  Today  build¬ 
ing  in  Arlington,  Va. 

The  $4  million  cooperative  venture  between 
Freedom  Forum  and  its  landlord,  Westfield  Realty 
Co.,  includes  the  spiraling  glass  journalists’  memorial 
(fdfP.June  8,  p.  12)  and  eight  real-life  examples  of 
the  struggle  for  fteedom.The  park  is  adjacent  to  and 
part  of  the  under<onstruction  Newseum,  slated  to 
open  in  1997. 

Included  in  the  exhibit  are:  three  12-foot-high  sec¬ 
tions  of  the  Berlin  Wall,  which  came  down  in  1989; 
a  toppled,  headless  statue  of  communist  leader 
Vladimir  Ilyich  Lenin,  one  of  many  pushed  over  and 
beheaded  in  1S)91  as  the  Soviet  Union  collapsed; 
cobblestones  from  Poland’s  Warsaw  Ghetto,  where 
Jews  wei;e  segregated  until  they  rose  up  against 
their  Nazi  oppressors  in  1943  and  14,000  Jews  died; 
and  a  bronze  casting  of  a  South  African  ballot  box 
used  in  the  1994  election  when  blacks  were 
allowed  to  vote  for  the  first  time  and  Nelson  Man¬ 
dela  was  elected  president. 

Also;  a  replica  of  a  tin  boat  used  by  two  Cuban 
refugees  in  1966  to  flee  for  the  United  States;  a 
bronze  casting  of  the  Birmingham,  Ala.,  jail  cell  door 


behind  which  Dr.  Martin 
Luther  King  Jr.  was  impris¬ 
oned  after  leading  a  nonvi¬ 
olent  civil  rights  protest 
(the  door  is  mounted  on  a 
concrete  slab  the  same 
size  as  the  cell);  replicas  of 
banners  used  during  the 
1848-to-1920  struggle  for 
women’s  right  to  vote;  and 
a  "talking  circle”  of  stones, 
a  symbol  of  free  speech  and  equality,  as  used  by 
some  Native -American  tribes. 

In  addition,  further  up  in  the  paik,  near  the 
memorial  to  journalists  who  died  in  the  line  of  duty, 
are  tributes  to  six  “News  Pioneers,”  including  Ben¬ 
jamin  Franklin,  Thomas  Paine,  James  Gordon  Ben¬ 
nett,  Frederick  Douglass,  Horace  Greeley,  and  Ida  B. 
WeUs. 

“I  think  I  can  say  today,  without  exaggeration,  that 
this  place.  Freedom  Park,  is  the  best  conversion  of 
an  unused  highway  bypass  into  an  urban  park  in  the 
world,”  commented  Peter  S.  Prichard,  executive  vice 
president  of  Freedom  Forum  and  executive  director 
of  the  Newseum. 

Discussing  the  icons,  Prichard  called  the  Cuban 
boat  story  “in  some  ways,  the  best  of  all.” 

“In  1S>66,  a  mechanic,  Laureano  Iglesias,  secretly 
welded  a  kayak  of  tin,  made  an  engine  out  of  his 
lawn  mower,  strapped  the  whole  thing  under  his 
car,  and  then  he  and  his  wife,  Consuelo,  sneaked 
away  from  a  Havana  beach  and  traveled  90  miles  to 
Miami,”  he  said.  ■ 


Eight  real-life  examples  of 
the  struggle  for  freedom 
are  now  part  of  Freedom 
Park  in  Arlington,  Va. 


In  Freedom  Park  in  Arlington,  Va.,  a  statue  of  V.l.  Lenin  lays  headless  —  a  poignant  image  of  the  peaceful  1991 
overthrow  of  the  communist  system  that  evolved  from  the  Russian  Revolution  of  1917. 
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CALENDAR 


AUGUST 

21-25  National  Association  of  Black  Journalists,  Stouffer 
Hotel,  Nashville,Tenn. 

30-9/ 1  Religion  Newswriters  Association  Annual  Meeting, 
Omni  Orrington  Hotel,  Evanston,  Ill. 

SEPTEMBER 

5-7  Maryland-Delaware-D.C.  Press  Association  Annual 

Summer  Convention,  Harbourtowne  Golf  Resort  & 
Conference  Center,  St.  Michaels,  Md. 

5- 8  National  Lesbian  &  Gay  Journalists  Association, 

Hyatt  Regency,  Miami,  Fla. 

6- 11  Suburban  Newspapers  of  America  Fall 

Publishers  Conference,  Marc  Hopkins  Inter¬ 
Continental,  San  Francisco 

12-13  American  Society  of  Newspaper  Editors  Salute  to 

FoIA  Conference,The  Freedom  Forum,Arlington,Va. 
12-14  Washington  Newspaper  Publishers  Association 

Annual  Convention  and  Board  Meeting,  Cavanaugh’s 
at  Yakima  Center,  Washington 

12- 14  Annual  Mid-America  Newspaper  Conference,  Holiday 

Inn  —  Lake  of  the  Ozarks,  Lake  Ozark,  Mo. 

18-20  Interstate  Advertising  Managers’ Association  Fall 
Advertising  Conference,  Harbourtowne, 

St.  Michaels,  Md. 

18-21  Associated  Press  Managing  Editors  Association 
Annual  Convention,  Hyatt  Regency  Downtown, 
Denver,  Colo. 

18-21  Society  of  Professional  Journalists  Armual 

Convention,  Hyatt  Crystal  City,  Washington,  D.C. 
25-28  International  Newspaper  Marketing  Association 
Europe  Conference,  the  Antwerp  Hilton,  Belgium 
25-28  National  Newspaper  Association  Annual  Convention, 
Opryland  Hotel,  Nashville,Tetm. 

28-30  Newspaper  Flexo  User  Group,  Downtown  Marriott 
Hotel,  Charlotte,  N.C. 

OCTOBER 

1-4  National  Conference  of  Editorial  Writers  Annual 
Convention,  Hyatt  Regency,  Baltimore,  Md. 

I- 6  American  Association  of  Sunday  and  Feature  Editors 

Convention,  Hyatt  Regency  Rivetwalk,  San  Antonio,Texas 

5- 9  Inter  American  Press  Association  52nd  General 

Assembly,  Ritz-Cariton  Huntington  Hotel, 

Pasadena,  Calif. 

6- 8  Ohio  Circulation  Marugers  Association  Fall 

Conference,  Crowne  Plaza,  Cincinnati,  Ohio 

II- 13  National  Association  of  Agricultural  Journalists, 

Budgetel,  Dublin,  Ohio 

13- 16  Advertising  Media  Credit  Executives  Association 

International  Annual  Conference,  Royal  Sonesta, 

New  Orleans 
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Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

a/14/96 

8/7/96 

8/14/95 

A.H.  Belo  Corp.  (NY) 

40.625 

39.875 

30.50 

American  Media  Inc.  (NY) 

5.50 

5.125 

5.50 

Central  Newspapers  Inc.  (NY) 

35.00 

35.125 

27.125 

Dow  Jones  &  Co.  Inc.  (NY) 

40.00 

40.00 

35.125 

Gannett  Co  Inc.  (NY) 

69.50 

67.125 

54.50 

Gray  Comm.  Sys.  (NY) 

22.00 

21.875 

17.333 

Harte-Hanks  Comm.  (NY)* 

25.50 

25.875 

18.333 

Hollinger  International  (NY)# 

10.25 

9.875 

11.75 

Knight-Ridder  Inc.  (NY)## 

33.625 

33.50 

28.50 

Lee  Enterprises  Inc.  (NY)** 

21.625 

21.00 

18.875 

McClatchy  Newspapers  Inc.  (NY) 

27.375 

26.375 

21.75 

Media  General  Inc.  (AM) 

30.875 

31.875 

35.00 

New  York  Times  Co.  (AM) 

30.25 

30.25 

25.25 

Providence  Journal  (NY)# 

18.875 

18.375 

N/A 

Pulitzer  Publishing  Co.  (NY) 

53.625 

54.50 

47.50 

E.W.  Scripps  Co.  (NY) 

44.00 

43.00 

34.25 

Times  Mirror  Co.  (NY) 

44.375 

43.25 

31.875 

Tribune  Co.  (NY) 

72.375 

70.50 

66.125 

Washington  Post  Co.  (NY) 

320.125 

322.00 

273.25 

#  Adjusted  for  3  for  2  stock  split  as  of  12/95 
**  Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 

#  Initial  Public  Offering  6/24/96 

##  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 
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Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

8/14/96 

8/7/96 

8/14/95 

Hollinger  Inc.  (a) 

10.95 

10.65 

11.85 

News  Corp.  Ltd.  (c) 

20.125 

20.25 

23.875 

Pearson  Ltd.  (b) 

6.68 

6.45 

6.37 

Quebecor  Inc.  Class  A  (a) 

21.40 

21.60 

21.625 

Reuters  Holdings,  ADR  (c) 

68.75 

65.8125 

50.50 

Southern  Inc.  (a) 

16.50 

16.10 

14.375 

Thomson  Corp.  (a) 

23.20 

22.85 

18.375 

Toronto  Sun  Publishing  Corp.  (a) 

15.65 

15.65 

11.375 

Torstar  Corp.  (a) 

25.50 

25.50 

20.75 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 
{c|  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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BY  M.L.  STEIN 


Plane  Plows 
Into  Paper 


HE  OaOVILLE  MERCURY  Register  in  Northern  Cal¬ 
ifornia  got  the  kind  of  story  it  didn’t  want  when  a  U- 
2  spy  plane  crashed  into  its  headquarters,  killing  the 
pilot  and  a  subscriber,  terrorizing  employees  and 
knocking  out  the  computer  system  as  fire  and 
smoke  invaded  the  structure. 

Only  the  fact  that  the  plant  was  built  of  metal 
saved  the  lives  of  the  17  staffers  there  at  the  time, 
firefighters  said. 

Fire  and  smoke  spread  through  the  offices,  over¬ 
coming  a  local  police  officer  who  helped  in  the 
evacuation,  according  to  reporter  Gary  Jones. 

“The  metal  acted  as  a  heat  shield,  we  were  told,” 
he  said. 

IJ-Z  spy  PldriG  Jones  was  a  witness,  as  well 
as  one  of  the  first  staffers  to 

hits  Northern  cover  the  accident  Aug.  7. 

He  said  he  was  in  the  drive- 

California  dd  I  ly,  home,  a  block  and 

a  half  away,  when  he  saw  a 

killinci  two  “ball  of  fire  in  the  sky  as  the 

^  plane  broke  apart.  1  watched 

it  come  down  and  I  knew 
where  it  would  hit:  the  newspaper.” 

Jones  said  the  pilot,  Capt.  Randy  D.  Roby,  tried  to 
eject,  but  apparently  the  plane’s  ejection  mechanism 
fkiled. 

Jeri  Vering  had  just  renewed  her  subscription  and 
was  leaving  the  building  when  the  aircraft  smashed 
into  the  parking  lot,  part  of  it  hitting  a  comer  of  the 
building  housing  the  power  room.Three  employees’ 
cars  were  damaged. 

“The  plane  hit  the  parking  lot  nose  down,”  Jones 


Jones  said.  She  saved  herself  by  ducking  into  a  room. 

Photographer  Tonya  Paul  was  knocked  six  feet 
into  a  wall  by  the  force  of  the  crash,  which  many  in 
the  building  thought  was  an  earthquake. 

But  Paul  and  other  news  staffers  went  immedi¬ 
ately  to  work,  resulting  in  a  special  edition  the  next 
day. 

“It  was  an  incredibly  good  job,”  said  editor  Roger 
Aylworth,  who  was  vacationing  in  Utah  at  the  time 
of  the  disaster  and  rushed  back  immediately. 

“It  [the  coverage]  was  not  possible,  but  they  did 
it,”  he  added.“I  think  it  was  as  good  as  the  big  dailies’ 
coverage  of  the  Bay  Area  earthquake”  in  1989. 

The  Mercury  Register’s  next-day  special  issue  fea¬ 
tured  multiple  stories  and  pictures,  including  a  side- 
bar  about  U-2  crashes  dating  back  to  the  1950s.  In 
1980,  one  of  the  secret  reconnaissance  planes,  from 
nearby  Beale  Air  Force  Base,  plunged  into  a  field 
three  miles  from  the  Mercury  Register. 

During  the  recent  incident,  the  Enterprise-Record 
reported,  military  personnel  kept  onlookers  and  the 
media  1,000  feet  away  from  the  crash  site. 

“Security  was  so  tight  that  at  one  point  aTV  news¬ 
man’s  camera  was  taken  and  film  he  had  taken  of 
the  wreckage  was  confiscated,”  the  paper  said. 

Later,  an  Air  Force  public  information  officer  held 
a  briefing  during  which  he  disclosed  that  the  aircraft 
was  on  a  routine  training  mission. 

Aylworth  said  the  Mercury  Register  would,  in  the 
next  two  weeks,  occupy  temporary  storefront  quar¬ 
ters  in  Oroville.“Our  building  is  being  inspected,  but 
I  haven’t  a  clue  as  to  when  we  can  move  back  in,” 
he  said.  ■ 


recalled.  “It  looked  like  a  lawn  dart 
embedded  in  the  asphalt.” 

The  reporter  credited  advertising  man¬ 
ager  Lonnie  Steadman  and  desk  editor 
Rick  Longley  with  directing  the  evacua¬ 
tion.  Ironically,  Jones  had  recently 
returned  from  Atlanta,  where  he  covered 
the  Olympics,  including  the  Centennial 
Park  bombing,  for  the  56  Donrey  news¬ 
papers. 

As  of<Aug.  11,  the  Mercury  Register 
was  being  produced  at  a  sister  paper,  the 
CMco  Enterprise-Record,  20  miles  away. 

The  Enterprise-Record's  own  com¬ 
puter  system  went  out  due  to  water  dam¬ 
age,  according  to  Jones.  Firefighters 
poured  64,000  gallons  of  water  on  the 
flames. 

One  circulation  worker  was  in  a  hall- 


Firefighters  hose  down  a  car  destroyed  when  a  plane  crashed  into  a  corner 


way  when  a  ball  of  fire  rolled  toward  her,  of  the  Oroville  (Calif.)  Mercury  Register  Aug.  7. 
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BY  TOM  RIORDAN 


Weeklies’  Pact  A 
JOA  Forerunner? 

WAS  THE  1929  “survival  charter”  “Immediately  after  Riddick  and  Groat  signed 

Ijetween  two  tiny  Indiana  week-  original  survival  charter  in  1929,  Groat  was  nan 
lies  a  prototype  for  today’s  joint  town  postmaster  for  life.  I  have  to  believe  this  v 
operating  agreements?  all  lined  up  before  the  deal  was  cut,”  Connelly  s 

This  pact,  now  67  years  old  Of  the  1979  charter  changes,  Connelly  said,"’’ 


Indiana's 
lMCtf'an}>e. 
Standard  and 
l.aCran^e  News 
joi ned  ha s iness 
operatifnis  in 
1929  'survival 
charter' 


WAS  THE  1929  “survival  charter” 
between  two  tiny  Indiana  week- 
Ues  a  prototype  for  today’s  joint 
operating  agreements? 

This  pact,  now  67  years  old 
and  still  in  effect,  consolidated  LaGrange  Standard 
and  LaGrange  News  business  functions,  ad  sales 
and  printing  but  left  independent  the  two  newspa¬ 
pers’  editorial  voices  and  news  coverage. 

The  publishers  agreed  to  share  profits  and  losses 
50-50.The  arrangement  seems  strikingly  similar  to 
later  newspaper  industry  JOAs  that  left  news  and 
editorial  operations  separate 
while  combining  advertising, 
circulation,  production  and 
administration  under  one 
umbrella. 

A  book  entitled  Joint 
Operation  Agreements,  the 
Newspaper  Preservation 
and  Its  Applications  reports 
the  history  of  America’s 
JOAs,  which  currently 
include  36  dailies  in  18  cities. 

The  first  happened  in 
1933,  write  authors  John  C. 
Bustema  and  Robert  Picard, 
and  joined  the  Albuquerque  Tribune  and 
Albuquerque  Journal.  No  mention  is  made  of 
weeklies. 

The  histories  of  the  LaGrange  weeklies  reach 
back  into  the  last  century. 'Fhe  Standard,  a 
Republican  publication,  was  founded  in  1855.The 
News,  sporting  a  Democratic  Party  label,  arrived  on 
the  scene  in  1875.  During  the  1920s,  hard  times 
began  to  exert  a  death  grip  on  Indiana’s  small  farm¬ 
ing  communities.  Publishers  in  LaGrange  knew  by 
1929  that  only  one  paper  could  survive.  But  which 
one? 

Paul  Riddick,  owner  of  the  Standard  and  one  of 
13  founders  of  Sigma  Delta  Chi  (now  the  Society 
of  Professional  Journalists),  had  no  clue.  Equally  in 
the  daik  was  Harry  Groat,  publisher  of  the  News. 

So  they  decided  to  join  their  operations  at  the 
pocketbook.This  50-year  pact  was  renewed  in 
1979  —  with  some  modifications  —  for  another 
half  century. That  keeps  it  in  effect  until  2029. 

Bill  Connelly,  LaGrange  Publishing  Co.’s  current 
president  and  publisher,  has  a  theory  about  this 
pioneering  JOA. 

Riordon  is  a  freelance  writer  based  in  Ocala,  Fla. 
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“Immediately  after  Riddick  and  Groat  signed  the 
original  survival  charter  in  1929,  Groat  was  named 
town  postmaster  for  life.  I  have  to  believe  this  was 
all  lined  up  before  the  deal  was  cut,”  Connelly  said. 

Of  the  1979  charter  changes,  Connelly  said,  “We 
basically  consolidated  the  mailing  lists  and  went  to 
twice-a-week  publication.” 

Until  then,  both  papers  were  issued  Wednesday. 

Now,  one  staff  produces  both  issues,  and  they  still 
appear  under  different  flags  —  the  Wednesday 
Standard,  5,293  paid  circulation,  and  the  Friday 
News,  4,944  paid. 

Connelly  added  to  that  mix  a  total-market-cover¬ 
age  publication  —  the  LaGrange  Countian.  It’s  a 
quarter-fold  version  of  the  Standard's  classified 
section,  with  some  display  ads,  and  it’s  mailed  free 
to  the  5,587  homes  that  receive  neither  weekly. 

LaGrange  Publishing,  which  also  owns  the  874- 
circulation  Middlebury  Independent  in  Elkhart 
County,  generates  annual  sales  of  $1.5  million, 
about  30%  from  commercial  printing. 

Connelly,  55,  admits  he  thinks  of  himself  more  as 
a  businessman  than  an  editor.  His  LaGrange  week¬ 
lies,  which  serve  an  area  40%  Amish,  seldom  run 
editorials. 

“We’ve  discontinued  that  voice  due  to  a  lack  of 
people  woridng  here  who  think  as  I  do,”  he  said. 

“Most  are  young,  23, 24,  and  too  danrn  liberal  to 
suit  me.” 

“The  first  Comielly  arrived 
here  in  1814,”  Bill  Connelly  said. 

“That  was  before  Indiana  was  a 
state.  I  was  raised  on  the  family 
farm  and  never  lived  more  than 
two  miles  from  the  court  house. 

I  figured  I’d  farm,  just  like  my 
dad  and  his  dad.” 

An  unexpected  incident 
changed  that.  As  a  junior  in  high 
school,  Connelly  wanted  to 
attend  the  county  basketball 
tournament.  But  he  didn’t  have 
the  price  of  admission. 

Granddad  Floyd,  who  lived  on 
the  farm  and  took  a  special 
interest  in  Bill,  suggested, 

“There’s  a  new  editor  at  the 
Standard. Sslhy  don’t  you  ask 
him  if  he  has  an  extra  ticket.” 

Bill  hustled  to  the  newspaper  Bill  Connelly,  LaGrange 
office  —  and  into  a  different  Publishing  Co.  president 

world.  Eugene  “Marty”  Marten,  and  publisher 


WEEKLY  EDITOR 


Controversy  over  PH 
^program  dissoIv< 


the  new  fellow  in  town,  lis-  j 

tened  thoughtfully  to  the  ; 

youth’s  straightforward  ^ 

request. Yes,  Marten  replied,  * 

m  give  you  a  ticket  —  if  ^ 

you’ll  write  a  report  on  the  T 

games  for  next  week’s  M 

Standard.  | 

Young  Connelly  eagerly 
agreed.This  good-natured  bar¬ 
tering  shoved  the  17-year-old 
into  the  weekly  newspaper 
business.  _ 

In  Marty  Marten,  Connelly  l 

acquired  a  teacher,  mentor  I 

and  friend.  I 

“I  just  can’t  tell  you  how  ! 

important  our  relationship  — 
long-term,  personal,  social  — 
with  Marty  and  his  wife,  Joyce, 
has  meant  to  me,”  said  Connelly. 

“It  continues  to  this  day.” 

After  graduating  from  high 
school  in  1958,  Connelly  went  to 
work  full  time  for  the  Standard. 

He  covered  sports  and  sold  ads.  His  pay 


opportunity  to  buy  into 
LaGrange  Publisliing  Co. 

Two  years  later.  Marten  told 
Connelly,  “It’s  time  for  me  to 
move  along.  I  want  you  to 
own  some  of  LaGrange  and 
eventually  become  the  major 
stockholder.” 

The  28-year-old  Connelly 
recognized  this  as  a  remark¬ 
able  opportunity.  He  “pur¬ 
chased  a  little  block  of  stock,” 
and  continued  to  invest  until 
reaching  a  50/50  partnership 
with  Marten. 

The  Martens  headed  west 

[and  purchased  the  Verde 
Independent  in  Cottonwood. 
They  built  it  into  a  strong 
6,000<'irculation  product. 

“Sixteen  years  ago  we  sold 
it  for  more  than  double  the 
$550,000  annual  gross,” 
Marten  said  in  a  telephone 
interview. 

Marten,  now  68,  and 


a  'survival  charter’  brought  together 
business  operations  of  the  LaGrange  Standard 
and  LaGrange  News  in  1929  and  keeps  the  Indiana 
weeklies  going  today. 


was  $35  per  week.  His  hours  were 


Connelly  talk  frequently.  They 


between  70  to  80. 

Evenings  he  labored  with  Marten  in 
the  back  shop  —  running  the  Linotype, 
building  ads  and  making  up  hot-metal 
pages. 

Connelly’s  appetite  for  the  newspa¬ 
per  business  seemed  insatiable.  His 
respect  for  Marten’s  talents  as  a  newspa¬ 
perman  deepened. 

“Marty  had  been  editor  of  Pacific 
Stars  &  Stripes  during  the  Korean  War 
and  studied  journalism  at  Indiana  Uni¬ 
versity.  He  gave  me  all  sorts  of  newspa¬ 
per  books  and  magazine  articles  to  read.” 

Marten  sent  his  youthful  prodigy  to 
Bloomington  for  an  Indiana  University 
journalism  short  course.  Conducted  by 
Dean  John  Stemple,  this  session  prompt¬ 
ed  Connelly  to  consider  enrolling  full 
time  in  journalism  school. 

Connelly  posed  the  question  to 
Stemple. 

“rU  never  forget  his  reply,”  Connelly 
said.  “Stemple  said, ‘Hell  no.  As  long  as 
you’re  woridng  for  Marty  Marten  there’s 
no  sense  in  coming  down  here  to 
school.  Marty  can  teach  you  everything 
you’ll  ever  need  to  know  about  the 
newspaper  business.’  ” 

Meanwhile,  Bill’s  father,  bothered  by  a 
breathing  problem,  was  told  in  1963  by 
his  doctor  that  if  he  wanted  to  live,  he’d 
have  to  move  to  a  dry  climate. 

Bill,  then  23,  told  Marten  he’d  like  to 
help  his  father  relocate  in  a  western 


state  and  find  a  new  profession. 

Marten  responded,  “Go  ahead.  We  can 
just  call  this  a  leave  of  absence.” 

At  that  point,  neither  Bill  nor  Marty 
realized  that  the  “leave”  would  last  three 
years. 

En  route  west,  the  two  Connellys 
hatched  an  idea  —  Bill’s  dad  would  buy 
a  small  weekly  newspaper.  His  son 
would  teach  him  how  to  operate  it. 

“A  newspaper  broker  in  Kansas 
directed  us  to  the  Eastern  Colorado 
Plainsman,  located  in  a  sleepy  litde 
cow  town  named  Hugo,”  Connelly  said. 
“’The  paper  had  a  circulation  of  about 
1,000,  and  several  job  presses  in  good 
condition.  Dad  paid  $18,000  for  the  lot.” 

The  younger  Connelly  taught  his 
father  to  report  and  write,  operate  the 
Linotype  and  four-page  Miehle  flatbed 
press.  Bill  figured  he  could  increase 
printing  revenues  by  hustling  for  orders 
in  nearby  cities.  It  woiked  well. 

“I’d  go  to  Denver  one  week,  return  to 
Hugo  and  drop  off  the  jobs,  then  the 
next  week  be  in  Colorado  Springs,” 
Connelly  said. 

In  1966,  Bill  Connelly  decided  it  was 
time  to  return  to  LaGrange.'That  delight¬ 
ed  Marten,  who  was  about  to  take  his 
two  weeklies  offset.  He  sensed  that  with 
Connelly  at  liis  side  the  conversion 
would  be  more  tranquil. 

And  there  was  another  reason:  Marten’s 
long-range  plan  to  offer  Connelly  an 


meet  at  least  once  a  year,  usually  at  the 
annual  National  Newspaper  Association 
convention. 

“Bill  has  done  a  great  job  at 
LaGrange,”  Marten  said.  “He  is  a  true 
community  newspaperman.  He  mixes 
common  sense  with  a  solid  work  ethic. 
He’s  down  to  earth  and  not  afraid  to  try 
new  ideas.  He  faces  challenges  —  that’s 
what  he  calls  problems  —  not  next 
week  or  next  month,  but  now.” 

Throughout  his  36  years  of  weekly 
experience,  Coimelly  played  an  active 
role  in  the  community  “but  not  neces¬ 
sarily  from  an  editorial  standpoint.  Lots 
of  times  you  accomplish  more  by  the 
way  you  react  to  things  than  by  trying 
to  push  projects.  It’s  actually  easier  to 
lead  people  than  to  drag  them. 

Connelly  and  his  wife,  Chariotte,  who 
is  corporate  secretary  of  LaGrange 
Publishing,  live  on  their  240-acre  “Type- 
High  Farm.”  It’s  a  working  layout,  with 
35  head  of  registered  Belgian  horses, 
which  Cormelly  breeds,  trains  for  field 
work  and  sells  to  local  farmers. 

Marty  Marten,  while  defining  key 
qualities  of  a  small-town  weekly  entre¬ 
preneur,  defined  his  pal  Connelly: 

“Never  take  life  too  seriously.  Laugh  at 
yourself  and  some  of  your  crazy  ideas 
and  pet  peeves.  Have  a  sense  of  humor. 
These  are  absolute  necessities  to  survive 
in  today’s  newspaper  world.  Bill 
Connelly  qualifies  on  all  counts.”  ■ 
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Talk  Can  Be  Lethal 


IT  HAS  BEEN  almost  six  months  since  the  Council  on  Foreign 

Relations  asked  the  CIA  to  take  a  fresh  look  at  its  policy  of  using  jour¬ 
nalists,  clergy  and  Peace  Corps  volunteers  as  “covers”  in  clandestine 
activities.  A  1977  directive  bars  such  operations.  But,  it  was  revealed,  the 
CIA  for  the  last  19  years  has  permitted  agents  to  f)ose  as  reporters  and  to 
use  media  personnel  for  intelligence  gathering,  under  a  loophole  giving 
the  CIA  director  discretionary  power  to  cut  exceptions. 

The  Senate  Select  Committee  on  Intelligence  has  just  held  hearings 
on  the  subject,  and  if  there  are  any  foreign  governments  or  terrorists 
who  haven’t  heard  of  the  possible  relationship  between  journalists  and 
the  CIA,  they  know  now.  Some  witnesses  believe  continued  public  dis¬ 
cussion  of  the  subject  is  doing  more  harm  than  good,  because  the  hear¬ 
ings  confirm  overseas  assumptions,  no  matter  how  unwarranted,  about 
ties  between  journalism  and  spying. 

The  mere  perception  of  a  CIA  cormection  can  put  U.S.  reporters 
working  abroad  in  great  danger.  E&P  said  March  9  that  the  only  solution 
is  an  act  of  Congress  prohibiting  CIA  operatives  from  impersonating 
journalists.  We  still  believe  that,  and  we  resent  the  comments  of  govern¬ 
ment  officials  who  challenged  the  patriotism  of  journalists  who  oppose 
the  deception. 

Why  don’t  they  listen  to  someone  who  has  been  there  —  Terry 
Anderson,  who  spent  seven  years  as  a  hostage,  sometimes  with  a  gun  at 
his  head,  charged  with  being  a  CIA  agent. 

“The  damage  has  already  been  done,  I  believe,  most  prominently  by 
[CIA]  Director  Deutch’s  acknowledgement  that  there  were  exceptions 
to  the  general  rule  and  that  such  things  have  happened  in  the  past,” 
Anderson  said.  “So,  the  best  thing  that  we  can  do  is  try  to  repair  the 
damage  by  a  greater  prohibition,  without  exceptions.  We  are  talking 
about  a  real  danger;  this  is  not  imaginary.” 

The  lives  of  all  U.S.  foreign  correspondents  can  be  in  jeopardy  if  we 
don’t. 
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LETTERS  TO  THE  EDITOR 


About  those 
editorial  pages 

This  letter  is  in  response  to  the 
Shop  Talk  At  Thirty  article  by  Joe 
Smyth  iE&P,}\ine  29).  His  discussion 
of  the  no^ditorial  policy  states  it 
“allows  us  to  be  real  journalists  — 
continually  engaged  in  a  never-ending 
search  for  truth,  without  claiming  to 
possess  ‘truth.’  ” 

What  is  before  us  is  a  revelation  of 
how  little  knowledge  of  the  history  of 
newspapers  and  the  role  of  the  jour¬ 
nalist  we  now  possess.  In  1866, 
Horace  Greeley’s  biographer,  James 
Parton,  wrote  that  the  editorial  was 
dying.  He  stated  that  the  success  of  a 
newspaper  had  come  to  depend 
“wholly  and  absolutely  upon  its  suc¬ 
cess  in  getting,  and  its  skill  in  exhibit¬ 
ing  the  news.” 

At  about  the  same  time  this  obitu¬ 
ary  for  the  editorial  was  being  pro¬ 
nounced,  Joseph  Pulitzer  wrote  of  his 
intent  for  the  World,  to  be  “both  a 

Newspaperdom* 


50  YEARS  AGO. . .  Responding  to  an 
Editor  &  Publisher  survey,  859  U.  S. 
and  35  Canadian  dailies  said  they 
planned  to  spend  almost  $250  million 
on  new  equipment  and  plant 
improvements  in  the  next  five  years. 
E&P  said  this  was  the  newspaper 
industry’s  answer  to  U.S.  and 
Canadian  newsprint  mills  that  have 
resisted  making  capital  expenditutes 
necessary  to  increase  production  by 
10%  to  15%.  Newsprint  authorities 
have  been  quoted  as  saying  that  such 
investments  would  be  unwise  because 
newspapers  “are  enga^d  in  a  dying 
industry.” 

Three  hundred  members  of  the 
American  Communications  Associ¬ 
ation  struck  Press  Wireless  and,  with 
the  support  of  other  unions,  effective¬ 
ly  clos^  down  news  service  into  and 
out  of  the  United  States. 

The  action  curtailed  news  reporting 
of  the  Paris  Peace  Conference  and 
other  international  meetings. 


daily  forum  —  both  a  daily  teacher 
and  a  daily  tribune.”  He  placed  equal 
value  upon  the  editorial  and  news 
functions  of  the  press. 

While  Pulitzer  cared  deeply  about 
his  editorial  page,  Adolph  Ochs  was 
considering  eliminating  the  New  York 
Times'  editorial  page.  William  Hearst 
held  contempt  for  all  editorial  pages, 
and  James  Bennett  Jr.  contemplated 
dropping  the  Herald’s  editorial  page. 
In  Chicago,  Melville  Stone  of  the 
Morning  News  and  Daily  News,  main¬ 
tained  that  newspapers  had  three 
functions:  to  inform,  to  interpret,  and 
to  entertain. 

What  Smyth  is  advocating  is  objec¬ 
tivity.  Not  all  journalists  believe  that 
they  should  be  or  can  be  objective. 
How  does  a  reporter  void  himself  of 
all  opinions  and  values?  Yet  the  belief 
in  objectivity  is  just  that:  the  belief 
that  one  can  and  should  separate  facts 
from  values. 

The  real  conflict  with  the  reader 


comes  when  a  newspaper  does  not 
espouse  a  clear  editor!^  policy  on  its 
editorial  page,  and  when  an  editor 
does  not  draw  a  distinct  line  between 
news  pages  and  the  editorial  page. 

Frank  Stephens 
Stephens  is  the  publisher/editor  of 
the  Reporter  in  Placerville,  Calif 


Correction 

A  STORY,  “OVERThe  line?”  (E&P,  Aug. 

3,  p.  18),  incorrectly  named  the  past 
president  of  the  Society  of  Professional 
Journalists.  He  is  Reginald  Stuart. 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us, on  the'Web 

http://www.me(iiainfo.com 


Announcing... 


Media  Consultants,  Inc.,  has 
purchased  Beckerman 
Associates,  Inc. 

Michael  D.  Lindsey,  president, 
wili  maintain  offices  in  Wyoming 
and  Arizona.  Milton  Beckerman 
and  Lincoln  Mayo  have  offices  in 
Florida. 

CONFIDENTIAL 
EXPERIENCED 
MEDIA  BROKERS 


Michael  D.  Undsey 


LiNDSEY-BECKERMAN 

MEDIA  CONSULTANTS,  INC. 


1221  N.  Kingston  P.O.  Box  556 

Gilbert,  AZ  85233  Lingle,  WY  82223 

602-813-9344  307-837-2748 


From  Editor  &  Pubusher 
August  17,  1946 
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EVERY  SATURDAY  SINCE  1884 


Hotline  Gets 
Cold  Response 


Kirtley  also  pointed  out 
that  law  firms  represent  vari¬ 
ous  clients  whose  wishes 
they  are  obligated  to  carry 
out. 

“We  don’t  mean  to  alienate 
Guild  members,  who  also  are 
part  of  our  constituency,  but 
we  have  made  similar  agree¬ 
ments  with  other  law  firms  at 
national  political  conventions 
for  several  years,”  Kirtley  said. 
“It  should  be  noted  that  the 
Nashville  and  San  Diego  law  firm  of  King  &  Hallow,  King  &  Hallow  hotline  was  set  up  under  our  terms, 

which  the  Guild  has  labeled  a  union-buster.  I  hope  no  one  has  to  use  it,  but  it’s  there  if  anyone 

The  company’s  lawyers  would  come  to  the  aid  of  needs  it.” 
any  reporter  arrested  at  the  convention,  the  com-  Kirtley  said  she  was  on  a  trip  when  the  Guild 
mittee  said.  announced  its  objections  to  the  hotline  and  was 

Guild  president  Linda  K.  Foley  was  “outraged”  able  to  contact  only  a  few  members  of  the 
when  she  learned  of  the  committee’s  arrangement  Reporters  Committee  board.  To  her  knowledge, 
with  King  &  Hallow,  according  to  a  Guild  press  Charles  Habcock  of  the  Washington  Post  was  the 
release.  only  member  who  advised  canceling  the  King  & 

Foley  said  she  would  discourage  Guild  members  Hallow  connection, 

from  using  the  hotline,  but  she  “doubted  many  Two  other  board  members  came  out  against  cut- 

would  care  to  take  advice  from  a  firm  that  has  made  ting  the  hotline  with  King  &  Hallow, 
its  money  and  its  reputation  from  busting  unions,  Los  Angeles  Times  Washington  correspondent 
including  the  Guild.”  Sara  Fritz  commented:  “We’ve  long  depended  on 

In  an  interview  with  E&P,  Reporters  Committee  pro  bono  law  firms  to  defend  reporters.  They  [King 
executive  director  Jane  E.  Kirtley,  a  lawyer  herself, 
said  she  had  been  unaware 
I  of  anti-union  charges 

H  I  '^g^inst  King  &  Hallow, 

K  I  represents  several 

BI  I  newspapers  in  labor 

h.  “The  committee  does 

i  I  not  get  involved  in  any  dis- 

I  1^"/'  I  putes  between  labor  and 

^  ^  j  I  management,”  she  said. 

I  I  Kirtley  described  King 

||||||||n|Hr^' — -  &  Hallow  as  an  experi- 

»  enced,  competent  law  firm 

“■-‘JL.  that  has  helped  the 

— _ :::: _ _ _<£3  Reporters  Committee  by 

preparing,  without  fee,  a 
compendium  of  Ten¬ 
nessee  open  records  and 
meetings  laws  since  1989 
as  part  of  a  50-state  record. 

It  also  conducts  free  First 
Amendment  seminars  for 
journalists,  she  added. 


Newspaper  Guild 
protests  reporters' 
help  line  set  up  by 
alleged  union-busting 
law  firm 


*ifGAL-ASSISTANCE  hot- 
Ve  for  journalists  cover- 
Sk  the  Republican  Nation¬ 
al^;.  Convention  in  San 
‘'dap  has  drawn  a  cry  of 
ou^K  from  the  Newspa- 


BY  M.L.  STEIN 


Guild  president  Linda  K.  Foley 
said  she  would  discourage  mem¬ 
bers  from  using  the  hotline,  but 
she  “doubted  many  would  care  to 
take  advice  from  a  firm  that  has 
made  its  money  and  its  reputation 
from  busting  unions,  including 
the  Guild.” 


“We  don't  mean  to  alienate  Guild 
members,  who  also  are  part  of 
our  constituency,  but  we  have 
made  similar  agreements  with 
other  law  firms  at  national  politi¬ 
cal  conventions  for  several 
years,”  said  Jane  E.  Kirtley  of  the 
Reporters  Committee. 
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Rockville,  Md.,  and  a  former  attorney.  “When  you  are 
a  lawyer,  you  don’t  always  represent  people  who  are 
popular.” 

The  Houston  Chronicle's  Chris  Woodyard 
observed:  “I  don’t  think  King  &  Hallow  are  out  to 
screw  the  press.  For  one  thing,  they  are  hound  by 
their  legal  canons  to  help  us  in  the  best  way  they 
can.  1  see  no  harm  in  the  deal.” 

Reginald  Stuart,  Knight-Ridder’s  convention  man¬ 
ager,  thought  the  hotline  affiliation  was  “very 
unusual.  But  if  you  live  long  enough,  you  will  see 
some  strange  bedfellows.  This  is  probably  not  the 
best  alignment  of  allies.  I’m  surprised.” 

E>oug  Pierce,  one  of  the  King  &  Hallow  lawyers 
working  the  hotline,  wondered  what  the  fiiss  was  all 
about. 

“We  are  doing  this  pro  bono,”  he  said.  “This  is  a 
goodwill  gesture  on  our  part,  and  it  was  accepted  in 
that  vein.  The  Guild  is  always  making  unwarranted 
allegations.” 

Pierce  said  the  hotline’s  business  was  slow. 

“Tliere  have  been  a  few  inquiries  on  legal  points,” 
he  related,  “but  we  haven’t  heard  of  any  serious 
problems.” 


BY  M.L  STEIN 


Brown  Sees  Red 


RTERS  SENSED  THAT  San  Francisco  Mayor 
ie  Brown  was  in  a  bad  mood  recently  when  he 
wed  up  for  his  biweekly  press  conference  after 
exchange  with  the  Board  of  Supervisors. 

But  they  did  not  know  how  bad  until,  during 
questioning,  he  told  Barbara  Taylor  of  KCBS  Radio 
she  was  “full  of  shit,”  called  Phil  Matter  of  the  San 
Francisco  Chronicle  “stupid,”  and  generally  railed  at 
the  journalists  for  asking  questions  he  didn’t  like. 

The  seeds  for  his  blowup  were  sown  three  floors 
up  in  City  Hall,  where  a  supervisors’  committee  chal¬ 
lenged  a  proposed  charter  amendment  drafted  by 
labor  unions  and  endorsed  by  Brown.  It  reportedly 
would  give  the  mayor  greater  power  over  bureau¬ 
crats,  and  the  unions  more  levers  in  contract  talks. 

Some  supervisors  charged  Brown  with  trying  to 
ram  the  proposal  through  without  sufficient  study. 
In  his  column,  Matter  wrote  that  the  mayor  went 
“ballistic  with  reporters  who  suggested  that  either 
(A)  he  was  trying  to  pull  a  &st  one  for  the  unions 
who  supported  his  election  or  (B)  passing  what  he 
knew  to  be  a  flawed  proposal  onto  the  supervisors 
so  that  they  could  take  the  heat  from  the  unions  for 
killing  it.” 

In  interviews.  Matter  and  Taylor  shrugged  off 
Brown’s  outburst  which,  they  said,  was  nothing  new 
in  his  dealings  with  the  media  since  he  was  eleaed 
six  months  ago. 

“That  was  just  Willie  being  Willie,”  saidTaylor,  a  for¬ 
mer  San  Francisco  Examiner  columnist  who  spent 
20  years  covering  City  Hall. 

“He  has  a  really  bad  temper  and  has  flare-ups  all 
the  time,”  Taylor  added.  “He  is  very  arrogant.  But  it 
blows  over  as  fast  as  it  happens.  I  could  meet  him  in 


the  corridor  15  min¬ 
utes  later  and  he 
would  be  charming 
and  delightful.” 

“1  did  not  take  it 
personally,”  said 
Matter.  “My  job  is  to 
stay  cool  and  de¬ 
tached.  This  town  has 
a  tough  press  and 
there  is  bound  to  be 
friction  between  us 
and  any  mayor.” 

Matter,  whose  polit¬ 
ical  column  is  written 
with  Andrew  Ross, 
even  praised  Brown 
for  being  up  front 
with  the  press  in  his 
criticisms. 

“He  won’t  go 
around  you  to  your 
editor.  There’s  no 
backdoor  pressure. 

He’ll  tell  you  what  he 
thinks  right  to  your 
face,”  the  columnist  noted.  “And  he  won’t  apologize, 
but  he’ll  he  there  when  you  have  questions  again.” 

Still,  Matter  observed.  Brown,  who  won  statewide 
fame  and  attention  as  Speaker  of  the  Assembly  and 
for  his  elegant  wardrobe  and  expensive  lifestyle,  is  in 
“bad  standing”  with  the  local  press. 

“The  national  press  tends  to  love  him  but  here 
he’s  been  on  a  roller  coaster,”  Matter  added. 

Brown  also  has  enjoyed  an  extended  honeymoon 
with  San  Francisco,  which  has  an  affinity  for  colorful 
individuals  —  politicians  or  not. 

Brown  was  not  available  for  an  interview,  but  his 
press  secretary,  Kandace  Bender,  a  former  Examiner 
political  writer,  said,  “The  mayor  has  a  lot  of  respect 
for  the  press.  He  knows  it  has  a  job  to  do  and  that 
sometimes  the  press  and  politicians  are  at  odds.  I 
would  say  he  has  a  good  relationship  with  the  city 
hall  press,  including  Barbara  Taylor.  He  thinks  she’s  a 
terrific  reporter.” 

As  to  Brown’s  latest  tirade.  Bender  explained:  “He 
was  trying  to  get  them  [reporters]  to  see  the  big  pic¬ 
ture  and  they  kept  hammering  on  particular  points.” 

Examiner  reporter  Rachel  Gordon,  who  also  cov¬ 
ered  the  news  conference,  said  it  is  not  uncommon 
for  Brown  to  vilify  journalists. 

“I  find  him  fun  to  cover  but  not  easy,”  she  added. 

Her  boss.  Examiner  managing  editor  Sharon 
Rosenhause,  indicated  she  feels  right  at  home  deal¬ 
ing  with  Brown. 

Rosenhause,  who  was  an  editor  at  the  New  York 
Daily  News  when  Ed  Koch  was  mayor,  recalled  that 
Koch  “was  extremely  colorful  with  his  language  and 
very  confrontational”  with  the  press. 

Yet,  she  went  on,  “tirades”  against  the  media  “ate 
not  good.” 

Editorially,  the  Examiner  didn’t  think  so  either. 

A  lead  editorial  said  of  Brown’s  explosion:  “This 
is  not  the  kind  of  behavior  one  expects  from  the 
mayor  of  a  great  city.  San  Franciscans  don’t  want  a 
boorish  buffoon  at  the  helm.”  ■ 


An  irritated  San  Francisco  Mayor 
Willie  Brown  lost  his  cool  at  a  press 
conference,  calling  one  reporter 
"stupid”  and  another  "full  of  shit' 
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BY  DOROTHY  GIOBBE 


Big  Glitch 
In  Delivery  Switch 


from  wholesalers 


^EW  DISTRIBUnON  system  at  the  Cincinnati 
i^nquirer  got  off  to  a  rocky  start  last  week  as  thou- 
•  SHids  of  subscribers  complained  about  late  delivery 
or  Eo  delivery  at  all  for  days  in  a  row. 

MRi^bscribers  jammed  the  Enquirer’s  customer  ser- 
/  vice  line  for  over  a  week,  prompting  Cincinnati  Bell 
*  to  rc-jcatedly  shut  down  the  number  out  of  fear  of 
disrupting  the  entire  network.  Some  readers,  after 
not  receiving  a  paper  for  days,  placed  signs  on  their 
front  lawns  pleadirig,“Please  Stop  Here  And  Give  Me 
My  Newspaper.” 

“We’re  making  day-by-day  progress,"  said 
Enquirer  spokeswoman 

Major  disruptions 
foiiow  Cincinnati 

Fnni lirprQ  Qhift  “'dulgence  as  we  admit  to 
LI ILfUII  Cl  a  01  III  L  gonjg  bumps  in  the  road.” 

Gemelli-Carroll  said  that 
the  newspaper  has  not  com- 

tn  inHp npnripn  t  a  tally  on  the  number  of 

LU  II lUC^CI lUCI IL  missed  or  delayed  deliveries. 

rnn  tmrtnrc 

UUI III  aULUl  O  its  would  be  extended  to  cus- 

. . . .  tomers  who  request  them. 

The  Enquirer  has  a  daily 
circulation  of  205,000,  and  355,000  on  Sundays. 

The  disruptions  followed  the  Enquirer's  move, 
beginning  Aug.  1,  to  eliminate  its  longtime  practice 
of  selling  the  newspaper  through  506  wholesalers. 
It  now  uses  a  newly  established  network  of  inde¬ 
pendent  delivery  agents. 

Under  the  old  system,  wholesalers  bought  papers 
in  bulk  sold  them  to  subscribers,  sometimes  adding 
surcharges  as  high  as  $6  per  month.  The  desire  to 
standardize  prices  was  a  primary  reason  for  the 
change.  Enquirer  representatives  said. 

Ending  relationships  with  wholesalers  has  been 
contentious,  however.  The  Enquirer  has  so  far 
spent  $9.5  million  on  settlements,  reported  the  Asso¬ 
ciated  Press,  and  174  wholesalers  went  to  court  in 
an  effort  to  block  the  new  system,  but  a  federal 
judge  refused  to  act. 

The  judge  did,  however,  prevent  the  Enquirer 
from  using  the  wholesalers’  subscriber  list,  leaving 
the  net^-spaper  to  rely  on  outdated  customer  infor¬ 
mation. 

The  discrepancies  —  in  effect,  not  having  accu¬ 
rate  information  on  the  addresses  of  its  current  sub¬ 
scribers  —  caused  most  of  the  delivery  problems, 
according  to  Gemelli-Carroll. 

“When  we  launched  the  conversion,  we  knew 


there  were  some  gaps  in  the  list,  and  we’re  now  try¬ 
ing  to  fill  in  those  gaps  to  bring  our  records  up  to 
reliability,”  she  said. 

Aside  from  the  most  basic  items  such  as  name 
and  address,  subscriber  lists  typically  contain  cus¬ 
tomer  data  that  can  be  utilized  in  a  variety  of  ways, 
including  research  and  promotion,  or  offered  to 
advertisers  as  added  value. 

Building  and  maintaining  a  reliable  customer  data¬ 
base  has  become  a  priority  for  most  newspapers, 
and  industry  analysts  regularly  list  them  as  among 
newspapers’  most  significant  assets. 

Under  the  new  system,  the 
Enquirer  regains  control  of  SubSCTlbCVS 
its  subscriber  database.  jammed  the 

“Having  direct  contact  •' 

[with  the  database]  gives  us  Enquirer's 

the  opportunity  to  know  the  customer  SetVice 

customers,  to  provide  oppor-  , 

tunities  for  the  paper  to  grow  line  for  OVeV  U 

its  circulation,  and  to  expand  week,  pTOmptinQ 

opportunities  for  our  advertis-  , 

ers,”  Gemelli-Carroll  said.  CtnCVnnCltt  Bell  tO 

The  newspaper  has  spent  repeatedly  Shut 
about  $1  million  to  update  ^ 
and  rebuild  the  database  and  dOWn  the  number 
has  run  full-page  ads  in  the  oUt  of  fear  of 
newspaper  encouraging  cus-  / 

tomers  to  call  in  to  verify  disrupting  the 

account  information.  entire  netWOrk 

In  place  of  the  wholesalers, 
the  Enquirer  contracted  about  800  independent 
delivery  agents. 

The  paper  uses  32  trucks  to  carry  bundles  from 
the  downtown  printing  plant  to  12  distribution  cen¬ 
ters  around  the  city,  where  they  are  picked  up  by 
the  agents,  assembled,  and  delivered  according  to 
route. 

The  Enquirer  also  has  added  a  third  press  that 
allows  later  sports  and  news. 

In  preparation  for  the  switch,  the  Enquirer  also 
expanded  its  customer  service  department.  Some 
25  extra  people  were  on  hand  the  first  day  to  help 
out,  including  10  “loaner”  carriers  and  10  district 
managers  from  other  Gannett  Co.  newspapers. 

But  despite  the  planning,  there  were  significant 
delays  and  outright  misses.  Local  media  covered  the 
glitches,  as  did  the  Enquirer,  with  reporters  inter¬ 
viewing  frustrated  subscribers  and  confiised  carriers. 

A  Cincinnati  Bell  spokesman  estimated  that  on 
Aug.  1,  there  were  about  4,000  calls  to  the  Enquirer 
customer  service  line  every  five  minutes  —  or 
(See  Glitch  on  page  36) 
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LEGAL 


Official  Indicted 
For  Alleged 
Fol  Violations 

IN  WHAT  MAY  be  a  precedent-setting 
case,  a  Texas  school  superintendent 
has  been  indicted  on  charges  of  violating 
the  state’s  Public  Information  Act  after  he 
allegedly  withheld  records  from  a  news¬ 
paper  that  were  obtained  only  through  a 
grand  jury  subpoena. 

Dr.  A.  Frank  Cook  III,  former  superin¬ 
tendent  of  the  Bullard  Independent 
School  District  (BISD),  faces  two  three- 
coxmt  criminal  indictments  issued  after  a 
seven-month  investigation  into  possible 
bidding  law  violations  relating  to  con¬ 
struction  of  a  $500,000  elementary 
school  addition. 

Kevin  Ferrier,  assistant  district  attorney 
of  King  County,  was  quoted  in  the  Tyler 
Morning  Telegraph  as  saying:  “This  is 
probably  the  first  documented  case  of 
prosecution  under  the  Open  Records  Act 
[Now  Public  Information  Act] .” 

On  July  1995,  the  Telegraph  began  ask¬ 
ing  for  BISD  records  involving  the  design 
and  construction  of  a  12-classroom  addi¬ 
tion  after  local  residents  said  school 
trustees  did  not  answer  their  questions 
about  the  project. 

According  to  the  Telegraph,  the  citi¬ 
zens’  concerns  focused  on  the  size  of  the 
classrooms  and  the  bidding  procedure  to 
select  the  contractor.The  newspaper  said 
its  measurements  showed  that  each  of 
the  classrooms  was  100  to  150  square 
feet  smaller  than  recommended  in  state 
guidelines. 

The  newspaper,  in  a  letter  dated  July  7, 
1995,  requested  a  copy  of  the  certifica¬ 
tion  of  project  compliance  with  state 
requirements.  Thirteen  days  later,  the 
Telegraph  sent  another  letter  seeking  doc¬ 
uments  in  15  categories  of  the  design 
and  construction  process. 

The  school  district  complied  wdth  the 
request  only  after  the  grand  jury  subpoe¬ 
naed  the  records  the  following  month, 
the  Telegraph  reported.  And  even  then 
the  records  were  incomplete  Telegraph 
reporter  Iris  Robinson  wrote  in  FOI 
Focus,  the  newsletter  of  The  Freedom 
Foundation  of  Texas. 

“Documents  released  to  the  pap)er  did 
not  show  where  bids  were  sought 
through  advertisments  for  more  than 
$135,000  as  required  by  state  law,”  she 
reported.  “Minutes  of  the  board  meeting 
do  not  reflect  when  bids  that  were 


received  were  presented  to  trustees  for 
approval,  also  required  by  state  law.” 

The  indictments  turned  on  three  sepa¬ 
rate  requests  made  by  Robinson  and 
Telegraph  managing  editor  David  Berry. 

Dr.  Cook,  who  resigned  during  the 
investigation,  said  that  to  the  best  of  his 
knowledge  all  BISD  documents  relating 
to  the  construction  project  “have  been 
made  available  to  the  public.” 

Craig  Levers,  investigator  for  the  Open 
Records  Division  of  the  Texas  attorney 
general’s  office,  said  it  was  the  first  case 
of  its  kind  “if  indeed  Smith  County  is 
prosecuting  for  willful  refusal  to  release 
information.” 

New  Head  For 
Judicial  Group 

Jr  UDGEWM.  TERRELL  Hodges  has  been 
I  appointed  by  U.S.  Supreme  Court  Chief 
ustice  William  H.  Rehnquist  as  the  new 
chairman  of  the  executive  committee  of 
the  Judicial  Conference  of  the  United 
States,  effective  Oct.  1. 

Hodges  wall  replace  6th  Circuit  Court 
Chief  Judge  Gilbert  S.  Merritt  when  his 
term  expires.  Hodges  sits  on  the  U.S. 
District  Court  for  the  Middle  District  of 
Florida. 

The  Judicial  Conference,  chaired  by  the 
chief  justice,  is  composed  of  the  chief 
judges  of  the  13  U.S.  Courts  of  Appeals,  a 
district  judge  from  each  of  the  12  geo¬ 
graphic  circuits  and  the  chief  judge  of  the 
Court  of  International  Trade.  It  is  the  prin¬ 
ciple  policy-making  organization  for  the 
federal  court  system,  setting  guidelines  for 
issues  such  as  cameras  in  federal  court¬ 
rooms. 

Victory  For 
Constitution 

A  FEDERAL  JUDGE  has  issued  a  tem¬ 
porary  restraining  order  against  the 
city  of  Atlanta  preventing  the  city  from 
placing  conditions  and  restrictions  on 
news  racks  at  Atlanta’s  Hartsfield 
International  Airport. 

The  request  for  the  temporary 
restraining  order  was  brought  by  the 
Atlanta  Journal  and  Constitution  in 
response  to  a  new  set  of  city-imposed 
conditions  for  airport  news  racks. 

Among  other  things,  the  city  ordered 
that  all  of  the  privately  owmed  news 
racks  would  be  replaced  with  city- 
owned  boxes.  Newspapers  and  periodi¬ 


cals  wishing  to  distribute  at  the  airport 
would  be  charged  a  monthly  leasing  fee 
to  use  the  boxes. 

Also,  under  an  agreement  reached 
with  the  Atlanta-based  Coca-Cola  Co.,  the 
city-owned  racks  were  covered  with 
large  advertisements  for  the  soft  drink,  a 
condition  to  which  the  newspapers 
objected. 

The  new  regulations  applied  to  all 
newspapers  in  racks  at  the  airport, 
including  the  Wall  Street  Journal  and 
USA  Today. 

In  issuing  the  TRO,  U.S.  District  Judge 
VTllis  Hunt  said  that  the  newspapers  had 
raised  valid  First  Amendment  concerns, 
and  that  while  the  TRO  would  not  result 
in  irreparable  harm  to  the  city,  the  news¬ 
papers  could  suffer  irreparable  harm  if 
forced  to  adhere  to  the  city-imposed 
restrictions. 

Child  Pom  Bill 
Passes  Committee 

The  senate  judiciary  committee 

has  passed  a  bUI  that  would  expand 
the  penalties  for  child  pornography  to 
online  images. 

The  bill,  S.  1237,  the  Child  Pornography 
Prevention  Act  of  1995,  is  being  closely' 
Avatched  by  press  groups  because  of  its 
expanded  —  critics  say  vague  —  defini¬ 
tion  of  child  pornography  and  because  it 
would  weaken  protection  from  news¬ 
room  searches  afforded  by  the  Privacy 
Protection  Act  of  1S>80  (M&P,  July  13, 
P  22). 

The  bifi  was  passed  by  a  vote  of  16-2 
and  now  awaits  action  on  the  House 
floor. 

Currently,  the  only  exemption  from 
newsroom  searches  is  in  the  case  of  clas¬ 
sified  national  security  documents.  This 
bill  would  expand  the  exemption  to 
include  child  pornography. 

Among  the  press  groups  objecting  to 
the  provision  is  the  Radio-Television 
News  Directors  Association,  whose  presi¬ 
dent,  David  Bartlett,  noted,  “We  simply 
cannot  imderstand  how  language  adding 
unprecedented  and  entirely  unnecessary 
exceptions  to  a  law  protecting  press  free¬ 
dom  belongs  in  a  bill  ostensibly  aimed  at 
controlling  the  spread  of  child  pornogra¬ 
phy.” 

Sen.  Orrin  Hatch  (R-Utah),  chairman  of 
the  Judiciary  Committee,  eariier  said  the 
amendment  to  the  Privacy  Protection  Act 
was  designed  to  assuage  law  enforcement 
officials’  concerns  about  civil  lawsuits. 
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Healthy 

Earnings 


OLSTEREDBY 
stronger  advertising 
and  circulation  income 
and  lower  expenses, 
most  public  U.S.  news¬ 


paper  companies  reported  healthy 


gains  in  profits  and  revenues  dur¬ 


ing  the  second  quarter  and  first  six 


months  of  1996. 


especially  well,  enjoying  higher 
advertising  and  circulation  rev¬ 
enues.  Broadca.st  revenues  also 
were  up. 

Net  earnings  advanced  20%  to 
$25.5  million,  or  60<  per  share,  on 
12%  greater  revenues  of  $212.8 
million.  Operating  earnings  rose 


21%  to  $48  million. 


Higher  newsprint  prices  continued  to  dampen 
earnings  growth,  although  most  companies  offset 
higher  expenses  by  reducing  consumption.  And  a 
number  of  CEOs  predicted  that  softening  paper 
costs  would  improve  second-half  earnings. 

Gray  Communications  Systems  Inc., Times  Mirror 
Co.  and  Media  General  Inc.  lifted  earnings  sharply. 
Also  achieving  double-digit  growth  were  A.H.  Belo 
Corp.,  E.W.  Scripps  Co.,  Harte-Hanks  Communi¬ 
cations  Inc.,  Pulitzer  Publishing  Co.  and  Washington 


The  company  completed  its  offering  of  5.75  mil¬ 
lion  shares  during  the  quarter,  raising  $200  million. 

Newspaper  earnings  shot  up  43%  to  $25.7  mil¬ 
lion,  on  20%  greater  revenues  of  $121.7  million. 
The  results  were  buoyed  by  the  recent  addition  of 
the  Bryan-CoUege  Station  (Texas)  Eagle  and 
Owensboro,  Yef.,  Messenger-Inquirer. 

Revenues  at  the  Morning  News  jumped  14%, 
with  ad  revenue  up  14%,  the  result  of  improved 


Post  Co. 

Georgia-based  Gray  Communications,  which 
went  public  last  year  and  owns  daily  newspapers, 
shoppers  and  TV  stations  throughout  the  South, 
said  its  profits  advanced  a  staggering  87%,  in  part 
because  of  higher  classified  and  retail  ad  revenues 
and  circulation  income  but  mainly  due  to  substan¬ 
tially  better  broadcast  performance.  Significant  cost 
cutting  aided  results,  as  well. 

At  the  much-downsized  Times  Mirror,  which  has 


eliminated  newspapers  as  well  as  scores  of 
employees  over  the  last  couple  of  years,  profits 
soared  77%.  Meanwhile,  Virginia’s  Media  General, 
which  has  been  busily  building  its  stable  of  news¬ 
papers,  enjoyed  58%  greater  net  income  in  the 
quarter. 

Cowles  Media  Co.,  Dow  Jones  &  Co.  Inc., 
Garmett  Co.  Inc.,  Knight-Ridder  Inc.,  Lee 
Enterprises  Inc.,  New  York  Times  Co.  and  Tribune 
Co.  all  reported  net  earnings  gains  in  the  single 
digits. 

Central  Newspapers  Inc.  and  McClatchy 
Newspapers  Inc.  suffered  slightly  lower  earnings. 
Providence  Journal  Co.,  which  made  its  first  public 
stock  offering  in  the  second  quarter,  recorded  a  net 
loss  of  more  than  half  a  billion  dollars. 

Detailed  results  follow. 

AM  BELO 

A.H.  Belo  Corp.  reported  record  net  earnings 
and  revenues  for  the  quarter,  largely  due  to  strong 
newspaper  results. 

The  flagship  Dallas  Morning  News  performed 


rate  yields  and  higher  volumes  in  key  categories. 
General  ROP  improved  14%  and  classified  employ¬ 
ment  gained  slightly.  Total  full-run  linage  declined 
2%,  while  linage  overall,  including  part-run  and  pre¬ 
print,  went  up  nearly  5%. 

Morning  News  daily  and  Sunday  circulation 
dropped  slighdy,  mainly  due  to  price  increases. 
Circulation  revenue  improved  almost  14%. 

Belo’s  net  earnings  in  the  half-year  were  17% 
greater,  at  $38.2  million,  or  94t  per  share,  on  13% 
higher  revenues  of  $400  million. 

The  results  “exceeded  expectations,”  said  chair¬ 
man,  president  and  CEO  Robert  W.  Decherd. 

CENTRAL  NEWSPAPERS 

Central  Newspapers  Inc.  said  net  income 
declined  3%  to  $13  million,  or  49t  per  share,  on 
7%  stronger  revenues  of  $152.7  million.  Operating 
earnings  fell  2%  to  $20.6  million.The  declines 
were  attributed  to  restructuring  costs  and  asset 
impairment. 

Revenues  took  into  account  $4.5  million  from 
the  acquisition  of  McCormick  &  Co.,  completed 
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last  March. 

Advertising  revenues  advanced  7%  and  circula¬ 
tion  revenue  rose  4%.  Full-run  ROP  linage 
increased  slightly,  with  the  Arizona  Republic  and 
Phoenix  Gazette  off  a  bit  and  the  Indianapolis 
Star  and  News  up  1%. 

Central’s  president  and  CEO,  Louis  A.  “Chip”  Weil 
III,  said  classified  results  were  strong  in  Phoenix 
and  Indianapolis,  while  retail  was  soft. 


COWLES  MEDIA 

Cowles  Media  Co.  reported  net  earnings  of  $6.2 
million,  or  45 «  per  share,  a  5%  jump,  for  the  quar¬ 
ter,  the  first-quarter  of  its  fiscal  year  1997. 
Revenues  also  advanced  5%,  to  $126.3  million. 
Results  were  helped  by  significant  growth  in 


COWUiS  MHniA 


earnings  and  revenues  at  the  Minneapolis  Star 
Tribune  but  hampered  by  a  large  contribution  to 
the  Cowles  Media  Foundation.  Excluding  special 
chaiges,  net  earnings  rose  27%. 

Opierating  earnings  dropped  11%  to  $9.1  mil¬ 
lion. 

DOW  JONES 

Dow  Jones  &  Co.  Inc.’s  net  earnings  rose  nearly 
6%  to  $52  million,  or  54<t  per  share,  on  9% 
stronger  revenues  of  $630.6  million. 

Operating  income  advanced  nearly  2%  to  $l6l 
million. 

Advertising  income  was  20%  greater  at  $238.3 
million,  while  circulation  revenues  were  $114.1 
million,  an  8%  gain. 

The  business  publishing  segment,  which 
includes  the  Wall  Street  Journal,  Barron  ’s  and 
other  print  publications,  delivered  $44.2  million  in 
operating  income,  a  51%  improvement,  while  rev¬ 
enues  advanced  almost  18%  to  $312.6  million.Ad 
linage  at  the  Journal  shot  up  18%. 

The  Ottaway  community  newspaper  division 
had  19%  higher  profits  of  $12.9  million,  on  3% 
stronger  revenues  of  $73. 9  million. 


In  the  first  half,  the  company’s  net  income  fell 
6%  to  $89.7  million,  or  92t  per  share,  while  rev¬ 
enues  were  $1.2  billion,  an  8%  improvement. 

E.W.  SCRIPPS 

E.W.  Scripps  Co.’s  net  income  improved  16%  to 
$41.9  million,  or  52t  per  share.  Revenues  were  7% 
healthier  at  $277.3  million,  and  operating  income 
moved  up  nearly  6%  to  $54.4  million. 

Newspaf)er  earnings  inched  up  1%  to  $35.2  mil¬ 
lion.  Revenues  in  the  division  reached  $167  mil¬ 
lion,  up  nearly  4%. 

Advertising  revenues  rose  4%  to  $121  million, 
with  classified  and  national  categories  achieving 
the  biggest  increases.  Circulation  revenues  were 
3%  greater  at  $32. 1  million. 


The  company  spent  $4  million  in  the  term  to 
restructure  distribution  operations  in  Cincinnati, 
where  Scripps’  Cincinnati  Post  and  Gannett’s 
Cincinnati  Enquirer  are  in  a  joint  operating  agree¬ 
ment.  Scripps  also  publishes  the  Rocky  Mountain 
News  in  Denver  and  Commercial  Appeal  in 
Memphis. 

Scripps’  broadcast  unit  saw  double-digit  income 
gains. 

For  the  six  months,  the  company’s  net  income 
advanced  9%  to  $71.2  million,  on  5%  stronger  rev¬ 
enues  of  $531.6  million. 

President  and  CEO  William  R.  Burleigh  recog¬ 
nized  the  company’s  television  stations,  which  had 
strong  ratings,  and  its  newspapers,  which  “contin¬ 
ued  to  find  additional  advertising  dollars  while 
carefully  managing  their  costs.” 

Burleigh  noted  that  the  upstart  cable  network 
Home  &  Garden  Television  was  gaining  ad  rev¬ 
enues  and  subscribers  at  rates  “well  ahead”  of  pro¬ 
jections. 

GANNEU 

Gannett  Co.  Inc.’s  net  income  rose  neatly  8%  to 
$150  million,  or  $1.07  per  share,  while  revenues 
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Softer  newsprint 
prices  augur 
stronger  second- 
hay^  profits 


AH.  BELO 


■■IIIH  cspccialh  well,  enjoying  higher 

athertising  and  eireiilation  rev- 
eniies.  Broadeast  re\  ennes  also 

Net  earnings  ad\  aneed  2()"(>  to 
$2S.S  million,  or  60<t  per  share,  on 
lllllllllllllll^^  1 2%  greater  of  $2 1 2.S 

million.  Operating  earnings  rose 
21%  to  $48  million. 

The  company  completed  its  offering  of  mil¬ 
lion  shares  during  the  quarter,  raising  $2(M)  million. 

Newspaper  earnings  shot  up  43%  to  $25."'  mil¬ 
lion,  on  20"(.  greater  revenues  of  $121.'  million. 
The  results  were  buo\ed  b\  the  recent  addition  of 
the  nrydn-C.'olk'f’e  Station  (  Texas)  I’ciglc  and 
Owensboro,  K>.,  Messen^’er-liujnircr. 

Revenues  at  the  Morning  Sews  jumped  14%, 
with  ad  revenue  up  14%,  the  result  of  improved 


stronger  advertising 
and  circulation  income 
and  lower  expenses, 
mo.st  public  I'.S.  news- 
paper  companies  reported  healthy 
gains  in  profits  and  revenues  dur- 
ing  the  second  quarter  and  first  six 
months  of  1S)96. 

fligher  newsprint  prices  continued  to  dampen 
earnings  growth,  although  most  companies  offset 
higher  expenses  b\  reducing  consumption.  And  a 
number  of  C',EOs  predicted  that  softening  paper 
costs  would  improve  second-half  earnings. 

(iray  ('.ommunieations  Systems  Inc., "Times  Mirror 
C4).  and  .Media  (ieneral  Ine.  lifted  earnings  shaqih. 
Also  achieving  double-digit  growth  were  A. H.  Belo 
Cairp.,  E.W.  Scripps  (a).,  Harte-Hanks  (aimmuni- 
cations  Inc.,  Pulitzer  Publishing  (',o.  and  Washington 
Post  (a). 

(ieorgia-based  (iray  (aimmunications,  which 
went  public  last  year  and  owns  daily  newspapers, 
shoppers  and'I'V  stations  throughout  the  South, 
said  its  profits  advanced  a  staggering  8'%,  in  part 
because  of  higher  classified  and  retail  ad  re\  enues 
and  circulation  income  but  mainh  due  to  substan¬ 
tially  better  broadcast  performance.  Significant  cost 
cutting  aided  results,  as  well. 

At  the  much-dow  nsized  Times  Mirror,  which  has 
eliminated  new  spapers  as  well  as  scores  of 
employees  over  the  last  couple  of  \’ears,  profits 
soared  77%.  Meanwhile,  Virginia  s  Media  (ieneral, 
which  has  been  busih  building  its  stable  of  news¬ 
papers,  enjoyed  58%  greater  net  income  in  the 
quarter. 

(iowdes  Media  (io.,  Dow  Jones  &  (io.  Inc., 

(iannett  (io.  Inc.,  Knight-Ridder  Inc.,  Lee 
Enterprises  Inc.,  New  York  Times  Co.  and  Tribune 
Co.  all  reported  net  earnings  gains  in  the  single 
digits. 

Central  Newspapers  Inc.  and  .Mc(4atch\ 
Newspapers  Inc.  suffered  slightly  lower  earnings. 
Providence  Journal  (io.,  which  made  its  first  public 
stock  offering  in  the  second  quarter,  recorded  a  net 
loss  of  more  than  half  a  billion  dollars. 

Detailed  results  follow. 


Revenues 

$212.8  M 


Earnings 
$25.5  M 


rate  yields  and  higher  volumes  in  ke\’  categories, 
(ieneral  ROP  improced  14%  and  classified  employ¬ 
ment  gained  slighth.  Total  full-run  linage  declined 
2%,  while  linage  overall,  including  part-run  and  pre 
print,  went  up  nearh  5%. 

Mornittfi  Sews  daily  and  Sunday  circulation 
dropped  slighth,  mainh  due  to  price  increases. 
C-irculation  revenue  improved  almost  14%. 

Belo's  net  earnings  in  the  half-\ear  were  17% 
greater,  at  $38.2  million,  or  94<t  per  share,  on  13% 
higher  revenues  of  $400  million. 

The  results  “exceeded  expectations,”  said  chair¬ 
man,  president  and  (dX)  Robert  W.  Decherd. 


CENTRAL  NEWSPAPERS 

(x*ntral  New'spapers  Inc.  said  net  income 
declined  3%  to  $  1 3  million,  or  49<t  per  share,  on 
7%  stronger  revenues  of  $152.'  million.  Operating 
earnings  fell  2%  to  $20.6  million. The  declines 
w'ere  attributed  to  restructuring  costs  and  asset 
impairment. 

Revenues  took  into  account  $4.5  million  from 
the  acquisition  of  McXXirmick  &  (X).,  completed 


A.H.  BELO 

A.H.  Belo  Corp.  reported  record  net  earnings 
and  revenues  for  the  quarter,  largely  due  to  strong 
newspaper  results. 

The  flagship  Dallas  Morning  News  perfitrmed 
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COWLES  MEDIA 


Eamlngs 
$13  M 


$152.7  M 


RavtiHiss 
$630.6  M 


Etmiiifp 

$52  M 


last  .March. 

Aci\lTtisi^^  revenues  ath  aneed  and  eireula- 
lion  re\  emie  rose  *"(i.  l  ull-run  ROP  linage 
increased  slight!),  with  the  Arizona  Repnlylic  and 
Phoenix  Ciazette  off  a  hit  and  the  huliinuijxilis 
Star  and  Sen  s  up  1%. 

(lentral  s  president  and  (  IX).  Louis  .\. 'Chip" Weil 
111.  saiil  classified  results  were  strong  in  Phoenix 
and  Indianapolis,  while  retail  was  soft. 


In  the  first  half,  the  conipan)  s  net  income  fell 
6%  to  SSy."  million,  or  92c  per  share,  while  rev¬ 
enues  \\ere  SI. 2  billion, an  8%  impnnement. 


EW  SCRIPPS 

K.W.  Scripps  (lo.s  net  income  improved  16"()  to 
S  t  1 .9  million,  or  52c  per  share.  Revenues  were  7% 
healthier  at  S2~*'..5  million,  and  operating  income 
moved  up  nearly  6%  to  S5  i.4  million. 

Newspaper  earnings  inched  up  1%  to  S35.2  mil¬ 
lion.  Revenues  in  the  division  reached  S16"’  mil¬ 
lion,  up  nearl)  4%. 

Advertising  revenues  rose  4%  to  SI 21  million, 
w  ith  classified  and  national  categories  achieving 
the  biggest  increases.  Careulation  revenues  were 
.3%  greater  at  S32.1  million. 


COWLES  MEDIA 

(4)wles  .Media  (io.  reported  net  earnings  of  S6.2 
million,  or  *5c  per  share,  a  5%  jump,  for  the  cpiar- 
ter.  the  first-ciuarter  of  its  fiscal  \  ear  199~. 
Revenues  also  advanced  5%. to  SI 26.3  million. 
Results  were  helped  b\  significant  growth  in 


Earnines 
$41.9  M 


Revanutt 

$126.3  M 


Earnings 
$6.2  M 


earnings  and  revenues  at  the  .Minneapolis  Slar 
iril)nne  but  hampered  bv  a  large  contribution  to 
the  ('.ovvles  .Media  I'oundation,  Lxeluding  special 
charges,  net  earnings  rose  2"%. 

Operating  earnings  droppetl  1 1%  to  S9  1  mil¬ 
lion. 


The  companv  spent  S-j  million  in  the  term  to 
re.structure  distribution  oixrations  in  Cincinnati, 
where  Scripps  (  ineinnati  Post  and  (iannett  s 
(.inciniuiti  Ijicjuirer  are  in  a  joint  operating  agree¬ 
ment.  Scripps  also  publishes  the  Rocky  Mountain 
Sen  s  in  Denv  er  and  Connnercial  Appeal  in 
.Memphis. 

Scrijips  broadcast  unit  saw  double-digit  income 
gains. 

Lor  the  six  months,  the  companv  s  net  income 
adv  anced  9’>o  to  S”1.2  million,  on  5"(>  stronger  rev¬ 
enues  of  S531.6  million. 

President  and  (dX)  William  R.  Burleigh  recog¬ 
nized  the  companv  s  telev  ision  stations,  which  had 
strong  ratings,  and  its  newspapers,  which  "contin¬ 
ued  to  find  additional  advertising  dollars  while 
earefullv  managing  their  costs." 

Burleigh  noted  that  the  up.start  cable  network 
Home  &  (iardeii  Television  was  gaining  ad  rev¬ 
enues  and  subscribers  at  rates  "well  ahead"  of  pro¬ 
jections. 


DOW  JONES 

Dow  Jones  &  (X).  Inc.'s  net  earnings  rose  nearlv 
(VO  to  S52  million,  or  5  tc  per  share,  on  9'*f) 
stronger  revenues  of  S630.6  million. 

Operating  income  advanced  nearlv  2%  to  S161 
million. 

Advertising  income  w  as  20%  greater  at  S238.3 
million,  while  circulation  revenues  were  $1 1  t.l 
million,  an  8%  gain. 

The  business  publishing  segment,  vv  hieh 
includes  the  Wall  Street  Journal.  Harron's  and 
other  print  publications,  delivered  S4  t.2  million  in 
operating  income,  a  51%  improvement,  while  rev¬ 
enues  adv  anced  almost  18".i  to  S3 12.6  million.  Ad 
linage  at  the  /o//;v/r// shot  up  18'’i]. 

The  Ottawa)  eommunity  newspaper  div  ision 
had  ISfX)  higher  profits  of  $12.9  million,  on  3% 
stronger  revenues  of  S~3.0  million. 


GANNETT 

(iannett  (.o.  Inc.'s  net  income  rose  nearly  8'%  to 
SI5()  million,  or  Sl  .tP  per  share,  while  revenues 
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climbed  19%  to  $1.2  billion  and  operating  income 
soared  23%  to  $302.3  million. 

Results  include  the  operations  of  Multimedia 
Inc.,  which  was  acquired  last  December. 
Notwithstanding  new  properties,  its  revenues 
inched  up  2%. 

Robust  advertising  results  at  USA  Today  and 
strong  broadcast  performance  also  aided  the  com¬ 
pany. 

Newspaper  earnings  declined  1%  to  $203.1  mil¬ 
lion,  due  to  newsprint  costs  and  the  ongoing  strike 
against  Garmett’s  Detroit  News  and  Knight-Ridder 
Inc.’s  Detroit  Free  Press.  Revenues  in  the  division 
were  $869  million,  a  7%  gain. 

Overall  newspaper  ad  volume  was  off  2%, 
reflecting  lower  local  volume.  But  the  division  saw 
continued  gains  in  the  classified  and  national  cate¬ 
gories. 

At  USA  Today,  paid  ad  pages  grew  20%  and  ad 
revenues  went  up  26%. 

The  broadcast  unit  achieved  record  results,  with 
revenues  advancing  a  whopping  46%. 

Year-to-date  net  earnings  rose  6%  to  $239.4  mil¬ 
lion,  or  $1.70  per  share,  and  revenues  gained  20% 
at  $2.3  billion. 

GRAY  COMMUNICATIONS 

Gray  Communications  Systems  Inc.  saw  a  87% 
improvement  in  net  income,  at  $1.5  million,  or 
31<  per  share,  on  22%  greater  revenues  of  $18.5 
million.  Operating  income  was  $4.6  million,  a  74% 
increase. 

The  incredible  gains  were  attributed  to  strong 
operating  results  at  the  company’s  newspapers 
and  broadcast  outlets. 

Newspaper  earnings  went  up  110%,  to  $1.3  mil¬ 
lion.  Revenues  went  up  8%  to  $5.7  million.  Gray’s 
daily  newspapers,  all  in  Georgia,  are  the  Albany 
Herald.  Rockdale  Citizen  and  Gwinnett  Daily 
Post.  It  also  owns  shoppers. 

President  Ralph  W.  Gabbard  attributed  the  divi¬ 
sion’s  success  to  “new  leadership,  cost  containment 


GH\Y  COMMUMCA TIONS 


measures  and  a  renewed  focus  on  advertising 
sales.”  Growth  in  advertising  and  circulation  rev¬ 
enues  were  singled  out. 

Six-month  net  income  was  53%  higher  at  $1.8 
million,  on  25%  stronger  revenues  of  $35.5  million. 

HARTE-HANKS 

Harte-Hanks  Communications  Inc.’s  net  income 
was  $12.6  million,  or  33  *  per  share,  a  29% 
increase,  excluding  one-time  charges  related  to  a 
merger  with  the  marketing  company  DiMark  Inc. 

Including  the  unusual  expense,  net  income  tum¬ 
bled  60%  to  $3.9  million. 

Revenues  grew  7%  to  $159.9  million.  Operating 
income  amounted  to  $13-7  million,  a  39%  decline. 

Newspaper  earnings  were  5%  greater  at  $7.3 
million,  while  revenues  in  the  unit  rose  5%  to 
$30.8  million.  President  and  CEO  Larry  Franklin 


attributed  the  unit’s  success  to  strong  classified 
advertising  results;  the  growth  of  niche  products, 
particularly  direct  mail;  and  cost  reduction.  Among 
the  company’s  newspapers  are  the  Corpus  Christi 
Caller-Times  and  San  Angelo  Standard-Times,  both 
in  Texas,  and  the  Independent-Mail  of  Anderson, 
S.C. 

Shoppers  earned  the  company  $7.4  million,  a 
15%  jump,  on  1%  higher  revenues  of  $48.9  million. 

Net  income  for  the  half-year  went  down  33%  to 
$12.2  million,  or  32«  per  share,  including  merger 
charges.  Revenues  advanced  4%  to  $310.5  million. 

KNIGHT-RIDOER 

Knight-Ridder  Inc.’s  net  income  rose  5%  to 
$42.4  million,  or  86<  per  share,  excluding  an 
unusual  gain  on  the  sale  of  the  Journal  of 
Commerce.  Revenues  totaled  $717  million,  a  4% 
improvement. 

Operating  income  declined  5%  to  $80.5  million. 

The  newspaper  division  saw  its  earnings  fall 
nearly  6%  to  $89.5  million,  while  revenues  were 
5%  stronger  at  $595.6  million. 


KNIGHT-RIDDER 


+87% 


+4% 


+5% 


.  .  -> 
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Results  were  negatively  affected  by  newsprint 
costs  and  the  ongoing  strike  against  the  company’s 
Detroit  Free  Press  and  Gannett’s  Detroit  News. 

But  chief  financial  officer  Ross  Jones  said, 

“Detroit  is  doing  better  than  expected,”  noting  the 
company  expected  the  paper  to  break  even  in 
terms  of  operating  results  by  the  year’s  end.  In  the 
second  quarter,  operating  losses  related  to  Detroit 
were  less  than  half  what  they  were  in  the  first 
quarter. 

Advertising  revenues  rose  4%,  with  the  healthiest 
gains  in  general  and  classified.  Retail  remained  soft. 

Ad  results  were  especially  strong  at  Knight- 
Ridder’s  Philadelphia  Inquirer  and  Daily  News 
(up  7%)  and  Charlotte  Observer  (11%).  Ad  rev¬ 
enues  at  the  San  Jose  Mercury  News  rose  6%. 

The  Miami  Herald's  ad  income  advanced  slight¬ 
ly  better  than  1%,  but  the  company  called  this  a 
“marked  improvement”  over  the  first  quarter. 

Year-to<late  earnings  totaled  $66  million,  a  46% 
decline,  including  the  unasual  JoC  profits. 

Revenues  climbed  4%  to  $1.4  billion. 

LEE  ENTERPRISES 

Lee  Enterprises  Inc.  reaped  about  4%  greater  net 
income  of  $17  million,  or  36t  per  share,  on  8% 
better  revenues  of  $126.8  million  in  the  third  quar¬ 
ter  of  its  fiscal  year. 


Operating  income  inched  up  2%  to  $30.2  mil¬ 
lion. 

Newspaper  earnings  were  1%  greater  at  $22 
million,  while  segment  revenues  advanced  3%  to 
$78.8  million.The  company  owns  19  dailies  and 
40  weekly  and  specialty  publications. 

Broadcast  revenues  grew  a  strong  22%,  mainly 
due  to  the  acquisition  of  the  Kansas  State 
Network. 

For  the  first  nine  months  of  the  fiscal  year,  total 
earnings  dropped  more  than  1%  to  $43.8  million, 
or  91 1  per  share,  and  revenues  grew  12%  to 
$328.8  million. 

MCCLATCHY  NEWSPAPERS 

McClatchy  Newspapers  Inc.  had  10%  weaker 
net  income  of  $1 1.2  million,  or  37 1  per  share,  on 
26%  better  revenues  of  $156.9  million. 

The  earnings  loss  was  attributed  to  lackluster 
retail  advertising  in  California  and  Washington 


M<^C:iATCHY  NEWSPAPERS 


.10°/, 


state,  where  several  of  McClatchy’s  13  daily  and  15 
nondaily  papers  are  located,  and  to  the  acquisition 
of  the  Raleigh  News  &  Observer  in  North  Carolina. 
Profits  were  also  hampered  by  interest  costs  and 
unusual  income  the  previous  year  on  excess  cash 
and  investments. 

(See  Financial  on  page  35) 


Q:  WHY  INCLUDE  VCR  PLUSCODE  NUMBERS  IN  YOUR  TV  LISTINGS? 


Surveys  indicate  that  1  out  of  every  5 
households  use  the  VCR  Plus+®  system  and 
the  PlusCode®  numbers  in  your  TV  listings  to 
record  their  favorite  shoves.  That's  a  big,  loyal 
readership.  Not  a  bad  return  on  a  few  little  numbers. 


United 


VCR 


CELEBRATING  5  YEARS  OF  HELPING  YOU  SERVE 


VCR  Plus + ®  ond  PlusCode®  ore  tiodemorks  d  Ge^r  Oevelopmenf  Coiporotion.  ©  1 996  Gemslor  Oevelopnient  Cotporalion. 


A:  Because  they  provide  a  sure,  low-cost 
way  to  serve  your  readers. 
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climticd  19"..  to  $1.2  billion  and  operating  income 
soared  2.V’o  to  $302.3  million. 

Results  include  the  operations  ot  Multimedia 
Ine..  which  was  acquired  last  December. 
Notwithstanding  new  properties,  its  revenues 
inched  up  2"... 

Robust  advertising  results  at  l  \SA  Today  and 
strong  broadcast  pertbrmance  also  aided  the  com- 
pan\. 

Newspaper  earnings  declined  l%to  $203.1  mil¬ 
lion.  due  to  newsprint  costs  and  the  ongoing  strike 
against  (iannett  s  Detroit  .\eirs  and  Knight-Ridder 
Inc.s  Detroit  Tree  Tress.  Re\enues  in  the  di\  ision 
were  $8(>9  million,  a  "'%  gain. 

Cberall  newspaper  ad  \  olume  was  off  2".., 
retlecting  lower  local  volume.  But  the  division  saw 
continued  gains  in  the  classified  and  national  cate¬ 
gories. 

At  I  .N3  Today,  paid  ad  pages  grew  20"..  and  atl 
re\  enues  went  up  26".., 

rite  broadcast  unit  achie\ed  record  results,  with 
re\  enues  ad\  ancing  a  whopping  46"<). 

'i'ear-to-tlate  net  earnings  rose  6%  to  $239.4  mil¬ 
lion.  or  $  1  .~0  per  share,  and  re\  enues  gained  20"i. 
at  $2.3  billion. 

GRAY  COMMUNICATIONS 

(iray  (Communications  Systems  Inc.  saw  a  8~".. 
improvement  in  net  income,  at  $15  million,  or 
3 1  per  share,  on  22"..  greater  revenues  of  $  18.5 
million.  Operating  income  was  $4.6  million,  a  "’4% 
increase. 

file  incredible  gains  were  attributed  to  strong 
operating  results  at  the  company  s  newspapers 
and  broadca.st  outlets. 

Newspaper  earnings  w  ent  up  1 10"..,  to  $1.3  mil¬ 
lion  Revenues  went  up  8%  to  $5."  million,  (iray  s 
daih  newspapers,  all  in  (leorgia.  are  the  Albany 
Herald.  Rockdide  Citizen  and  Ciieinnett  Daily 
Tost.  It  also  ow  ns  shoppers. 

President  Ralph  \V.  (labbard  attributed  the  divi¬ 
sion  s  success  to  "new  leadership,  cost  containment 


GRAY  COMMUNICATIONS  * 


Rmiwet  Ewnlngt 

$18.5  M  $1.5  M 


measures  and  a  renewed  focus  on  ad\ertising 
sales."  (Irow  th  in  ad\ertising  and  circulation  rev¬ 
enues  were  singled  out. 

Six-month  net  income  w  as  53"..  higher  at  $  1 .8 
million,  on  25%  stronger  revenues  of  $35.5  million. 

HARTE-HANKS 

llarte-Ilanks  (Communications  Inc.'s  net  income 
was  $  12.6  million,  or  33'^  per  share,  a  29".. 
increase,  excluding  one-time  charges  related  to  a 
merger  w  ith  the  marketing  compan>  DiMark  Inc 
Including  the  unusual  expense,  net  income  tum¬ 
bled  60%  to  $3.9  million. 

Revenues  grew  to  $159.9  million.  Operating 
income  amounted  to  $13  ~  million,  a  39"..  decline 
Newspaper  earnings  were  5"..  greater  at  $”.5 
million,  while  revenues  in  the  unit  rose  5"..  to 
$30.8  million.  President  and  (CI-CO  Lirrx  franklin 


HARTE-HANKS  ^  I 

”  Revanuat 

Earnings 

$159.9  M 

$12.6  M 

attributed  the  unit  s  success  to  strong  classified 
adwrtising  results;  the  grow  th  of  niche  products, 
particularly  direct  mail;  and  cost  reduction  .Vmong 
the  compam  s  new  spapers  are  the  Corpus  C.hristi 
Caller-Times  and  San  Angelo  .Standard-limes,  both 
in  Texas,  and  the  Independent-Mail  of  .Anderson, 
S.(C. 

Shoppers  earned  the  compan\  $~.4  million,  a 
15"..  jump,  on  1%  higher  re\  enues  of  $48.9  million 

Net  income  for  the  half-\ear  went  down  33"..  to 
$12.2  million,  or  32'-'  per  share,  including  merger 
charges.  Revenues  advanced  4"..  to  $.310.5  million 

KNIGHT-RIDOER 

Knight-Ridder  Inc.s  net  income  rose  5"„  to 
$42.4  million,  or  8(ic  per  share,  excluding  an 
unusual  gain  on  the  sale  of  the  of 

C'.onnnerce.  Re\  enues  totaled  $~1~  million,  a  4".. 
improvement. 

Operating  income  declined  5"..  to  $80.5  million. 

The  newspaper  division  saw  its  earnings  fall 
nearh  6"..  to  $89.5  million,  w  hile  rexenues  were 
5%  stronger  at  $595.(i  million. 


KNIGHT-RIDDER 


Revenuas  '  '  Earnings 


$717  M  $42.4  M 
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Revenues 
$156.9  M 
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Results  were  negati\el\  alfeeted  b\  newsprint 
eosts  and  tlie  on^oinj;  strike  against  tlie  eonipaii)  s 
Detroit  Dvc  t^rcss  and  Ciannett  's  tk'troit  \etrs. 

lUit  ehief  tinaneial  oltieer  Ross  Jones  said, 

“Detroit  is  doing  better  titan  expected.''  noting  the 
eonipanx  expected  the  paper  to  break  even  in 
terms  of  operating  results  by  the  t  ear's  end.  In  the 
second  c|uaner.  operating  losses  related  to  Detroit 
were  less  than  half  w  hat  the\  were  in  the  first 
iliiarter. 

Ad\  ertising  ret  emit  s  rose  t%,  tt  ith  the  healthiest 
gains  in  general  and  classified.  Retail  remained  soft. 

Ad  results  were  espeeiallt  strong  at  Knight- 
Ridder  s  Phitcutetpbia  tiu/iiiivr  and  tkiity  \cu  s 
(up  ""n)  and  Ct.Hirtottc  Ohserrer  ( 1 1%).  Ad  rev¬ 
enues  at  the  Sail  Jose  Mercury  \eu's  rose  6%. 

The  \ti(iiiii  tteraUt  s  ad  income  adt  anted  slight- 
It  better  than  P’o.  but  the  eompant  called  this  a 
"marked  improvement "  ot  er  the  first  t|uarter. 

\ear-to-date  earnings  totaled  SWi  million,  a  -t6% 
decline,  including  the  unusual./or.  profits. 

Revenues  climbed  *'’(i  to  SI.  t  billion. 

LEE  ENTERPRISES 

Lee  Lnterprises  Ine.  reapetl  about  4%  greater  net 
income  of  SP  million,  or  36*^  per  share,  on  S"'o 
better  rev  enues  of  S126.S  million  in  the  third  c|uar- 
ter  of  its  fi.scal  \  ear. 


Operating  income  inched  up  2".>  to  S30.2  mil¬ 
lion. 

New  spaper  earnings  were  1%  greater  at  S22 
million,  w  hile  segment  revenues  advanced  3%  to 
S'S.H  million  The  eompam  ow  ns  19  dailies  and 
tO  weekh  and  speeialt\  publications. 

Broadcast  rtwenues  grew  a  strong  22''c>,  mainh 
due  to  the  aec|uisition  of  the  Kansas  State 
Network. 

1-or  the  first  nine  months  of  the  fiscal  year,  total 
earnings  dropped  more  than  1%  to  S-t3.S  million, 
or  91  c  per  share,  and  revenues  grew  12'’()  to 
S32S.8  million, 

MCCLATCHY  NEWSPAPERS 

MeClatehy  New  spapers  Ine.  had  1()V^>  weaker 
net  income  of  SI  1.2  million, or  ,3-c  per  share, on 
26"y>  better  revenues  of  S 1  S6.9  million, 

I'he  earnings  loss  w  as  attributed  to  lackluster 
retail  ach  ertising  in  (California  and  Vi  ashington 


MCOATCHY  NEWSPAPERS 


state,  w  here  several  of  McCCIatcht  s  13  daily  and  15 
nondaih  papers  are  located,  and  to  the  acejuisition 
of  the  Raleigh  Sews  &  Observer  in  North  (Carolina. 
Profits  w  ere  also  hampered  by  interest  costs  and 
unusual  income  the  previous  t  ear  on  excess  cash 
and  intestments. 

(See  t’iiumciat  on  fxige  J5) 


Q:  WHY  INCLUDE  VCR  PLUSCODE  NUMBERS  IN  YOUR  TV  LISTINGS? 


A:  Because  they  provide  a  sure,  low-cost 
way  to  serve  your  readers. 


Surveys  indicate  that  1  out  of  every  5 
households  use  the  VCR  Plus+"  system  and^^p^ 
the  PlusCode®  numbers  in  your  TV  listings  to 
record  their  favorite  shows.  That's  a  big,  loyal  ^ 
readership.  Not  a  bad  return  on  a  tew  little  numbers. 


'.CRPio'j-  ^  end '’'usCod?  **  cte ’’Rdpnr.e'kt  otCfTistct  Dfvelopn'emCntpotaTion  '  1996  66'nsfct  OoieiopmentCoiponfipn 
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\E\\  spi:oru:  in  the  news 


ELLEN 
MVLUNS 
BOLLINGER, 

director  of  mar¬ 
keting  at  the 
Asbury  Park 
Press,  Neptune, 

N.J.,  and  Home 

ELLEN  mJhUNS 

Neu’s  &  Tribune,  bolunger 
East  Brunswick, 

N.J.,  has  been  promoted  to  the  newly 
created  position  of  vice  president  of 
mariceting  for  the  two  central  New 
Jersey  newspapers  owned  by  New 
Jersey  Press  Inc.,  Neptime. 

Bollinger,  a  regional  board  member  of 
the  International  Newspaper  Marketing 
Association,  will  be  responsible  for 
long-  and  short-range  marketing  and 
promotion  strategies  and  for  new  rev¬ 
enue-producing  vehicles  at  both 
papers. 


KEN  UARD,  assistant  managing  editor 
at  the  Las  Vegas  Sun,  has  been  named 
business  editor  at  the  Los  Angeles  Daily 
News. 


DAN  SOUTHERLAND,  former  Beijing 
bureau  chief  for  the  Washington  Post, 
has  been  appointed  vice  president  of 
programming  and  executive  editor  of  the 
newly  established  Asia  Pacific  Network. 

APN,  which  was  created  by  the  U.S. 
International  Broadcasting  Act  of  1994, 
will  provide  news  and  commentary  to 
Cliina,  Burma,  Cambodia,  Laos,  Vietnam 
and  North  Korea. 

Southerland  will  supervise  all  news 
gathering  and  program  production. 


JOHN  KLRBEL,  operations  manager  at 
Hernando  Today,  Brooksville,  Fla.,  has 
been  named  major  accounts  manager  at 
the  Tampa  Tribune. 


STEVEN  S.  WESTPHAL,  display 
advertising  manager  at  the  Spokesman 
Review,  Spokane, Wash.,  has  been 
appointed  advertising  director  at  the 
Grand  Rapids  (Mich.)  Press. 

Earlier,  he  served  in  ad  management 
positions  at  the  Dubuque,  Iowa, 
Telegraph  Herald  and  Gary,  Ind.,  Post- 
Tribune. 


LEE  GRIFFIN,  classified  advertising 
sales  manager  at  the  Milwaukee 
Journal  Sentinel,  has  been  named  clas¬ 
sified  manager  of  CNI  Newspapers,  a 


STEPHENS. 

WESTPHAL 


TERIUFLEMING 


group  of  23  suburban  weeklies  around 
Milwaukee. 


STEVE  SERAITA,  executive  vice  presi- 
dent/maiketing  director  at  Sawyer 
Ferguson  Walker  Inc.,  has  been  appoint¬ 
ed  senior  vice  president  of  print  media 
for  Scarborough  Research,  a  New  York- 
based  company  that  provides  syndicat¬ 
ed  measurement  of  local  media  mar¬ 
kets,  and  also  consumer  and  retail 
behavior. 


TERRI  FLEMING,  deputy  managing 
editor  at  the  Colorado  Springs  (Colo.) 
Gazette  Telegraph,  has  been  promoted 
to  managing  editor. 

She  succeeds  WAYNE  STEWAFtT, 
who  moved  to  assistant  editor  in  May. 


VALJ.  LAVB,  circulation  director  at 
the  Herald-Standard  in  Uniontown,  Pa., 
has  been  promoted  to  publisher. 

He  started  at  the  newspaper  as  a 
mailroom  employee  in  1974.  He  was 
promoted  to  circulation  district  sales 
manager  the  following  year,  was  named 
distribution  manager  in  1979,  and  has 
headed  circulation  since  1982. 


JILL  HESS,  advertising  director  of  the 
Denver  Business  Journal,  has  been 
appointed  vice  president  of  Colorado 
Parent  and  a  shareholder  and  member  of 
the  board  of  American  Parent  Communi¬ 
cations  LLC  (APQ,  Denver. 

Colorado  Parent  is  the  flagship  of  the 
newly  formed  national  publishing  com¬ 
pany  APC. 

JOE  imvSHEK,  owner  of  Direct 
Marketing  Resources  Inc.,  a  direct  mail 
marketing  company  based  in  Fort 
Collins,  Colo.,  was  named  publisher  of 
Northern  Colorado  Parent,  an  APC  publi¬ 
cation. 

MARYANN  NIBLACK,  former  co¬ 
publisher  of  tlie  Women’s  Yellow  Pages  in 
Colorado  Springs,  was  appointed  publish¬ 
er  of  Southern  Colorado  Parent,  an  APC 
publication. 


SHIRLEY  HEN¬ 
DERSON,  single 
copy  sales  manag¬ 
er  in  the  circula¬ 
tion  department 
at  the  Seattle 
Times,  has  been 
promoted  to 

VALJ.  LAVB  .  „  ^ 

assistant  press¬ 
room  manager  in 
operations  at  the  North  Creek  produc¬ 
tion  facility. 

STEVE  CRtPPE,  customer  market¬ 
ing  manager  in  circulation,  was  promot¬ 
ed  to  single  copy  sales  manager. 

FRED  EVERS,  telemarketing  manag¬ 
er,  succeeds  Crippe  as  customer  mar¬ 
keting  manager. 

JONATHON  TOLTON,  outside  sales 
manager,  was  named  circulation  cus¬ 
tomer  service  manager. 

JO  DRAKEGIVAKUA,  customer 
relations  manager,  becomes  assistant 
packaging  manager  in  operations  in 
North  Creek. 

KATHLEEN  ROYAL,  assistant  tele¬ 
marketing  manager,  was  promoted  to 
circulation  telemarketing  manager  for 
the  Times. 


DAYNE  TVRGEON,  assistant  telemar¬ 
keting  manager,  was  promoted  to  circu¬ 
lation  telemarketing  manager  for  the 
Times. 


JOHN  N.  WILCOX,  5 1 ,  publisher  of  tlie 
Joplin  (Mo.)  Globe,  has  been  named  pub¬ 
lisher  of  the  Cap  Cod  Times  in  Hyannis, 
Mass.  It  is  effective  Sept.  23. 

DANIEL  R  CM7QOO,  43,  general  man¬ 
ager  at  the  Globe,  succeeds  Wilcox  as 
publisher  effective  Sept.  1. 

In  Hyannis,  Vdlcox  replaces  SCOTT 
HIMSTEAD,  65,  who  will  conduct  spe¬ 
cial  projects  for  parent  company  Ottaway 
Newspapers  Inc.,  Campbell  Hall,  N.Y, 
until  he  retires  Dec.  31,  after  a  30-year 
Ottaway  career. 


USA  B.  BOHNAKER,  business  devel¬ 
opment  manager  at  the  Daily  Press  in 
Newport  News,Va.,  has  been  promoted 
to  director  of  business  development. 

Before  joining  the  Daily  Press  in 
1992,  she  was  vice  president  and  senior 
business  development  officer  at 
NationsBank. 


PETER  J.  QUIGLEY,  director  of  sales 
and  marketing  for  3M  Media  Networks 
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Inc.,  has  been  named  marketing  direc¬ 
tor  of  Parade  Publications. 

He  will  be  responsible  for  providing 
marketing  support  to  both  Parade  and 
react  magazines,  functions  that  were 
handled  by  MILTON  LIEBERMAN, 
senior  vice  president  of  marketing,  who 
retired. 

RICK  MCEIR,  former  publications  edi¬ 
tor  at  the  International  Newspaper 
Marketing  Association,  has  been 
appointed  director  of  newspaper  mar¬ 
keting  at  the  National  Newspaper 
Association. 

He  also  was  director  of  information 
services  at  the  International  Center  for 
Journalists  and  a  reporter  at  the  Las 
Vegas  Revieu>-Joumal. 

EDWARD  J.  EPCHAK,  corporate 
research  director  for  Macromedia  Inc., 
parent  company  of  the  Record,  Bergen 
County,  N.J.,  has  been  promoted  to  vice 
president  of  strategic  development  at 
the  Record. 

It  is  a  new  position  encompassing 
research,  marketing,  multimedia,  and  the 
coordination  of  new,  non-newspaper 
products. 

ROBERT  K  KIECMCHEFER,  who 

most  recently  served  on  an  interim 
basis  as  managing  editor  and  as  execu¬ 
tive  editor  for  United  Press  Inter¬ 
national,  has  been  appointed  general 
manager  for  the  United  States/Canada 
region  at  the  Record. 

THOMAS  D.  JOHNSON,  president 
and  treasurer  of  Business  Research 
Services  Inc., Washington,  was  named 
marketing  director  for  UPI. 

AMY  J.  EISMAN,  43,  managing  editor 
of  USA  Weekend,  has  been  promoted  to 
executive  editor  of  the  national  news¬ 
paper  magazine. 

DIERCK  CASSELMAN,  42,  a  senior 
associate  editor,  was  named  online  ser¬ 
vices  director. 

BILL  WEINMILLER,  circulation  admin¬ 
istration  manager  and  assistant  single 
copy  manager  at  Gannett  Suburban 
Newspapers  in  Westchester,  N.Y,  has 
been  named  circulation  information 
and  budget  manager  at  the  Baltimore 
5Mn.The  move  was  implemented  as 
part  of  a  series  of  management  changes 
designed  to  sharpen  the  focus  on  cus¬ 
tomer  service  and  increase  sales. 


MARALEE  SMITH,  metro  sales 
manager,  was  promoted  to  assistant  cir¬ 
culation  director. 

STAITY  FOXWELL,  assistant  home 
delivery  manager,  was  named  customer 
satisfaction  manager. 

CHRISTINE  KRESSLEIN  was 
appointed  retail  sales  marketing  manag¬ 
er. 

CAROL  DAVIS,  circulation  promo¬ 
tion  manager,  assumes  responsibilities 
for  the  newspaper  in  education  pro¬ 
gram. 

PATRICIA  BOYKIN  was  named 
order  processing  supervisor. 

NIKI  SMITHSON  was  promoted  to 
confidential  secretary. 

SCOTT  MOORES,  assistant  circula¬ 
tion  director  for  marketing,  was  pro¬ 
moted  to  director  of  organization  devel¬ 
opment. 

JOEL  CARDWELL,  who  previously 
was  in  the  advertising  department  at 
the  Orange  County  Register,  Santa  Ana, 


Calif.,  has  been  named  major,  national 
and  preprint  advertising  manager  at  the 
Post  and  Courier,  Charieston,  S.C. 

DAVID  J.  BUTLER,  editor  at  the  New 
Haven  Register,  has  been  appointed 
business  editor  of  the  Copley  Los 
Angeles  Newspapers. 

BARBARA  CHODOS,  display  advertis¬ 
ing  manager  at  the  Pittsburgh  Post- 
Gazette,  has  been  promoted  to  assistant 
advertising  director. 

LAKY  ARNETT,  classified  sales 
manager  at  the  Columbus  Dispatch, 
was  named  national/major  accounts 
manager. 

CYNTHIA  HOARD-BANKS,  food 
and  co-op  manager  at  the  Los  Angeles 
Daily  News,  was  appointed  assistant 
classified  advertising  manager  in 
Pittsburgh. 

BILL  COTTER,  who  has  spent  1 1 
years  in  the  direct  mail  field,  was 
named  territory  sales  manager. 


Dow  Jones  &  Co.,  Inc. 

has  sold  its  21.47%  interest  in  the 

Riverside  (CA)  Press-Enterprise 

(164,000  daily,  171,600  Sunday  circulation) 
to 

A.H.  Belo  Corporation 

We  are  proud  to  have  represented 
Dow  Jones  &  Co.,  Inc.,  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

119  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 
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BY  LAURA  REINA 


Pursuing 
TV  Ad  Dollars 


!\etvs/m/jers 
af>}iressit'e,  anti 
sof}hislicaletl  in 
courting  IV 
advertisers 


For  many  newspapers,  competing 

with  local  TV  stations  for  advertising  dol¬ 
lars  isn’t  new,  yet  as  the  number  of  adver¬ 
tisers  decreases,  the  drive  for  a  bigger 
piece  of  the  ad  pie  increases,  motivating 
newspapers  to  go  after  TV  advertisers  more  aggres¬ 
sively. 

Another  reason  TV  customers  have  become 
more  attractive  is  that  many  daily  newspapers  face 
no  direct  competition  from  other  dailies.  So  as  rev¬ 
enue  growth  flattens  and  newsprint  costs  increase, 
newspapers  find  TV  advertisers  an  attractive  target 
for  increasing  revenue. 

Research  tools  and  soft¬ 
ware  are  now  available  to 
help  newspapers  tap  into  the 
buying  schedules  of  local 
advertisers.  Proactive  news¬ 
papers  around  the  country 
are  not  only  using  technolo¬ 
gy  to  go  after  revenue  that 
would  normally  go  to  broad¬ 
cast,  but  also  to  help  advertisers  devise  the  best 
media  buy  to  fit  their  needs. 

David  Thompson,  advertising  director  and  a  21- 
year  veteran  of  the  Daily  Oklahoman  in 
Oklahoma  City,  said,  “As  long  as  I’ve  been  with  the 
company,  we’ve  always  had  a  conscious  awareness 
of  broadcast  dollars.”  But  he  adds  that  the  same 
awareness  is  not  typical  of  most  newspapers. 

If  an  advertiser  spends  a  lot  on  broadcast  media, 
Thompson’s  sales  staff  tries  to  show  the  advertiser 
how  print  can  make  better  use  of  the  money. 

“We  assume  that  if  the  advertiser  has  the  money, 
we  feel  the  print  vehicle  provides  the  greatest 
reach,  particularly  with  the  upscale  audience,” 
Thompson  stated. 

For  a  single  insertion,  newspapers  have  the 
broadest  reach,  he  said.  TV  builds  reach  with  heavy 
frequency,  whereas  newspapers  can  reach  62%  of 
adults,  18  years  old  and  older,  with  just  one  insert. 

Thompson  explained  that  when  small  business¬ 
es  don’t  use  an  agency  to  buy  TV  or  radio,  their 
buys  are  often  ineffective.  His  staff  tries  to  demon¬ 
strate  to  such  businesses  how  to  rework  their  ad  to 
get  the  most  for  their  money. 

Reworking  may  include  a  combination  of  print 
and  TV,  or  no  TV  at  all,  though  the  newspaper 
rarely  suggests  giving  up  TV  completely.  It  all 
depends  on  the  advertiser’s  needs  and  budget. 

“We  don’t  take  a  generic  approach  on  selling 
advertising.  We  want  to  be  problem  solvers,  and 


not  all  problems  are  the  same.  Once  we  under¬ 
stand  [advertisers’]  problems,  we  can  do  a  better 
job,”  Thompson  said. 

Bill  Slaughter,  project  director  of  marketing 
research  at  the  Kansas  City  Star  in  Missouri,  said 
newspapers  can’t  afford  to  sit  back  because  there 
are  limited  ad  dollars  in  the  market.  Everyone  is 
out  to  “get  their  piece,”  which  means  generating 
new  accounts  or  taking  money  from  other  media, 
he  said. 

Slaughter  said  his  paper  has  become  more  “cus¬ 
tomer  friendly”  and  now  acts  as  a  sort  of  ad 
agency,  by  helping 
advertisers  make  better 
choices  for  their  money, 
and  by  offering  overall 
media  planning. 

Slaughter  said  the 
Star's  heavy  investment 
in  mariteting  and 
research  allows  the 
newspaper  to  give 
advertisers  more  impact 
for  their  money. 

The  Star  has  been 
aggressively  competing 
for  broadcast  dollars  for  about  a  year.  Slaughter 
said,  and  while  revenue  has  increased  in  that  time, 
he’s  certain  the  increase  is  not  entirely  because  of 
media  conversions. 

The  Star's  goal  is  to  help  advertisers’  media 
plans  work  better  —  not  to  take  business  away 
ftt)mTV,  Slaughter  said. 

“If  they’re  successful,  we’re  successful,”  he 
declared. 

As  the  retail  ad  market  became  tighter  for  the 
Sacramento  Bee,  the  paper  looked  for  ways  to 
compete  more  efficiently,  explained  Daryl  Kunken, 
research  manager.  Last  year,  the  Bee  began 
approaching  TV  advertisers  more  aggressively.  It 
purchased  computer  software  that  allowed  its  sales 
staff  to  look  at  advertisers’  schedules  more  closely. 
Staffers  learned  to  find  such  weaknesses  as  over¬ 
buying  so  they  could  put  together  a  strategy  show¬ 
ing  the  newspaper  to  be  more  effective  and  effi¬ 
cient. 

Newspapers  have  more  research  and  maricet 
information  than  other  media,  Kunken  said,  and 
they  can  use  it  to  give  advertisers  a  clearer  insight 
into  the  market,  to  show  them  how  effectively 
they’re  reaching  their  target  market,  and  to  help 
them  reach  potential  customers  through  the  news- 


The  approach  has 
helped  the  Fresno  Bee 
generate  $500,000  in 
additional  revenue, 
all  from  media 
conversions,  in  the 
first  half  of  this  year, 
Truax  said 
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paper. 

So  far  no  advertisers  have  abandoned 
TV  altogether  for  the  newspaper  —  but 
that’s  in  keeping  with  the  Bee's  goal. 
Instead,  the  newspaper  stresses  that  by 
including  the  paper,  along  with  TV  in 
the  media  mix,  an  advertiser  can 
become  more  efficient. 

“A  lot  of  advertisers  who  are  heavy 
TV  users  will  continue  to  use  TV,  as  they 
should,”  Kunken  stated. 

Alan  Truax,  advertising  director  for 
the  Fresno  Bee,  said  that  his  paper  has 
always  competed  with  TV,  but  stepped 
up  efforts  to  attract  TV  advertisers  about 
two  years  ago,  after  acquiring  a  new 
software  system  that  allows  the  paper 
to  analyze  an  advertiser’s  ad  schedule 
for  efficiency. 

Truax  said  he  often  finds  advertisers 
are  overbuying  broadcast.  In  his  isolated 
maiket,  broadcast  is  relatively  inexpen- 
sive.And  since  economic  growth  is  still 
slow,  the  market’s  advertising  pie  is 
shrinking. 

“We  have  to  be  better  at  getting  a 
slice  of  someone  else’s  pie  to  grow  our 
revenue,”  explained  Truax. 

He  said  the  Bee  has  “the  strongest 
reach  in  the  marketplace,”  beyond  that 
of  the  top  radio  stations  combined.  As  a 
result,  the  newspaper  can  offer  the  TV 
advertiser  immediate  sales  results,  com¬ 
pared  with  TV’s  more  institutional 
approach,  which  informs  people  over  a 
long  period  of  time. 

“We  can  help  [advertisers]  be  more 
successful  than  anyone  else,”  Truax  stat¬ 
ed. 

He  thinks  a  media  mix  is  the  best 
solution  for  most  advertisers.  That 
means  a  selective  TV  or  radio  buy  com¬ 
bined  with  the  Fresno  Bee. The  mix 
depends  on  the  advertiser’s  budget  and 
needs.The  paper’s  software  system 
helps  to  show  what  kind  of  buy  would 
be  most  effective  and  cost  efficient. 

This  approach  has  helped  the  Fresno 
Bee  raise  ad  revenue.  In  the  first  half  of 
this  year,  the  paper  has  generated  over 
$500,000  in  revenue  from  media  con¬ 
versions,  stated  Truax. 


Popper  Exits 
USA  Weekend 


Major  changes  have  taken 
place  at  USA  Weekend  maga¬ 
zine  as  a  result  of  the  surprise 
departure  of  Brette  Popper,  seven-year 
publisher  and  president. 

Popper,  after  1 1  years  with  the  com¬ 
pany,  called  it  quits  at  the  end  of  July. 

She  said  the  decision  to  leave  was 
entirely  personal.  She  was  not  pushed 

"/  left  because  it 
was  good. 
Somebody  else 
needs  to  take  it  to  the 
next  step,"  she 
remarked 

out,  she  said;  it  was  just  time  to  go. 

“I  wanted  to  leave  when  I  was  on 
top,”  she  said.  “I  built  a  business  that 
didn’t  need  my  skills  anymore  to  be 
successful.” 

Popper  admitted  the  stress  of  the  job 
was  getting  to  her.  Nevertheless,  circula¬ 
tion  has  been  at  record  levels,  and  if 
advertising  has  been  off,  it’s  because  of 
the  mail  order  business,  and  the  maga¬ 
zine  will  make  up  the  decline  from 
advertisers  in  higher  profit  businesses, 
said  Popper. 

Popper  doesn’t  have  another  job 
lined  up  or  any  definite  plans  for  her 
future.  Yet,  she’s  happy  with  her  deci¬ 
sion  and  looks  forward  to  new  horizons. 
“I  left  a  very  proud  person,”  she  said. 
In  Popper’s  place,  Marcia  Bullard,  USA 
Weekend  editor,  was  named  president 
and  CEO,  and  Charles  Gabrielson,  execu¬ 
tive  vice  president,  was  promoted  to 
publisher. 


Bullard  joined  Gannett  in  1974  at  the 
Rochester  (N.Y.)  Democrat  and 
Chronicle.  In  1982,  she  helped  launch 
USA  Weekend  as  deputy  managing  edi¬ 
tor  of  the  life  section.  She  became  man¬ 
aging  editor  in  1985  and  editor  in  1989. 

Gabrielson  joined  Garmett  in  1971  at 
theWestchester-Rockland  Newspapers 
in  the  suburbs  of  New  York  City,  where 
he  served  in  advertising  management, 
including  ad  director.  In  1987,  after  leav¬ 
ing  publishing  for  two  years,  he  joined 
Advertising  Age  magazine  as  marketing 
sales  director.  In  1989,  Gabrielson 
became  executive  vice  president  of  USA 
Weekend. 

Owned  by  Garmett  Co.,  USA 
Weekend  appears  weekly  in  485  U.S. 
papers  and  claims  39.1  million  readers. 

—  Laura  Reina 


JVl. 


^  f  MANAGEMENT 

Operations  Analysis 
AND  Solutions 

Currow  &  de  Montmollin,  Inc., 
conducts  operational  reviews  of 
circulation,  advertising  and  other 
(Apartments  to  identify  and 
eliminate  barriers  to  increased 
revenue  generation  and  improved 
operating  efficiency. 

C&de  is  a  full-service  newspaper 
consulting  comjmny,  run  by 
former  newspapo*  executives, 
that  also  provitfcs  tempcrary 
turnaround  management, 
executive  search  and  placement, 
and  a  broad  range  of  marketing 


CuRRCW  &  DE  Momtmolliih  Inc 


AD  DATA 


Ad  Inches  In 

Selected  National  Categories 


Jan.-Mar.  1996  -  Full  Run  ROP 


Jin 

Fall 

Mar 

Jan 

Feb 

Cempirttn 

Food! 

CradltCifdi 

Hotels  a 

Travel  a 

ISoflwira 

Hoasakold 

Rstortt 

Toarltm 

Souce:  CompetHiv«  Media  Reporting 


Jan  Fab 

Mar 

0  — 

Jan 

Fab  Mar 

Banks  Utllltlas  a 

MMlon 

AutoDaalar 

Factory 

Invastmanis  Ifisoranca 

Commanicatlons 

Picteras 

Assn's 

Airtofflottva 

Category/Group 

Total 

January' 

February 

March 

Airlines 

190,014 

70,012 

60,109 

59,893 

Auto  Dealer  Assn's 

375,865 

79,934 

114,458 

181,473 

Factory  Automotive 

234,061 

76,231 

72,901 

84,929 

Banks 

594,186 

159,034 

195,735 

239,417 

Computers  &  Software 

49,971 

15,996 

14,352 

19.623 

Credit  Cards 

26,615 

14,277 

9,255 

3,083 

Food  &  Household 

34,677 

11,429 

8,652 

14,596 

Hotels  &  Resorts 

250,358 

79,974 

82,719 

87,665 

Insurance 

167,314 

47,921 

51,915 

67,478 

Investments 

92,952 

26,787 

29,223 

36,942 

Motion  Pictures 

764.957 

265,640 

245,658 

253,659 

Travel  &  Tourism 

409,928 

130,819 

127,264 

151,845 

Utilities  &  Communications 

561,278 

163,712 

209,774 

187.792 

13  National  Categories 

3,752,176 

1,141,766 

1,222,015 

1,388,395 
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Ad  Inches  In 

Selected  Retail  Categories 

Jan.-Mar.  1996  -  Full  Run  ROP 


Fumltar*  ft 
Accnsorin 


Dtpartmurt  Comamtr 

Stont  Eltctronics 


Fsed 

Stom 


Ong  Stent 


BMkst 

SteUMmy  Stem 


Dittoviit  Appanat  S  Compator 

Stom  Aecatsorlat  Stom 


150,000 


120,000 

90,000 


60,000 


30,000 


Jan 


_ I _ i_ 

Ftb  Mar 


AatoSapply/  SpartaS  lalMtef  OMeaSaapty 
Rapalr  Tay  Cantor  Matettols  Stom 


Category/Group 

Total 

January 

February 

March 

Apparel  &  Accessories 

353.276 

115,146 

109,752 

128,378 

Auto  Supply/Repair 

329,178 

107,222 

99,158 

122,798 

Books  &  Stationery  Stores 

49,393 

16.307 

14,629 

18,457 

Building  Materials 

227,472 

51,475 

65,786 

110,211 

Computer  Stores 

225,782 

64,351 

71.641 

89,790 

Consumer  Electronics 

1,455,887 

452,260 

465,831 

537,796 

Department  Stores 

2,240,290 

587,366 

753,445 

899,479 

Discount  Stores 

326,336 

96,202 

104,573 

125,561 

Drug  Stores 

51,426 

20,308 

14,075 

17,043 

Food  Stores 

738,469 

236,153 

235,377 

266,939 

Furniture  &  Accessories 

1,578,008 

503,441 

522,099 

552,468 

Jewelry  Stores 

71,716 

18,388 

30,851 

22,477 

Office  Supply  Stores 

229,875 

69,120 

75,840 

84,915 

SpKjrts  &Toy  Stores 

359,742 

106,978 

116,946 

135,818 

14  Retail  Categories 

8,236,850 

2,444.717 

2,680,003 

3,112,130 

Souce:  Competitive  Media  Reporting 
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June  1996  Advertising  Data 
Supplied  By  Newspapers 


1996 

1995 

1996 

1995 

1996  1995 

FULL  PART 

RUN  RUN 

FULL  PART  : 

RUN  RUN  : 

FULL  PART 

RUN  RUN 

FULL  PART  : 

RUN  RUN  ; 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

ALBANY,  N.Y. 

Times  Union-a/d 


ROP  Local .  28,062  36,097 

Prepf ini  Local .  46,820  47,710 

ROP  National  5,611  7,068 

PrepnnI  National .  115 

Classified..  42.086  43,253 

Total .  122,694  134,128 

Times  Union-S 

ROP  Local .  13,548  16,203 

Preprint  Local .  99,545  90,750 

ROP  National .  2,624  3,544 

Preprint  National .  19,260  16,980 

Classified .  18,672  17,496 

Total .  153,649  144,973 


GRAND  TOTAL...  276,343  279,101 

YEAR  TO  DATE...  1 ,406,034  1 ,400,553 


ALBANY.  ORE. 


Democrat-Herald-e 


ROP  Local . 

19,808 

20,526 

ROP  National . 

426 

63 

Classified  . 

24,573 

25,530 

GRAND  TOTAL... 

44,807 

46,119 

YEAR  TO  DATE... 

276,411 

292,377 

ALBUQUERQUE,  N.M. 


JournaTm 

ROP  Local .  34,484  48,641 

Preprint  Local  6,129  28,509  4,515  29,799 

ROP  National .  1,290  1,318 

Display  Classified .  23,366  17,473 

In-Column  Classified .  29,235  29,080 

Total .  94,504  28,509  101,027  29,799 

Tribune-e 

ROP  Local .  21,969  30,093 

Preprint  Local  5,676  23,220  5,805  20,511 

ROP  National  1,235  1,213 

Display  Classified .  19,169  20,719 

In-Column  Classified .  29,235  29,080 

Total .  77,284  23,220  86,910  20.511 

Joumal-S 

ROP  Local .  13,231  10,116 

Preprint  Local .  31,476  32,121  6,708  46,440 

ROP  National .  1,015  1,102 

Preprint  National .  18,576  16,254 

Display  Classified .  17,332  12,188 

In-Column  Classified .  17,830  13,285 

Total .  99,460  32,121  59,653  46,440 


GRAND  TOTAL...  271,248  83,850  247,590  96,750 

YEAR  TO  DATE. . ,  1 ,437,709  454,080  1 ,403,946  537,082 


BENNINGTQN,  VT. 


Banner-m 


ROP  Local . 

7,293 

9,007 

Preprint  Local . 

1.477 

1,727 

ROP  National . 

170 

419 

Preprint  National . 

64 

104 

Display  Classified . 

5,533 

4,128 

in-Column  Classified . 

6.110 

5,052 

GRAND  TOTAL... 

20,647 

20,437 

YEAR  TO  DATE... 

N/A 

*Indicates  newspapers  reporting  figures  in  lines. 


BQSTQN,  MASS. 


Herald-m 

ROP  Local .  23,668  25,722 

Preprint  Local  2,129  10,033  9,241 

ROP  National .  10,869  13.246 

Preprint  National .  387 

Display  Classified .  60,171  58,630 

In-Column  Ciassiireo .  21,439  20,243 

Total .  118,276  10,420  117,841  9,241 

Herald-S 

ROP  Local .  8,290  5,473 

Preprint  Local .  1,384  48,339  46,791 

ROP  National .  3,755  4,146 

Preprint  National .  9,274  473  7,239 

Display  Classified .  19,289  15,559 

In-Column  Classified .  4,736  3,448 

Total .  46,728  48,812  28,626  54,030 

GRAND  TOTAL...  165,004  59,232  146,467  63,271 

YEAR  TO  DATE...  890,858  315,465  819,003  368,773 


CASA  GRANDE,  ARIZ. 

Dispatch-e 


ROP  Local . 

13,282 

11,505 

ROP  National . 

428 

938 

Display  Classitied . 

2,474 

1,845 

In-Column  Classified . 

7,569 

6,855 

GRAND  TOTAL... 

23,753 

21,143 

YEAR  TO  DATE... 

120,410 

143,270 

CHAMPAIGN,  ILL 

News  Gazette-eS 


ROP  Local .  33,692  1,355  35,239  409 

Preprint  Local .  107,199  54,309  103,329  41,538 

ROP  National .  1,594  1,605 

Preprint  National .  18,060  18,963 

Classified .  '  36,047  33,447  1,983 


GRAND  TOTAL...  196,592  55,664  192,583  43,930 

YEAR  TO  DATE. . .  1 ,089,893  258,590  1 ,1 60,638  250,450 


CQNWAY,  ARK. 

Log  Cabin  Democrat-eS 


ROP  Local . 

26,868 

24,318 

Preprint  Local . 

17,636 

19,976 

ROP  National . 

15 

3 

Preprint  National . 

859 

Classified . 

11,669 

11.755 

GRAND  TOTAL... 

57,047 

56,052 

YEAR  TO  DATE... 

330,346 

332,649 

DURHAM,  N.C. 


Herald-Sun-m 


ROP  Local . 

26,048 

26,074 

ROP  National . 

2,759 

2,260 

Classified 

20,615 

19,528 

Total . 

49,422 

47,862 

Herald-Sun-S 

ROP  Local . 

13,945 

11,623 

ROP  National . 

1,157 

393 

Classified . 

9,653 

7,374 

Total 

24,755 

19,390 

GRAND  TOTAL... 

74,177 

67,252 

YEAR  TO  DATE... 

419,651 

422,140 

ERIE,  PA. 


Times-e 

ROP  Local .  19,187  23,090 

Preprint  Local .  29,769  29,351 

ROP  National .  1,180  1,127 

Preprint  National .  180 

Classified .  38,170  37,561 

Total .  88,486  91,129 

Trmes-S 

ROP  Local .  9,007  7,835 

Preprint  Local .  91,899  75,317 

ROP  National .  788  621 

Preprint  National .  10,882  9,640 

Classified .  22,450  18,587 

Total .  135,026  112,000 


GRAND  TOTAL...  223,512  203,129 

YEAR  TO  DATE...  1,179,702  1,151,424 


FQRT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 


ROP  Local .  120,353  182,286  123,558  185,115 

Preprint  Local .  30,720  66,760  42,742  76,135 

ROP  National .  22,023  7,694  19,433  8,268 

Preprint  National .  22,536  2,178  18,200  1,058 

Classified .  206,374  83,596  220,545  72,242 


GRAND  TOTAL...  402,006  342,514  424,478  342,818 
YEAR  TO  DATE...  2,266,799  1,923,119  2,328,786  1,860,787 


FQRT  WAYNE,  IND. 


Journal  Gazette-m 

ROP  Local .  21,934  4,674  25,287  4,076 

Preprint  Local .  8,799  55,083  19,663  41,773 

ROP  National .  1  921  1,317  206 

Preprint  Natonal .  840  200 

Classifled .  44,395  932  39,226  1,104 

Total .  77,049  61,529  85,493  47,359 

News  Sentinel-e 

ROP  Local .  21,527  4,674  24,659  4,076 

Preprint  Local .  8,799  50,552  19,663  41,629 

ROP  National .  1,918  1,434  206 

Preprint  National .  840  200 

Classified .  44,124  932  39,248  1,104 

Total .  76,368  56,998  85,004  47,215 

Journal  Gazette-S 

ROP  Local .  8,258  2,129  9,465  2,278 

Preprint  Local .  18,481  51,467  18,773  43,635 

ROP  National  692  32  1,034 

Preprint  National .  9,752  11,592  294 

Classified .  22,397  415  22,529  246 

Total .  59,580  54,043  63,393  46,453 

GRAND  TOTAL...  212,997  172,570  233,890  141,027 


YEAR  TO  DATE...  1,318,529  1,091,984  1,478,148  1,008,623 

FREDERICK,  MD. 


Post  &  News-m/e 


ROP  Local . 

39,412 

38,000 

Preprint  Local 

102,196 

107,322 

ROP  National.... . 

245 

695 

Classified . 

41,888 

46,014 

GRAND  TOTAL... 

183,743 

192,031 

YEAR  TO  DATE... 

953,496 

1,103,361 
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VIKASUREl)  IN  INCHKS 


1996 


1995 


FLILL 

RUN 

PART 

RUN 

FULL 

RUN 

PART 

RUN 

GREENSBURG,  PA. 

Tribune-Review-m 

ROP  Local .... 

22,903 

23,980 

Preprint  Local . 

22,548 

11,548 

28,879 

8,302 

ROP  National 

872 

664 

Display  Classified . 

15,522 

18,051 

In-Column  Classilied .... 

34,445 

31,642 

Total . 

96,290 

11,548 

103,216 

8,302 

Tribune-Review-S 

ROP  Local . 

24,432 

20,660 

Preprint  Local . 

50,854 

25,561 

50,790 

18,572 

ROP  National 

622 

258 

Preprint  National . 

13,390 

260 

9,365 

Display  Classilied . 

21,299 

22,073 

In-Column  Classified .... 

21,038 

12,194 

total . 

131,635 

25,821 

115,340 

18,572 

GRAND  TOTAL.. 

227,925 

37,369 

213,556 

26,874 

YEAR  TO  DATE.. 

1,204,665 

221,853 

.261,916 

139,911 

JACKSONVILLE,  FLA. 

Rorida  Times-Union-mS 


ROP  Local . 

49,089 

37,867  61,110 

Preprint  Local 

114,939 

124,614 

ROP  National . 

8,659 

8,413 

Preprint  National . 

20,898 

22,962 

Classified . 

95,367 

79,501 

GRAND  TOTAL.. 

.  288,952 

37,867  296,600 

YEAR  TO  DATE.. 

.  1,693,538 

194,500  1,715,573 

26,485 


LINCOLN,  NEB. 


ROP  Local . 

23,486 

25,228 

ROP  National . 

1,091 

943 

Classified . 

34,625 

38.287 

GRAND  TOTAL... 

59,202 

64,458 

YEAR  TO  DATE... 

N/A 

LOUISVILLE,  KY. 


Courier-Journal-a/d 
ROP  Local 
Preprint  Local 

ROP  National . 

Classified... 


1,617 

49.818 


9,957 

47,183 


20,541 

Total .  89,565  77,681 

Courier-Joumal-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National .. 

Classified... 

Total . 


129 

65,352 


24,370 

47,087  78,518 


2,154 

36,864 

78,559 


17,847 

34,336 


GRAND  TOTAL...  136,652  156,199  112,895 
YEAR  TO  DATE...  747,940  942,247  672,980 


MANCHESTER,  N.H. 


17,514 

50,566 

19,581 

87,661 

258 

53,151 

12,155 

65,564 

153,225 

978,621 


ROP  Local . 

29,428 

39,549 

ROP  National . 

1,016 

2,437 

Classified . 

33,836 

33,415 

Total . 

64,280 

75,401 

N.H  Sunday  News-S 

ROP  Local . 

18,038 

14,918 

ROP  National . 

1,254 

320 

Classified . 

25,445 

19,967 

Total . 

44,737 

35,205 

GRAND  TOTAL... 

109,017 

110,606 

YEAR  TO  DATE... 

616,817 

619,978 

*Indicates  newspapers  reporting  figures  in  lines. 


1996 

FULL  PART 
RUN  RUN 


1995 


MEOICINE  HAT.  ALBERTA 


News-e  * 

ROP  Local .  520,383 

ROP  National .  122,936 

Classified .  264,234 

GRAND  TOTAL...  907,553 

YEAR  TO  DATE...  N/A 


587,012 

116,389 

290,217 

993,618 


NASHVILLE,  TENN 

Tennessean-m 

ROP  Local .  36,369 

Preprint  Local .  14,800 

ROP  National .  3,998 

Classified .  46,124 

total .  101,291 

Banner-e 

ROP  Local .  33,275 

Preprint  Local .  13,852 

ROP  National .  3,843 

Classified .  34,642 

Total .  85,612 


34,197 

17,606 

2,991 

45,088 

99,882 


30,235 

17,855 

2,826 

35,241 

86,157 


Tennessean-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National ... 

Cla^ied 

Total .  84,658 

GRAND  TOTAL...  271,561 
YEAR  TO  DATE...  1,671,306 


18,187 

29,781 

1,555 

10,286 

24,849 


18,928 

34,961 

2,115 

12,317 

25,435 

93,756 

279,795 

1,752,231 


NORTH  BAY,  ONTARIO 


Nugget-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National .. 
Classified 


24,839 

57,391 

7,353 

2,049 

25,854 


GRAND  TOTAL...  117,486 
YEAR  TO  DATE...  641,490 


15,683 

57,628 

5,261 

1.663 

17,242 

97,477 

533,050 


NORTHAMPTON,  MASS. 


Daily  Hanrpshire  Gazette-e 

ROP  Local . 

Preprint  local 

ROP  National . 

Preprint  National . 

Classified . 

GRAND  TOTAL... 


41,442 

26,961 

40 

387 

14,658 


26,316 


40,992 

35,475 

190 


83,488  26,316  92,425  30,960 

YEAR  TO  DATE...  433,057  190,404  499,916  159,960 


PORTLAND,  MAINE 


Press  Herald-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classified 

Total . 


21,410 

15,720 

1,738 

1,252 

16,124 

56,244 


2,621 


2,508 


Telegram-S 

ROP  Local .  14,863 

Preprint  Local .  37,998 

ROP  National .  892 

Preprint  National .  3,570 

Classified .  16,218 

Total .  73,541 

GRAND  TOTAL...  129,785 

YEAR  TO  DATE...  792,437 


27,201 
14,242 
1,679 
399 
11,892 

2,621  55,413  2,508 


18,103 

38,894 

645 

3,203 

22,359 

83,204 

2,621  138,617  2,508 

13,285  833,436  13,920 


1996 


1995 


FULL 

RUN 

PART 

RUN 

FULL 

RUN 

PART 

RUN 

PROVIDENCE,  R.I 

Journal-Bulletin-a/d 

ROP  Local . 

32,524 

21,381 

34,661 

25,782 

Preprint  Local . 

13,387 

91.899 

17,237 

85,796 

ROP  National . 

3,449 

4,083 

Preprint  National . 

5,048 

4,317 

Cl^lied . 

31,873 

2,318 

31,453 

2,269 

Total . 

81,233 

120,646 

87,434 

118,164 

Journal-S 

ROP  Local . 

22,896 

19,341 

Preprint  Local . 

64,643 

74,412 

54,699 

78,486 

ROP  National..... . 

3,031 

1,854 

Preprint  National . 

14,143 

91 

13,620 

Cla^ied . 

15,926 

14,820 

Total . 

120,639 

74,503 

104,334 

78,486 

GRAND  TOTAL 

201,872 

195,149 

191,768 

196,650 

YEAR  TO  DATE 

1,076,475 

1,004,525  1,145,082  1,137,374 

READING,  PA. 


Times  &  Eagle-m/e 

ROP  Local . 

32,783 

34,819 

Preprint  Local . 

20,755 

17,905 

ROP  National . 

630 

630 

Classified . 

33,993 

36,492 

Total . 

88,161 

89,846 

Eagle-S 

ROP  Local . 

24,713 

20,577 

Preprint  Local . 

11,240 

70,585 

10,860 

ROP  National . 

11,818 

10,445 

Preprint  National . 

10,890 

9,270 

Classified . 

29,180 

23,220 

Total . 

87,841 

70,585 

74,372 

GRAND  TOTAL.. 

176,002 

70,585 

164,218 

YEAR  TO  DATE.. 

1,118,589 

106,990  1,185,329 

RENO,  NEV. 

Gazette-Journal-m 

ROP  Local . 

59,526 

67,296 

Preprint  Local . 

..  109,980 

103,836 

ROP  National . 

1,077 

1,898 

Preprint  National . 

8,624 

9,861 

Clarified . 

61,885 

66,628 

GRAND  TOTAL.. 

.  240,092 

249,519 

YEAR  TO  DATE.. 

.  1,482,421 

1,587,322 

47,580 


RICHMOND,  VA. 


Times-Oispatch-m 


ROP  Local . 

35,447 

8,259 

36,440 

7,605 

Preprint  Local . 

16,144 

851 

18,433 

1,933 

ROP  National . 

1,903 

1,814 

Preprint  National . 

21 

Clarified . 

43,298 

36,941 

Total . 

96,792 

9,131 

93.628 

9,538 

Times-Dispatch-S 

ROP  Local . 

12,741 

14,289 

Preprint  Local . 

21,205 

2,282 

24,076 

461 

ROP  National . 

583 

673 

Preprint  National . 

9,217 

10,270 

Classifiad. . 

24,407 

22,931 

Total . 

68,153 

2,282 

72,239 

461 

GRAND  TOTAL... 

164,945 

11,413 

165,867 

9,999 

YEAR  TO  DATE... 

1,016,002 

66,345  1,063,865 

65,625 

RIVERSIDE,  CALIF. 

Press-Enterprise-m 


ROP  Local . 

59,112 

26,011 

58,732 

28,037 

ROP  National . 

6,102 

627 

7,969 

842 

Classified . 

90  768 

13,583 

100,136 

6,412 

GRAND  TOTAL... 

155,982 

40,221 

166,837 

35,291 

YEAR  TO  DATE... 

878,381 

243,116 

911,393 

170,923 
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1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


SAN  BERNARDINO,  CALIF. 

Sun-m 

ROP  Local . 

31,159 

42,424 

Preprint  Local . 

40,714 

58,878 

ROP  National . 

3,892 

5,882 

Preprint  National . 

10,112 

10,921 

Classified . 

56,961 

66,502 

GRAND  TOTAL... 

142,838 

184,607 

YEAR  TO  DATE... 

898,131 

1,133,604 

SAN  DIEGO,  CALIF. 

Union  Tribune-mS 

ROP  Local . 

103,903 

17,099  114,590 

17,885 

ROP  National . 

12,849 

1,534  15,968 

1,190 

Classified . 

93,535 

18,780  98,938 

14,959 

GRAND  TOTAL... 

210,287 

37,413  229,496 

34,034 

YEAR  TO  DATE... 

1,340,043 

228,417  1,450,426 

203,789 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROP  Local . 

35,748 

10,289  52,361 

12,317 

Preprint  Local . 

68,120 

65,650 

ROP  National . 

18,689 

1,285  19,089 

354 

Preprint  National . 

2,600 

2,210 

Classified . 

42,859 

39,006 

Total . 

168,016 

11,574  178,316 

12,671 

Examiner-e 

ROP  Local . 

34,869 

8,784  51,248 

11,089 

Preprint  Local . 

68,120 

65,650 

ROP  National . 

17,896 

508  17,065 

322 

Preprint  National . 

2.600 

2,210 

Classitied . 

42,312 

40,083 

Total . 

165,797 

9,292  176,256 

11,411 

Examiner/Chronicle-S 

ROP  Local . 

25,217 

5,113  31,411 

4,076 

Preprint  Local . 

78,256 

76,826 

ROP  National . 

9,989 

175  10,826 

2,961 

Preprint  National . 

21,710 

19,370 

Classified . 

27,173 

25,577 

Total . 

162,345 

5,288  164,010 

7,037 

GRAND  TOTAL.. 

496,158 

26,154  518,582 

31,119 

YEAR  TO  DATE.. 

2,417,138 

127,203  2,504,628 

147,337 

SPOKANE,  WASH. 

Spokesman-Review-m 


ROP  Local . 

34,819 

42,090 

Preprint  Local . 

5,345 

6,846 

ROP  National . 

2,627 

3,968 

Preprint  National . 

80 

93 

Display  Classified . 

33,171 

32,235 

In-Column  Classified . 

15,680 

16,662 

Total . 

91,722 

101,894 

Spokesman-Review-S 

ROP  Local . 

10,558 

10,086 

Preprint  Local . 

5,730 

5,225 

ROP  National . 

2,992 

3,914 

Preprint  National . 

1,193 

1,105 

Display  Classified . 

20,160 

15,405 

In-Column  Classified . 

6,113 

4,924 

Total . 

46,746 

40,659 

GRAND  TOTAL... 

138,468 

142,553 

YEAR  TO  DATE... 

749,312 

809,668 

TACOMA,  WASH. 

News  Tribune-m 


ROP  Local .  42,951  2,594  57,405  3,018 

Preprint  Local .  61,871  24,996  49,926  30,639 

ROP  National .  5,114  40  4,136 


*Indicates  newspapers  reporting  figures  in  lines. 


1996  1995 


FULL 

RUN 

PART 

RUN 

FULL 

RUN 

PART 

RUN 

Preprint  National . 

20,358 

16,359 

Display  Classified . 

12,037 

14,023 

In-Column  Classified ... 

34,488 

32,173 

GRAND  TOTAL. 

.  176,819 

27,630 

174,022 

33,657 

YEAR  TO  DATE. 

.  975,321 

149,456  1,068,494 

143,696 

TOLEDO,  OHIO 

Blade-m 

ROP  Local . 

27,384 

5,262 

30,118 

7,252 

Preprint  Local . 

21,800 

26,969 

ROP  Naticnal . 

2,064 

65 

2,041 

159 

Preprint  National . 

63 

Clarified . 

18,480 

721 

18,381 

737 

Total . 

69,791 

6,048 

77,509 

8,143 

Blade-S 

ROP  Local . 

16,962 

13,224 

Preprint  Local . 

67,473 

58,458 

ROP  National . 

1,480 

1,148 

Preprint  National . 

20,664 

18,585 

Classified . 

17,825 

13,120 

Total . 

124,404 

104,535 

GRAND  TOTAL 

194,195 

6,048 

182,044 

8,148 

YEAR  TO  DATE 

1,906,255 

25,471  1,089,318 

42,765 

TULSA,  OKLA. 

World-m 

ROP  Local.... 

32,742 

7,292 

31,129 

7,646 

Preprint  Local . 

16,027 

17,970 

16,268 

26,272 

ROP  National 

1,155 

6 

1,139 

12 

Display  Classified . 

15,655 

15,572 

In-Column  Classified .. 

21,110 

21,020 

Total . 

..  86,689 

25,268 

85,128 

33,930 

World-S 

ROP  Local ... 

17,796 

14,137 

Preprint  Local . 

54,069 

45,539 

ROP  National . 

1,076 

1,100 

Preprint  National . 

13,065 

11,280 

Display  Classified . 

16,684 

14,720 

In-Column  Classified . 

14,437 

10,592 

Total . 

..  117,127 

97,368 

GRAND  TOTAL 

...  203,816 

25,268 

182,496 

33  930 

YEAR  TO  DATE 

...  1,084,857 

167,197  1,088,470 

180,867 

TWIN  FALLS,  IDAHO 


Times-News-mS 

ROP  Local . 

29,499 

30,916 

Preprint  Local . . 

100,321 

92,117 

ROP  National . 

102 

125 

Preprint  National . 

140 

Display  Classified . 

26,933 

25,994 

In-Column  Classified . 

5,439 

6,197 

GRAND  TOTAL... 

162,294 

155,489 

YEAR  TO  DATE... 

914,066 

863,936 

WINSTON-SALEM,  N.C. 


Journal-m 

ROP  Local . 

29,223 

3,449 

35,367 

3,967 

Preprint  Local 

5,502 

29,475 

5,409 

25,437 

ROP  National . 

Preprint  National . 

4,544 

88 

224 

4,162 

124 

268 

Classified... 

42,509 

84 

44,322 

Total . 

81,866 

33,232 

89.384 

29,672 

Journal-S 

ROP  Local . 

11,940 

871 

11,852 

1,216 

Preprint  Local 

12,980 

28,537 

9,294 

28,319 

ROP  National . 

Preprint  National . 

Classified. . 

Total . 

921 

10,968 

23,018 

59,827 

29,408 

1,804 

12,672 

21,352 

56,974 

29,535 

GRAND  TOTAL... 

141,693 

62,640 

146,358 

59,207 

YEAR  TO  DATE... 

913,926 

382,730 

918,538 

357,382 

IN  BRIEF 


British  Boycott 

British  motor  vehicle  manufectur- 
er  Vauxhall  dropped  advertising  in 
two  major  London  tabloid  newspapers  to 
protest  their  coverage  of  a  soccer  match 
between  England  and  Germany. 

Vauxhall,  an  official  sponsor  of  Euro  96, 
the  European  soccer  championship, 
objected  to  what  it  felt  was  xenophobic 
coverage  in  the  Daily  Mirror  and  the 
Daily  Star. 

In  the  lead  up  to  the  game,  a  Daily 
Mirror  front  page  read:  “Mirror  Declares 
Football  War  on  Germanyf  Other  headlines 
included:  “Achtung!  Surrender.  For  you 
Fritz,  ze  Euro  96  championship  is  over.” 

Both  newspapers  said  they  were  only 
having  fun. 

Vauxhall  —  with  an  annual  advertising 
budget  of  $86  million  —  was  promoting  its 
Vectra  car  to  coincide  with  the  semifinal. 

“We  think  it  is  important  not  to  offend 
anyone,  so  we  have  to  run  the  Vectra  ad  in 
every  national  newspaper  except  those 
papers  which  we  feel  have  gone  too  far,” 
said  Vauxhall  marketing  communications 
director  Wolfgang  Schubert 
The  Germans  had  the  last  laugh  —  they 
won  the  game  in  a  penalty  shootout. 

—  Alan  Harman 

Tribune  units  exit 
alternate  delivery 

The  CHICAGO  TRIBUNE  and 
Orlando  Sentinel  have  closed  their 
alternate  delivery  business  because  of 
weak  revenues. 

The  Tribune  shut  its  Precision  Home 
Delivery  subsidiary  June  3  and  the 
Sentinel  closed  its  Porch  Plus  May  31. 

Advertisers  “continue  to  express  a 
preference  for  mail  delivery  of  preprints 
to  non-newspaper  subscribers,”  said 
William  Steiger,  Sentinel  vice  president 
and  ad  director.  While  Porch  Plus  met 
delivery  standards,  recent  cuts  in  postal 
rates  made  alternate  delivery  “less  viable 
than  when  it  was  laimched  in  1991,” 
expecially  with  higher  newsprint  prices 
contributing  to  higher  production  costs, 
he  said. 

The  Tribune  also  closed  its  total-mar- 
ket-coverage  advertising  publication  for 
nonsubscribers,  Chicagoland  Express,  a 
weekly  entertainment  paper.  The  Tribune 
expected  some  delivery  customers  to  shift 
to  newspaper  inserts. 
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Sipecial  Issues 


#  •  • 


Annual  Interactive 
Services  Directory 
September  7 

In  September  of  1995  there  were  457  online 
newspapers  accessible  through  the  Internet. 

Today,  that  number  is  up  to  1,313.  Still  others 
operate  on  proprietary  online  services.  And  the 
number  of  newspapers  offering  audiotex  and 
other  interactive  services  continues  to  increase. 

Where  are  these  newspapers  getting  the  equip¬ 
ment,  advice  and  services  needed  to  establish 
and  maintain  interactive  services?  This  2nd  Annual 
Directory  of  Interactive  Products  and  Services,  including  an  industry 
overview,  is  the  industry's  comprehensive  guide  -  with  listings  by  com¬ 
pany,  business  type,  service  category,  and  specific  service.  It  also  has  a 
worldwide  list  of  newspapers  online,  by  country,  and  their  URLs. 

Color  in  Newspapers 
September  28 

G)od  use  of  color  is  making  newspapers  live- 
ier  and  more  readable:  Color  that  tells,  in 
news  and  feature  stories;  color  that  sells,  in  adver¬ 
tisements.  The  newest  technology  is  making  it 
easier,  faster  and  cheaper  to  produce  quality 
color.  But  it's  by  no  means  simple.  This  special 
section  covers  the  technology,  the  equipment,  the 
supplies ...  the  state  of  the  art  of  color  in  newspapers. 

Advertising  Issue 
October  12 

|y|few  technology  is  not  only  altering  newspaper  advertising  products 
lAland  services,  but  also  the  way  advertising  sales  depart-  _  , y 

ments  do  their  jobs.  The  end  result  a  sales  force  that 
has  never  been  better  equipped  to  tailor  presenta-  ; 

tions  and  propose  effective  advertising  pro- 
grams  for  their  clients;  advertisers  who  rely  on 
newspapers  to  help  them  reach  sales  goals  effi- 

ciently  through  targeted  vehicles,  TMC  products  \ 

and  other  more  creative  options.  Learn  what's  I 

helping  ad  linage  at  newspapers  today.  ! 

•  •  •  all  part  of  your  regular 
Editor  &  Publisher  subscription. 


^ertis^ 


Take  advantage  of  the  intense  read¬ 
ership  generated  by  and  long  shelf 
life  typical  of  these  special  issues 
and  directories.  Add  them  to  your 
regular  E&P  schedule  today! 


•Annual  Interactive  Services  Directory 

Space  Deadline:  August  21 
Material  Deadline:  August  26 

•Color  in  Newspapers 

Space  Deadline:  September  12 
Material  Deadline:  September  16 

•Advertising  Issue 

Space  Deadline:  September  25 
Material  Deadline:  September  30 

Call  E&P  Vice  President  of 
Advertising  Mike  Dardano  at 
(212)  675-4380  ext.  155  or  your 
local  E&P  representative. 

Ad  Rates 

Full  Page . $3,620 

2/3  Page  . $2,825 

1/2  Page  . $2,135 

1/3  Page  . $1,525 

1/4  Page  . $1,265 

...or  your  E&P  contract  rate  applies. 


Color  Rates 

Spot  color,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  and  color  charge; 
One  page,  $4,920;  Two-page  spread,  $9,090 
(based  on  one-time  space  rate) 


PUBLISHER 


SalM  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  Los  Angeles  (310)  378-7075 
San  Francisco  (415)  421-7950 


NEWS  TECH 


BY  JIM  ROSENBERG 


More  On  QPS 
In  Evansville 


Otving  to  late  space  limitation,  last  week’s  E&P 
included  only  the  first  part  of  “QPS  ASAP” 
(Publishing  Systems  at  Nexpo,  p.  22).  The  balance 
of  the  article  follows. 


WHEN  IMAGE.  INC.  staffers 

arrived  at  the  Evansville  (Ind.) 
Courier  in  eariy  March,  the 
pap>er  had  dropped  Atex 
Press2Go  after  a  month-long 
trial,  had  abandoned  Pink  Press  after  its  German 
developer  went  out  of  business,  and  had  a  new  edi¬ 
tor  determined  to  meet  a  June  1  total-pagination 
deadline  set  to  coincide  with  voluntary  back-shop 
buyouts. 

StiU  working  on  its  older  Atex  editorial  system, 
the  Scripps  Howard  paper  hired  the  New  York- 
based  systems  integration, 
publication  design  and  con¬ 
sulting  firm  to  install  and 
implement  the  Quark 
Publishing  System. 

The  Courier  circulates 
over  61,200  copies  in  two 
daily  editions  and  is  published  in  combination  with 
the  23,800<irculation  Press  on  Sundays.The  Press 
will  not  paginate,  said  Courier  president  and  editor 
Vince  Vawter.  “They’re  going  to  stay  on  Atex.” 

QPS  went  live  in  about  two  weeks.  I.M.A.G.E. 
began  working  with  Evansville’s  templates  for  the 
first  pages  up  for  pagination.  Its  staffers  remained 
on  site,  dayside  and  nightside,  for  more  than  three 
weeks,  then  made  follow-up  visits. 

The  transition  to  QPS  was  jump-started  on  the 
second  night  of  production,  when  the  Atex  J1 1- 
based  system  went  down  and  stayed  down  for  the 
night,  forcing  a  doubling  of  the  anticipated  page 
production  through  the  new  system.The  news¬ 
room  proceeded  to  increasingly  paginate  the 
Courier  in  the  same  sequence  devised  for  the 
aborted  Pink  system  —  beginning  with  Page  1, 
adding  section  fronts,  features  pages,  then  more 
news  pages. 

A  month  before  Nexpo,  QPS  was  generating  90% 
of  the  20-28  daily  and  4048  Sunday  pages  with  edi¬ 
torial  content.  By  that  time,  10  editors  worked  in 
CopyDesk;  11  designers  used  the  layout  applica¬ 
tion;  a  dozen  copy  desk  staffers  used  both  layout 
and  editing  applications;  layout  also  was  used  by 
two  ad  makeup  staffers  and  four  paginators.All 
applications  were  available  to  five  staffers  responsi¬ 
ble  for  department  or  system  administration. 


Cfnirier  staff 
Jtaffinaies  90% 
in  90  days 


A  month  after  Nexpo,  the  paper  was  95%-98% 
paginated,  according  to  Vawter.  Only  sports  agate 
and  TV  programming  grids  remained  unpaginated. 

Graphics  and  electronic  prepress  director  Jim  Bye, 
who  also  serves  as  Scripps  Howard  Newspapers 
technology  adviser,  attributed  difficulties  with 
sports  results  in  part  to  late-arriving  local  scores 
from  often-changing  student  stringers. 

All  copy  editors  (more  than  20  seats)  have  been 
trained  on  the  new  system,  but  reporters  still  use 
the  Atex  front  end  —  copy  from  which  goes  into  a 
queue  for  a  dump  that  is  loaded  into  QuickWire,  an 
XTension  for  receiving  news 
wire  copy,  where  it  is  treated  Copy  fPOtn  the 
“just  like  a  wire  story,”  said  ..  j.  .  , 

Bye.  Stories,  he  said, “can  be  AtCX  fVOtlt  etld 

checked  directly  into  the  gOeS  ifltO  U  qUCUe 

QPS  system  out  of  ^  j  .ii  .i  • 

QuickWire.”  ^  dUtUp  that  tS 

To  avoid  having  to  train  loudcd  itltO 

reporters  twice  on  the  same  QuickWire  where 
new  system,  said  Bye,  the  \JUiLKWirc,  wrjcrc 

paper  may  wait  for  Quark’s  it  is  treated  “jUSt 
next  software  release  before  , 

giving  them  CopyDesk. When  Slury 

that  will  happen,  he  added, 
depends  on  the  timing  of  the  new  release  and 
whether  funding  is  forthcoming. 

Staff  writers’  move  onto  CopyDesk  will  give 
them  a  two-way  connection  with  editors  and  page 
designers,  but  Bye  said  it  will  not  change  the  mode 
of  pagination  (as  it  may’  for  weeklies  or  on  heavily 
designed  pages  or  sections).  He  said  that  while  the 
capability  exists  for  editors/paginators  and 
reporters  to  woik  interactively,  in  reality  it  rarely 
would  be  used  —  perhaps  only  for  a  very  late 
story. 

The  real  reasons  for  putting  reporters  on 
CopyDesk,  he  said,  are  the  ability  to  return  stories 
to  the  front  end  when  rewrites  are  needed  and  the 
&ct  that  Atex  notes  cannot  be  translated  for  QPS. 

With  an  overburdened  imagesetter,  Vawter  said 
the  paper  is  considering  conversion  of  its  paper 
positive  imager  to  film  output.  “We  tend  to  dump 
too  many  pages  on  deadline”  to  the  film  imager,  he 
said,  “but  we  have  not  changed  deadlines  yet.” 

Eariy  problems  included  some  network  troubles, 

“but  that  seems  to  have  smoothed  out,”  said  Vawter. 

The  paper’s  library,  which  had  just  changed  over 
from  the  oldVuText  system  to  MediaStream’s 
newer  Save  system,  still  uses  what  Vawter 
described  as  a  “cumbersome  bridge”  to  impiort 
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copy  from  QPS. 

“That’s  still  a  problem,”  he  said.  “We 
think  we  have  a  way  to  fix  that  —  al¬ 
though  1  wouldn’t  want  to  say  for  sure.” 

In  spring,  I.M.A.G.E.  project  director 
Ramona  Reeves  reported  that  the  sys¬ 
tem’s  libraries  of  templates/shapes 
could  have  been  better  used,  but 
staffers  too  often  found  they  had  to 
ungroup  grouped  items.  Bye  called  it  “a 
case  of  people  just  trying  to  do  it  on 
their  own  without  using  libraries.” 

He  said  that  while  some  may  have 
found  it  simpler  to  build  shapes  on 
their  own,  those  shapes  did  not  always 
carry  the  correct  style  characteristics 
already  formatted  in  stored  shapes. 

Reeves  also  reported  procedures  that 
were  devised  to  save  time  in  handling 
jumps  and  the  paper’s  late  edition. 

Rather  than  setting  up  a  story’s  jump  as 
another  article,  then  pasting  it  to  a  jump 
page  —  eating  up  time  and  confusing 
the  newly  trained  —  the  design  or  copy 
desk  creates  a  jump  page  to  which  it 
brings  the  full  story  from  QuickWire 
and  cuts  the  already-placed  portion. 

Instead  of  creating  a  separate  docu¬ 
ment  for  the  late  edition,  the  header  of 
an  existing  layout  to  be  changed  is  edit¬ 
ed,  the  layout  is  checked  out,  revised 
and  checked  in,  maiked  for  the  second 
edition. 

The  Courier  bought  CDextract, 
which  pulls  text  files  from  the  system 
for  archiving,  but  it  is  unsure  of 
XTension’s  utility  in  preparing  copy  for 
an  online  edition.  Said  Vawter;“We  think 
we  may  have  to  bring  in  something 
else.The  jury  is  still  out  on  that.” 

In  some  respects,  QPS  may  seem  to 
exceed  newspapers’  needs,  said 
I.M.A.G.E.  president  Jerome  Samat.  For 
instance,  at  a  paper  that  assigns  a  copy 
editor  to  each  page,  he  said,  the  ability 
to  separate  page  components  for  edit¬ 
ing  and  copyfitting  is  a  “big  advantage 
of  QPS  [that]  is  lost.” 

But  where  reporters  working  in 
CopyDesk  can  reliably  handle  copyfit, 
copy  editors  can  spend  more  time  edit¬ 
ing  in  CopyDesk  and  less  time  working 
in  XPress,  which  with  other  facilities, 
said  Sarnat,  provides  the  “extra  firepow¬ 
er”  needed  under  deadline  pressures. 

According  to  Sarnat,  the  absence  of  a 
relational  databa.se  typically  employed 
in  other  systems  is  not  functionally 
apparent  to  the  user.  “The  fact  that  [any 
page  component]  is  in  a  database  is 
completely  irrelevant  to  the  end  user,” 
he  said.  But  network  design,  he  added,  is 


important,  especially  at  larger  sites. 

Whereas  a  database  crash  may  leave 
users  unable  to  work,  Sarnat  continued, 
QPS  copies  stories  from  the  file  server 
to  users’  local  hard  drives,  allowing 
them  to  continue  working  in  the  event 
that  Dispatch  goes  down.  Dispatch,  he 
added,  requires  less  maintenance  than  a 
full  database,  is  easier  to  learn  and  use, 
is  configurable  as  needed  at  each  site, 
accepts  all  types  of  tracking  information 
and  “makes  the  system  a  lot  more  afford¬ 


able.” 

While  acknowledging  that  QPS  is  not 
an  answer  for  major  metros  with  many 
users  and  perhaps  many  editions,  Samat 
said  it  may  work  at  a  one-  or  two-edi¬ 
tion  big-city  paper.  Publishers  with  mul¬ 
tiple  editions  and/or  sites,  he  said,  will 
likely  find  full  database  capabilities  best 
for  sharing  data  across  several  products 
and/or  locations.  But  strictly  ft)r  zoned 
editionizing,  he  added,  “I  think  the  new 
version  [2.0]  will  make  that  easier.” 


Vendors  ’ 
Appointments 


UDY  OLIVER  joined  Blevins 
1  Harding  Group,  Boulder,  Colo.,  to 
assist  clients  with  produc¬ 
tion,  operations  evaluations,  facility 
and  process  planning,  scheduling  and 
equipment  coordination  analysis.  Her 
current  projects  include  work  for  the 
Chicago  Tribune,  Dayton  Daily  News, 
Oakland  Press,  Pontiac,  Mich.,  and  Fort 
Worth  Star-Telegram. 

Oliver  moved  to  BHG  after  after  eight 
years  with  Knight-Ridder  newspapers, 
including  work  as  production  supervi¬ 
sor  and  manager  at  the  Philadelphia 
Inquirer,  where  she  was  part  of  the  pro¬ 
ject  team  for  the  Schuylkill  printing 
plant,  and  as  production  director  at 
Boulder’s  Daily  Camera. 

DENNIS  HAVLIK  is  now  Northeast 
regional  sales  manager  for  St.  Paul-based 
Sitma  U.S.A.  Havlik  spent  25  years  in  the 
area  of  printing  production,  most 
recently  at  Valley  Remanufacturing. 

GEORGE  M.  TOMAN  joined  press 
maker  Tensor  Group  Inc.,Willowbrook, 
Ill.,  as  research  and  development  manag¬ 
er.  Credited  with  experience  in  all  areas 
of  printing,  from  applications  to  equip¬ 
ment  design.  Toman  most  recently 
served  as  a  project  engineer  at  Wallace 
Computer  Services,  where  he  was  re¬ 
sponsible  for  upgrading  the  product  line 
and  evaluating  and  selecting  new  print¬ 
ing  equipment.  He  earlier  worked  for 
other  press  makers  and  was  a  consult¬ 
ing  engineer  and  prototype  developer. 

DAVID  NEEFF  joined  Monotype 
Systems  Inc.,  Rolling  Meadows,  Ill.,  as 


district  sales  manager  for  the  area  from 
Washington,  D.C..  through  the  New  York 
metropolitan  area. 

Most  recently  a  contributing  editor 
and  conference  moderator  with  Seybold 
Publications,  Neeff  earlier  spent  12  years 
at  Information  International  Inc. 

DAVID  WICK  was  hired  as  national 
sales  director  for  graphic  arts  at  Gerber 
Systems  Corp.,  So.  Windsor,  Conn.  His 
18-year  experience  includes  sales  man¬ 
agement  at  Creo  Products,  Intergraph’s 
Optronics  division  and  Tektronix. 

RepKjrting  to  Wick  are  GSC’s  new  dis¬ 
trict  managers  for  graphic  arts:  GUY  R 
MARTINO  (Midwest)  whose  24  years 
in  sales  management  include  work  for 
PixelCraft,  Screaming  Technology, 
Linotype  and  Compugraphic;  PEl  ER  A. 
VENTIMIGLIA  (Southwest),  who  for  19 
years  managed  graphic  arts  sales  territo¬ 
ries  for  Dicomed,  Crosfield  Electronics 
and  DuPont,  held  an  active  interest  in  a 
lithographic  trade  shop  and  for  17  years 
taught  color  separation,  dot  etching  and 
scanning  at  Los  Angeles  Trade  Technical 
Co\[e%e,DANIEL  J.  ZACEY  (Southeast), 
who  also  served  as  a  DuPont  regional 
sales  manager  and  eariier  worked  for 
Linotype. 

Gerber  also  announced  that  its  presi¬ 
dent,  G.  EASTMAN,  was  named 

to  the  additional  post  of  senior  vice 
president  of  parent  company  Gerber 
Scientific  Inc.  Before  joining  Gerber 
early  last  year,  Eastman  was  engineering 
vice  president  at  the  Leaf  Systems  sub¬ 
sidiary  of  Scitex.  He  earlier  served  with 
Agfii  and  Compugraphic’s  Quadex  divi¬ 
sion. 
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INTERACTIVE  COMMUNICATIONS 


BY  JODI  B.  COHEN 


‘Let’s 
Get  It  On’ 


Neu'simirers 
aren’t  conceding 
local  (loniinance 
to  JMicrosoJt  or 
(}lher  online 
challenf>ers 


IN  A  CONTROVERSIAL  Wall  Sttvet  Journal 
article  recently,  Bruce  Knecht  reported  that 
Microsoft’s  CityScape  “is  shaking  up  the  pil¬ 
lars  of  the  newspaper  industry.” 

Most  of  the  newspaper  people  this 
reporter  talked  to  disagree,  and  strongly. 

In  the  article,  Knecht  explained  that  Microsoft  is 
aggressively  developing  CityScape  —  a  project  to 
develop  a  series  of  local  online  community  guides 
with  listings,  maps,  reviews  and  ultimately  retail 
ads,  classified  and  local  news. 

The  story  quoted  Gerald  Flake,  a  Thomson  Corp. 

_ executive,  as  saying  “a  lot  of 

the  newspaper  industry  will 
disappear.”  It  also  reported 
that  Microsoft  is  asking  local 
publishers  to  contribute 
news  and  information  to 
CityScape  in  return  for  a  slice 
of  the  revenue.There  was  no 
comment  from  Microsoft  on 
how  big  a  slice  or  which 
newspapers  it  has  contacted. 
“We  have  received  no  neg¬ 
ative  calls,  and  it’s  probably  too  soon  to  tell  if  there 
is  going  to  be  a  negative  backlash  to  the  project,” 
said  Frank  Schott,  product  unit  manager  for 
Microsoft.  “The  article  was  not  definitive  about 
whether  or  not  CityScape  was  a  true  threat  to 
newspapers,  and  we  don’t  think  it  is.” 

Downplaying  the  threat,  Schott  said  Microsoft 
won’t  offer  hard  news,  which  would  pose  the 
biggest  challenge. 

“I  think  there  ate  some  relationships  between 
communities  and  newspapers  we  can  strengthen 
and  some  we  can’t,”  he  said.  “We  expect  to 
encounter  both  of  those  scenarios.” 

Robert  Weil,  publisher  of  the  Fresno  Bee,  said  in 
the  article,  “Content  is  the  only  thing  we  have. 
Once  we  give  that  up,  we  lose  control.” 

CityScape  was  thought  up  to  strike  at  one  of 
newspapers’ Achilles’  heels:  space  constraints.The 
service  plans  to  carry  unlimited  columns  of  list¬ 
ings,  news,  maps,  ads,  school  lunch  menus  and 
even  meeting  minutes. 

Also,  according  to  the  article,  if  a  user  wants  to 
catch  a  movie  and  then  “grab  some  Vietnamese 
food,  CityScape  could  then  fish  out  movie  sched¬ 
ules,  names  of  nearby  restaurants  and  a  packet  of 
reviews.  With  a  few  additional  clicks,  you  can  even 
order  your  tickets,  reserve  your  table  and  order  up 
a  map  indicating  the  locations  of  theaters  and 
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restaurants  along  with  information  about  current 
traffic  conditions,  parking  and  other  neighborhood 
information.” 

The  newspaper  industry  is  undoubtedly  split  on 
whether  or  not  to  don  the  Microsoft  team  jersey. 

George  Irish,  vice  president  and  group  executive 
for  Hearst  newspapers,  said  the  article  revealed 
nothing  new. 

“It  also  showed  that  there  is  a  divergence  of 
opinion  in  our  industry  as  to  whether  or  not  news¬ 
papers  should  consider  aligning  with  a  large  online 
service  or  not.” 

He  did  say,  however, _ 

that  Hearst  has  concluded 
that  such  alliances  “proba¬ 
bly  make  sense.” 

“Whether  those 
alliances  are  alliances  with 
online  services  such  as 
America  Online  or 
Microsoft ...  we  do 
believe  alliances  make 
sense,”  he  said. 

In  1994,  Hearst  decided 
all  its  newspapers  should 
have  an  online  presence 
in  their  local  communities 
by  the  end  of  1995. 

“There  is  content  avail¬ 
able  in  each  of  our  local  "I  think  the  competition  is 

communities  that  is  best  underestimating  what  it  will  take 
gained  with  alliances,”  to  win.  I  am  on  record  right  now 

Irish  said.  For  example,  as  saying  to  all  the  competition, 

the  San  Antonio  Express-  'Let's  get  it  on.'  " 

News  in  Texas  convinced  —  Peter  Winter,  president, 

the  police  chief  to  con-  Cox  Interactive  Media 

tribute  crime  information 
to  a  crime  database. 

“We  are  tlierefore  able  to  give  residents  a  better 
feel  for  what  kind  of  crime  is  in  their  community,” 
said  Irish.  “My  view  is  that  we  are  going  to  form  a 
number  of  alliances,  probably  in  the  markets  in 
which  we  have  newspapers.” 

As  far  as  going  with  Microsoft,  it’s  an  option  that 
hasn’t  been  exercised. 

“We  have  been  in  discussions  with  everyone  we 
have  heard  about  that  has  an  interest  in  developing 
an  online  service,”  he  said.  “We  are  in  discussions 
with  a  dozen  parties  relative  to  creating  an 
alliance.” 

Irish  believes  it’s  premature  to  talk  of  Microsoft 
owning  a  majority  of  the  local  newspaper  content 


INTERACTIVE  COMMUNICATIONS 


in  the  country  because  no  one  knows 
the  structure  of  the  arrangements. 

“We  welcome  the  competition,  but 
do  I  mean  it  when  I  say  we  really  do 
believe  it’s  in  our  best  interest  that  we 
begin  to  build  interest  and  modem  pop¬ 
ulation  to  get  more  people  accessing 
information  in  this  new  electronic  medi¬ 
um,”  he  said. 

Over  at  McClatchy  Newspapers, 
based  in  Sacramento,  Calif.,  Elaine 
Lintecum,  investor  relations  manager, 
agreed  with  Weil  of  McClatchy’s  Fresno 
Bee. 

“We  would  be  reticent  to  team  up 
with  them  and  provide  content,  rather 
than  using  it  on  our  own  Internet  ser¬ 
vices,”  she  said. 

\t  E.W  Scripps  Co.,  Rich  Boehne,  vice 
president  for  investor  relations,  said  the 
company’s  papers  are  the  incumbents 
in  their  markets,  and  for  the  most  part, 
don’t  feel  pressured  by  big  online  net¬ 
works. 

“We  don’t  feel  any  panic  or  pressure 
to  give  away  what  we  woriced  so  hard 
each  and  every  day  to  build,”  he  said. 
“For  some  reason,  the  article  seemed  to 
forget  who  owns  the  ball,  and  that’s  the 
local  publishers,  not  Microsoft. 

“It  will  be  very  difficult  for  a  national 
netw'orit  to  come  in  and  duplicate  what 
you  can  do  on  a  local  level,”  Boehne 
said,  adding  that  Scripps  isn’t  panicking 
because  it  is  aggressively  putting 
together  its  own  local  services,  each 
with  a  unique  look  at  its  market. 

Peter  Winter,  president  of  Cox 
Interactive  Media,  said  the  Journal  story 
“made  for  interesting  reading,”  but  all 
the  companies  developing  online  ser¬ 
vices  for  local  information  are  “position¬ 
ing  to  attack  local  markets.” 

“It  can  be  a  burden  if  you  have  exist¬ 
ing  core  media  in  the  markets  you  want 
to  enter  online,”  Wmter  said.  “If  you 
have  newspapers  or  television  or  radio 
stations  in  those  markets  who  have  a 
vested  interest  in  remaining  strong  and 
profitable  and  are  enjoying  the  largest 
share  of  local  advertising  they  can  eke 
out,  then  it’s  a  burden  because  you  can 
always  look  in  the  rear  vision  mirror.” 

Winter  said  he  was  struck  because 
none  of  the  newspaper  professionals 
stood  up  and  told  the  Joumal.^l  am 
ready,  let’s  get  it  on.” 

“I  think  the  competition  is  underesti¬ 
mating  what  it  will  take  to  win,”  said 
Winter.  “I  am  on  record  right  now  as 
saying  to  all  the  competition,  ‘Let’s  get 
it  on.’” 


Personal  Journal 
On  New  CD-ROM 

DOW  JONES  BUSINESS  Information 
Services  has  included  its  Personal 
Journal  software  on  Day  Timer  Organizer 
Deluxe,  a  new  CD-ROM  featuring  Day- 
Timer  Technologies’  personal  informa¬ 
tion  management  software. 

Personal  Journal  is  a  continuously 
updated,  personalized  electronic  publi¬ 
cation  providing  business  news  in  a 
newspaper-like  format. 

The  Day-Timer  Organizer  offers  elec¬ 
tronic  scheduling,  task  management, 
address  book,  notebook  and  expense 
tracking  functions  in  module  form. 

J-school  Has 
Online  Service 

The  university  of  Tennessee 
College  of  Communications  in 
Knoxville  has  a  new  service  at 
http://www.Excellent.Com.utk.edu/. 

The  service  features  a  time  line,  with 
historic  black-and-white  photographs  of 
some  of  the  college’s  founders;  alumni 
data;  full-text  manuscripts;  and  more. 

Paper  Joins  AOL 

Tribune  co.s  daily  Press  of 
Hampton  Roads,  Va.,  has  joined  with 
America  Online  to  launch  Digital  City 
Hampton  Roads,  an  affiliate  of  a  new 
national  network  of  local  interactive  ser¬ 
vices  available  on  AOL  and  the  Internet. 

Hampton  Roads  will  provide  news, 
advertising,  entertainment  and  other 
information  with  a  local  focus.  Content 
will  be  provided  by  the  Daily  Press  and 
other  sources.Tribune  has  a  20%  stake  in 
the  networic. 

The  company’s  four  newspapers  and 
10  television  stations  wUl  serve  as  the 
anchor  group  of  Digital  City  affiliates  and 
information  providers. 

The  network  is  expected  to  roll  out 
services  in  about  90  U.S.  markets. 

Ad  Network  Debuts 

French  media  group  Havas  and 
international  news  and  information 
company  Reuters  have  launched  their 
European  advertising  communication 
network,  Adways,  in  Germany. 

Adways  provides  news  to  the  adver¬ 
tising  industry  and  later  will  provide 


price  and  market  data.  The  system  will 
also  allow  users  to  negotiate  for  and  allo¬ 
cate  ad  space  electronically. 

Germany  is  the  first  European  market 
for  Adways,  which  offers  Reuters  news 
alongside  articles  from  advertising  publi¬ 
cations.  Havas  and  Reuters  plan  to 
expand  the  service  throughout  Europe. 

Adways,  which  is  accessed  via  person¬ 
al  computer  and  modem,  costs  $788  per 
month,  for  20  hours  of  use. 

Lycos  Expands 

Lycos  INC.S  internet  search 
engine  now  lists  the  addresses  of 
nearly  51.2  million  pages  on  the  Web, 
making  it  the  largest  such  index  avail¬ 
able  online.  Lycos  said  its  search 
engine,  at  http://www.lycos.com/,  cata¬ 
logs  more  Web  pages  than  rival  products 
from  Infoseek  Corp.  (http://www.info 
seek.com),  Exciteinc.  (http://www. 
excite.com).  Digital  Equipment  Corp. 
(http://www.altavista.  digital.com)  and 
Yahoo!  Inc.  (http://www.yahoo.com) 
combined. 


Surf  Over  to 
Our  Site. 


For  the  latest  information 
on  veterans  concerns  and 
programs  of 
The  American  Legion, 
the  nation's  largest 
veterans  organization. 

www.legion.  org 

24  hours  a  day. 

Just  point  and  click. 

Thp 

American 
L^ion 
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SYNDICATES/NEWS  SERVICES 


BY  DAVID  ASTOR 


Rewarding  Job  Is 
Not  Problem-Free 

The  national  society  of  advance  when  I’m  going  to  be 

Newspaper  Columnists  (NSNC),  at  its  a\N'ay”  said  Jane  Musala  of  the 
recent  convention  in  Snowbird,  Utah,  Beaver  County  (Pa.)  Times. ''One 
held  a  session  focusing  on  some  of  the  time  I  didn’t,  and  the  people 
problems  its  members  face.  who  filled  in  told  me  later  that  it 


iV,S7VC  conventUm 
speakers  discuss 
some  of  the 
difficulties  faced 
by  columnists 


The  NATIONAL  SOCIETY  of 

Newspaper  Columnists  (NSNC),  at  its 
recent  convention  in  Snowbird,  Utah, 
held  a  session  focusing  on  some  of  the 
problems  its  members  face. 

But  amidst  the  discussion  of  various  day-to-day 
difficulties,  one  session  panelist  put  things  in  per¬ 
spective. 

“Other  jobs  have  worse  problems,”  said  Peter 
Rowe  of  the  San  Diego  Union-Tribune. '"Bemg  a 
columnist  isn’t  cushy,  but  it’s  the  most  rewarding 
job  I’ve  ever  had.” 

Actually,  the  “plum” 
nature  of  the  position  can, 
in  of  itself,  create  at  least 
one  problem  for  a  colum¬ 
nist:  Jealousy  from 
reporters. 

“Remember  that  you’re 
part  of  the  staff,”  advised 
session  moderator  Kathy 
Barberich  of  the  Fresno 
(Calif.)  Bee.  “Don’t  hold  yourself  above  them.” 

Tony  Gabriele  of  the  Newport  News,Va.,Dfl/(y 
Press  noted  from  the  audience  that  when  staffers 
in  his  department  get  extra  woric,  he  does  his  share 
of  it. 

Former  NSNC  president  BillTammeus  of  the 
Kansas  City  Star  and  New  York  Times  News 
Service  suggested  that  columnists  thank  reporters 
when  they  draw  on  their  coverage  for  a  column. 

Dan  Bernstein  of  the  Riverside,  Calif.,  Press 
Enterprise  added  that  reporters  can  be  credited  by 
name  when  their  information  is  used  in  a  column. 

“You  get  better  information  when  you  have  a 
good  relationship  with  a  reporter,”  said  panelist 
Mike  Leonard  of  the 
Bloomington,  Ind.,  Herald-Times. 

Of  course,  columnists  often 
gather  their  own  information. 
Panelist  Cynthia  Bercowetz  of 
the  Manchester,  Conn.,  Journal 
Inquirer  talked  about  a  trip  she 
made  to  Detroit  to  look  into  a 
problem  with  peeling  paint  on 
many  cars;  the  results  of  her 
investigation  were  front-page 


'■Jf  ■ 


Mike  Leonard 


Some  staff  reporters  don’t  real¬ 
ize  how  difficult  a  columnist’s 
job  can  be. 

“I  usually  write  columns  in 


advance  when  I’m  going  to  be 
a\N'ay,”  said  Jane  Musala  of  the 
Beaver  County  (Pa.)  Times. ''One 
time  I  didn’t,  and  the  people 
who  filled  in  told  me  later  that  it 
was  harder  than  they  thought.” 

When  it  comes  to  jealousy, 
columnists  can  feel  it,  too.  A 
couple  of  sjjeakers  noted  that 
they  envy  the  travel  budget 
sportswriters  get. 

NSNC  vice  president  Jonathan 
Nicholas  of  the  Portland 
Oregonian  responded  that  news¬ 
paper  publishers  allow  this  bud¬ 
get  because  “their  readers  and  Cathy  Gillentine 
advertisers  wanf^  on-site  sports 
coverage. 

“Publishers  know  what  they’re  doing,”  he  said. 
“They’re  good  businessmen.  Newspapers  are  one 
of  the  most  profitable  businesses  in  the  country.” 

Jim  Casto  of  the  Huntington,  W.V.,//erfl/rf- 
Dispatch  countered,  “If  success  is  to  be  judged  by 
the  bottom  line,  American  newspapers  have  been 
extraordinarily  successful.  But  aggregate  newspaper 
circulation  is  down.  Could  it  be  we’re  not  giving 
readers  what  they  want,  but  what  publishers  think 
readers  want?” 

But  Nicholas  said  that  a  prime  reason  why  the 
newspaper  industry  is  showing  some  signs  of 
decline  is  an  external  one:  “Society  has  changed.” 

A  number  of  the  people  who  do  read  news¬ 
papers  don’t  hesitate  to  criticize  columnists  with 
whom  they  disagree. 

Leonard  reported  that  Indiana  University’s 
College  Republicans  group  has  used  the  Internet  to 
attack  him  and  the  Herald-Times  for  allegedly 
favoring  liberals  and  Democrats. 

Leonard  noted  that  there  is  a  “nugget  of  truth”  to 
what  the  group  says,  because  many  journalists  are 
liberals  and  Democrats.  But  while  Leonard  has 
done  many  columns  that  can  be  considered  liberal, 
he  said  he  has  “tried  not  to  be  identified  with  any 
ideology  or  party.”  And  the  speaker  added  that  he 
has  also  written  plenty  of  pieces  criticizing  liberals 
and  Democrats. 

“They  conveniently  forget  to  mention  that,” 
Leonard  said  of  his  Internet  critics. 

A  couple  of  other  speakers  remarked  that  it  is 
good  for  columnists  not  to  be  predictable  about 
every  subject. 

Tammeus  noted  that  one  reason  why  the  NSNC 
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gave  William  Raspberry  its  Lifetime 
Achievement  Award  last  year  is  the 
unpredictability  of  his  Washington  Post 
Writers  Group  column. 

Regina  Brett  of  the  Akron  (Ohio) 
Beacon  Journal  said  that 
while  she’s  generally  con¬ 
sidered  liberal,  “I  don’t 
want  to  be  typecast.”  For 
instance,  she  wrote  a  col¬ 
umn  lauding  Bob  Dole 
“for  taking  a  chance”  and 
leaving  the  Senate  to  con¬ 
centrate  on  his  run  for  the 
presidency. 

“The  best  way  not  to 
be  labeled  is  to  surprise 
your  readers,”  added 
Nicholas. 

William  Rentschler  of 
the  Chicago  Sun-Tintes 
observed  that  one  reason 
some  columnists  get  type¬ 
cast  is  that  syndicates 
tend  to  label  them  liberal  or  conserva¬ 
tive  in  their  mariceting  efforts. 

Rowe  did  emphasize  that  columnists 
don’t  have  to  be  objective.  “They’re 
there  to  present  a  point  of  view,”  he 
said. 

But  some  readers  are  not  very  good 
at  appreciating  the  difference  between 
a  story  and  a  column.  Panelist  Cathy 
GUlentine  of  the  Texas  City  Sun  said 
the  Lone  Star  State  is  trying  to  help 
young  readers  with  a  curriculum  that 
teaches  the  difference  between  fact  and 
opinion. 

How  has  Leonard  dealt  with  his 
Internet  critics? 

“I  try  to  ignore  them,”  he  said.  “What 
they  really  want  is  attention.  I  don’t 
w'rite  about  them.  I  feel  the  unkindest 
cut  is  to  ignore  them.” 

And  Leonard  mentioned  that  his 
attackers  are  drawing  attention  to  his 
column,  which  can  be  a  positive  thing. 

Salt  Lake  City  Deseret  News  colum¬ 
nist  Dennis  Lythgoe,  speaking  during  a 
different  part  of  the  convention,  noted 
that  he  tries  to  disarm  critics  who  write 
him  directly. 

“When  I  get  an 
antagonistic  letter, 
I  call  the  person 
up,”  he  said. 
“They’re  shocked. 
I’ve  been  able  to 
make  friends  with 
them.” 

Speakers  also 
discussed  the  pros 


and  cons  of  woridng  in  the  office  versus 
the  home. 

“A  newsroom  can  be  a  crazy  place  to 
work,”  said  Musala.“But  distracting  as  it 
is  sometimes,  it  energizes  me.” 

An  advantage  of  being 
in  a  less-distracting  home 
environment,  commented 
Brett,  is  that  she  can  write 
faster. 

And  when  columnists 
work  in  the  office,  there’s 
always  the  chance  an  edi¬ 
tor  will  get  uptight  if 
they’re  not  at  their  desk 
all  the  time. 

“You  have  to  get  out¬ 
side  the  office  to  write 
about  what’s  going  on,” 
said  Barberich.“A  lot  of 
times,  editors  think  if 
you’re  not  there,  you’re 
not  working.” 

Syndicate  Offers 
Five  Columnists 

Southwest  writers  &  artists  is 

syndicating  five  columnists. 

They  include  Southwest  founder  and 
president  Marcia  Meier,  a  former  editorial 
page  editor  with  17  years’  experience 
editing  and  reporting  for  daily  newspa¬ 
pers.  She  writes  two  weekly  columns. 

One  is  “From  the  Heart,”  an  op-ed  fea¬ 
ture  that  runs  in  the  Monterey  County 
(Clalif.)  Herald  and  other  dailies. 

The  other  is  the  working  women-ori- 
ented  “Women’s  Business,”  which  covers 
topics  such  as  finding  adequate  day  care 
and  learning  how  to  invest  money. 

Other  Southwest  columnists  include: 

♦  Julie  IngersoU,  who  writes  the  week¬ 
ly  “Reel  Life”  feature  about  fly  fishing  for 
the  Santa  Barbara  (Calif.)  News-Press 
and  other  papers. 

♦  Maura  Casey,  associate  editorial  page 
editor  of  the  New  London,  Cotm.,  Dc^. 
Her  award-winning  colunm  appears  in 
the  Philadelphia  Daily  News  and  se\'en 
other  papers. 

♦  K.L.  Billingsley,  a  libertarian  who 
writes  for  publications  such  as  the 
Washington  Times  and  serves  as  a  jour¬ 
nalism  fellow  at  the  Los  Angeles-tased 
Center  for  the  Study  of  Popular  Culture. 

♦  Carol  King,  a  Connecticut  resident 
who  does  a  humorous  weekly  gardening 
column  for  the  Day  and  other  papers. 

The  Santa  Barbara-based  Southwest 
can  be  reached  at  805-687-3908. 


Package  Marks 
Hispanic  Month 

The  new  YORK  Tunes  Syndicate  is 
offering  five  features  to  mark 
Hispanic  Heritage  Month,  Sept.  15-Oct.  15. 

Included  is  an  essay  by  actor  Edward 
James  Olmos,  as  well  as  articles  about 
Hispanic  CEOs,  Hispanic  women, 
machismo,  and  Cuban  coffee. 

Urban  Snuffy  In 
Changed  Comic 

Readers  of  “barney  Google  and 
Snuffy  Smith,”  which  has  been  set  in 
the  backwoods  for  decades,  got  a  big  sur¬ 
prise  recently  when  Snuffy  took  off  for 
the  “big  city.” 

This  came  after  an  even  bigger  sur¬ 
prise:  Snuffy  gave  up  making  moonshine. 
He  promised  to  do  so  in  a  moment  of 
weakness  after  Sheriff  Tait  smashed  his 
still. 

“Because  of  the  code  of  the  hills. 


A  new  column  for 
those  who  reach 
for  llie  stars 


STARGAZERS 

Spark  your  readers’  interest  in  the 
night  sky  with  Stargazers,  a  new  column 
from  astronomer  Dennis  Mammana. 
Stargazers  is  available  once  a  week 
beginning  Sept.  18. 
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Snuffy  Smith  adapts  to  the  frenetic  pace  of  big-city  life  in  this  portion  of  a  recent  Sunday  comic  strip. 


Snuffy  couldn’t  go  back  on  his  word,” 
said  cartoonist  Fred  Lasswell,  who  has 
worked  on  the  comic  for  62  years. 

Then  Snuffy  got  a  job  working  for 
Beanie  Bagley,  the  big-city  “beanbag 
king.”  Snuffy  snoozes  in  Bagley’s  store 
window,  demonstrating  the  no-stress 
attributes  of  the  product. 

Lasswell  (profiled  in  E&P,  Jan.  13, 
1996,  p.  30)  said  he  has  received  hun¬ 
dreds  of  letters  about  the  changes,  with 
most  of  them  positive. 

Why  the  changes?  “Snuffy  grabbed  me 
by  the  hand  and  took  me  where  he  w'ant- 
ed  to  go,”  remaiiced  Lasswell. 

The  cartoonist  did  add  that  Snuffy  will 
probably  return  to  the  hills.  “They  miss 
him  down  in  the  jail  house,”  he  noted. 

“Barney  Google,”  created  by  Billy 
DeBeck  in  1919,  had  a  big-city  milieu 
before  Snuffy  entered  the  comic  in  1934. 
It  now  appears  in  more  than  900  news¬ 
papers  via  King  Features  Syndicate. 

Readers  sending  a  stamped,  self- 
addressed  envelope  to  King  have  been 
receiving  a  color  postcard  of  Snuffy 
standing  next  to  his  last  still. 

Comic  Milestone 
For  NEA  Creator 

The  “BEATTIE  BLVD.”  comic  panel  by 
Bruce  Beattie  of  Newspaper 
Enterprise  Association  is  celebrating  its 
10th  anniversary. 


lw«MR.BeKme, 
CONSRraUlATlONSONXXlR 
10m  ANNiyeRSARf!  ONLY 
20  MOReiO  GO  BeR9R&  WUR 
MORTBAee  e  pnd  off. 
ViWMesr  ReGMiK, 


Art  for  an  anniversary 


Beattie,  the  former  president  of  the 
National  Cartoonists  Society,  is  also  an 
editorial  cartoonist  for  the  Daytona 
Beach  (Fla.)  News-Journal  and  Copley 
News  Service. 

‘Annie’  Program 
Being  Produced 

An  animated  tv  series  based  on  the 
“Aimie”  comic  character  is  being 
developed  by  Abrams/Gentile  Entertain¬ 
ment  and  the  Fremantle  Corp. 

The  New  York  City-based  Abrams/ 
Gentile  is  knowm  for  its  best-selling  Sky 
Dancers  toy,  which  will  star  in  aTV  series 
this  fall.  Fremantle  is  the  international  dis¬ 
tributor  of  shows  such  as  Baywatch. 

“Annie,”  created  by  Harold  Gray  in 
1924,  is  now  done  by  Leonard  Starr  of 
Tribune  Media  Services. 

Crowe  Subs  For 
Wiley  On  Comic 

IN  AN  INNOVATIVE  attempt  to  get 
some  much-needed  vacation  time, 
Wiley  Miller  arranged  for  J.D.  Crowe  to 
do  12  daily  “Non  Sequitur”  episodes  that 
ran  between  Aug.  5  and  17. 

Wiley  said  he  did  this,  rather  than  offer 
reruns  of  his  Washington  Post  Writers 
Group  comic,  to  satisfy  the  desire  of 
newspaper  editors  for  fresh  material. 

Only  one  of  the  more  than  400  “Non 
Sequitur”  clients  complained  about  the 
Crowe  substitutions,  according  to  Wiley. 
That  paper  asked  for  its  money  back  for 
the  two  weeks. 

Wiley  added  that  he  got  some  e-mail 
from  readers  expressing  surprise  at  see¬ 
ing  the  self-syndicated  Crowe,  a  former 
San  Diego  Tribune  editorial  cartoonist. 

The  Iowa-based  Wiley  —  who  called 
Crowe  a  “terrific  talent”  —  said  he  may 
have  him  do  “Non  Sequitur”  every 
Saturday  starting  next  year  to  help  avoid 


the  burnout  that  has  led  some  cartoon¬ 
ists  to  take  long  sabbaticals  and/or  retire. 

Wiley,  along  with  Susan  Dewar,  also 
does  the  “Us  &  Them”  comic  for 
Universal  Press  Syndicate. 

In  1995,  Universal  instituted  a  policy 
enabling  comic  creators  who  have  been 
with  the  syndicate  at  least  five  years  to  take 
vacations  while  reruns  are  distributed. 

Dilbert  Is  Star  Of 
Newsweek  Issue 

Dilbert  was  on  the  cover  of  the 
Aug.  12  issue  of  Newsweek. 

The  magazine  ran  a  “Work  Is  Hell” 
story,  along  with  a  sidebar  about 
“Dilbert”  creator  Scott  Adams  of  United 
Feature  Syndicate. 

‘Dogs,’  ‘Beliefs’ 
Books  Released 


TV77/T  E>OGS  ARE  Better  Than 
rr  Republicans,  a  book  by  self-syndi¬ 
cated  cartoonist  Jennifer  Berman,  has 
been  published  by  HarperPerennial. 

Also,  a  compilation  of  Newsday’s 
“Student  Briefing  Page”  has  been  released 
by  Andrews  and  McMeel. 

The  Make  Beliefs  for  Kids  of  All  Ages 
book  is  by  Bill  Zimmerman  and  Tom 
Bloom,  whose  feature  is  distributed  by 
the  Los  Angeles  Times  Syndicate. 
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But  results  were  aided  by  the  good 
performance  of  the  Ponderay  newsprint 
operation,  in  which  McClatchy  has  a 
stake. 

Ad  revenues  advanced  26%  to  $121.6 
million,  while  circulation  income  shot  up 
25%  to  $27. 1  million.  Revenues  from  the 
Raleigh  property  amounted  to  $33.2  mil¬ 
lion.  Excluding  Raleigh,  total  revenues 
declined  by  0.7%,  ad  revenues  dropped 
over  1%  and  circulation  income  went  up 
almost  3%. 

Operating  income  totaled  $22.2  mil¬ 
lion,  a  13%  gain,  but  excluding  Raleigh  it 
feU  6%. 

Net  income  in  the  six  months  plum¬ 
meted  19%  to  $15.6  million,  while  rev¬ 
enues  soared  27%  to  $303.2  million. 

MEDIA  GENERAL 

Media  General  Inc.  said  its  net  income 
grew  59%  to  $20.8  million,  or  78<  per 
share,  on  11%  greater  revenues  of 
$192.6  million. 

Both  the  publishing  and  cable  seg¬ 
ments  saw  good  gains,  while  the  broad¬ 


cast  unit’s  business  was  off,  said  chair¬ 
man  and  CEO  J.  Stewart  Bryan  111.  The 
newspaper  unit’s  success  was  paced  by 
the  company’s  recent  acquisition  of 
Virginia  Newspapers.  The  company  also 
owns  the  Richmond  Times-Dispatch. 

Net  income  in  the  half-year  was  up 
39%  to  $35.9  million,  or  $1.35  per  share, 
on  11%  higher  revenues  of  $377.4  mil¬ 
lion. 

NEW  YORK  TIMES 

New  York  Tunes  Co.  recorded  8% 
greater  net  income  in  the  quarter  of 
$46  8  million,  or  48t  per  share,  on  6% 
greater  revenues  of  $645.2  million.  The 
profit  increase  was  attributed  to 
improved  operations  in  the  newspaper 
and  broadcast  groups  and  better  earn¬ 
ings  at  the  company’s  newsprint  invest¬ 
ments. 

The  results  were  affected  by  $5.5 
million  in  pre-tax  restructuring  charges 
and  a  $7.8  million  pre-tax  gain  from  the 
sale  of  a  property  at  1 10  Fifth  Avenue  in 
Manhattan. 


Operating  profits  of  $90.3  million 
gained  9%. 

Newspaper  earnings  advanced  15%  to 
$82.4  million,  or  $86.6  million  excluding 
buyout  costs,  while  revenues  were  6% 
stronger  at  $577.2  million.  The  segment 
lost  $2  million  on  new  ventures,  com¬ 
pared  with  $826,000  in  the  second  quar¬ 
ter  of  1995.  The  newspaper  group 
accounts  for  about  90%  of  the  compa¬ 
ny’s  revenues. 

Newspaper  gains  were  attributed  to 
higher  advertising  and  circulation 
intake.  Soft  ad  and  circulation  volume 
were  offset  by  higher  rates. 

New  York  Times  revenues  were  7% 
greater,  at  $329.9  million,  bolstered  by 
20%  gains  in  circulation  income.  The 
Boston  Globe  took  in  $136.3  million,  up 
5%.  Revenue  at  the  company’s  regional 
newspapers  reaped  $95.5  million,  off  by 
a  percentage  point. 

Income  from  joint  ventures,  including 
two  paper  mills  and  the  International 
Herald  Tribune,  dipped  12%  to  $2.2  mil¬ 
lion,  the  result  of  losses  related  to  a  new 
venture. 

The  magazine  group’s  earnings  and 
revenues  were  down  from  the  second 
quarter  of  last  year,  while  the  broadcast 
unit  enjoyed  double-digit  gains. 

For  the  first  half,  net  income  advanced 
13%  to  $79  5  million,  on  7%  stronger  rev¬ 
enues  of  $1.27  billion. 

PROVIDENCE  JOURNAL 

The  Providence  Journal  Co.,  which 
went  public  in  the  second  quarter,  had  a 
net  loss  of  $530  million,  or  1 1  per  share, 
compared  with  a  profit  of  $2^  million, 
or  1  <t  per  share,  in  the  same  period  last 
year.  Revenues  were  14%  higher  at  $91.3 
million. 

The  loss  was  related  to  the  start-up  of 
two  cable  channels,  the  Television  Food 
Networii  and  America’s  Health  Network. 


Operating  income  plummeted  80%  to 
$1.7  million. 

Publishing  earnings,  after  newspaper 
consolidation  and  restruc'turing  costs, 
amoimted  to  $2.4  million,  compared 
with  a  loss  of  $938,000  the  previous  sec¬ 
ond  quarter.  Excluding  those  expenses, 
the  division  made  $3-7  million,  an  85% 
increase  from  1995 ’s  $1.3  million. 

Publishing  revenues  rose  3%  to  $33-3 
million,  led  by  increases  in  advertising 
and  circulation  income. 

Ad  revenue  advanced  4%  to  $24.6  mil¬ 
lion,  in  part  because  of  improved  eco¬ 
nomic  conditions  in  Rhode  Island, 
where  the  company  has  its  flagship,  the 
Providence  Jounud-BuUetin.  Circulation 
revenue  went  up  almost  5%  to  $8.4  mil¬ 
lion,  as  price  increases  ofiset  reduced  cir¬ 
culation. 

Average  daily  circulation  dipped  near¬ 
ly  7%  and  Sunday  lost  5%  in  the  quarter. 

The  broadcast  unit  saw  healthy  gains 
in  earnings  and  revenues,  while  pro¬ 
gramming  and  electronic  media  suffered 
losses. 

Stephen  Hamblett,  chairman  and  CEO, 
said  he  was  encouraged  by  the  publish¬ 
ing  division’s  moves  to  “improve  revenue 
while  carefully  controlling  costs”  and  by 
broadcast’s  good  cash  flow. 

For  the  half-year,  the  company’s  net 
loss  totaled  $17.8  million,  or  46<  per 
share,  compared  with  a  loss  of  $2.8  mil¬ 
lion,  or  7t  per  share,  during  the  same 
time  last  year.  Revenues  were  $  166.4  mil¬ 
lion,  an  1 1%  gain. 

PULIUER  PUBLISHING 

Pulitzer  Publishing  Co.’s  net  earnings 
advanced  13%  to  $16.2  million,  or  99< 
per  share,  based  on  revenues  that  were 
6%  greater  at  $127.6  million.  Operating 
income  totaled  $27.7  million,  an 
increase  of  about  9%. 

Publishing  earnings  were  $5.7  mil¬ 


lion,  down  16%,  while  revenues  of  $68.5 
million  were  2%  stronger.  Gains  were 
primarily  due  to  higher  ad  revenues  at 
the  St.  Louis  Post-Dispatch. 

The  company  acquired  Scripps 
League  Newspapers  during  the  quarter. 
Chairman  and  CEO  Michael  E.  Pulitzer 
projected  a  20<  earnings  dilution  this 
year  as  a  result  of  the  transaction. 
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Broadcast  net  income  and  revenues 
were  also  up. 

Net  income  for  the  six  months  rose 
14%  to  $26.4  million,  or  $1.61  per  share, 
while  revenues  advanced  6%  to  $243.3 
million. 

TIMES  MIRROR 

Times  Mirror  Co.  enjoyed  a  77% 
improvement  in  net  income  of  $46  mil¬ 
lion,  or  33<^  per  share,  in  the  quarter,  on 
revenues  that  dipped  0.7%  to  $837.3 
million. 

Operating  profits  amounted  to  $84.3 
million,  a  53%  gain. 

Chairman,  president  and  CEO  Mark  H. 
Willes  said  the  company  made  “excel¬ 
lent  progress”  toward  achieving  its  finan¬ 
cial  goals,  despite  a  continued  rough 
advertising  climate  in  Southern 
California,  where  it  operates  the  Los 
Angeles  Times. 


Newspaper  profits  soared  43%  to  $76 
million.  Revenues  were  $517.1  million,  a 
2%  loss. 

The  extraordinary  increase  in  earnings 
was  attributed  to  cost  controls.  While 
newsprint  prices  rose  year  over  year,  the 
company’s  paper  expense  was  down, 
largely  due  to  the  closure  of  New  York 
NewstU^  and  the  Baltimore  Evening  Sun. 

Newspaper  ad  revenues  were  off 
about  3%  to  $391.3  million,  the.  result  of 
retail  consolidations  and  the  Newsday 
closure. 

The  professional  information  segment 
saw  double-digit  earnings  growth  and 
slight  revenue  gains,  due  to  strong  results 
throughout  the  group.  The  consumer 
media  side  suffered  a  loss,  but  had 
improved  results  over  the  previous  sec¬ 
ond  quarter. 

Year-to-date  net  income  was  96% 
lower  at  $72  million,  or  47t  per  share, 
due  to  a  $1.6  billion  gain  last  year  on  the 
sale  of  the  company’s  cable  television 
interests.  Income  from  continuing  opera¬ 
tions  before  taxes  advanced  46%  to 
$127.5  million.  Revenues  in  the  six 
months  amounted  to  $134.5  million,  a 
65%  improvement. 

TRIBUNE 

Tribune  Co.’s  net  income  rose  3%  to 
$84.3  million,or  $1.30  per  share,  on  11% 


TRIBUNE  . 


+11%  ‘+3% 


higher  revenues  of  $641.9  million. 

The  growth  was  spurred  by  better 
earnings  in  the  broadcast,  entertainment 
and  education  units  and  a  lower  number 
of  shares  outstanding.  Results  were  ham¬ 
pered  somewhat  by  lower  publishing 
profits  and  higher  net  interest  expense, 
however. 

Operating  profit  gained  16%  at  $144.9 
million. 

Publishing  earnings,  including  results 
of  the  Chicago  Tribune,  dropped  3%  to 
$72.9  million.  Revenues  inched  up  1%  to 
$330.5  million. 

Newspaper  ad  revenues  advanced  2%, 
with  gains  in  classified  and  general  and 
declines  in  retail. 

Circulation  income  improved  4%.  Ad 
inches  were  off  5%,  excluding  Times 
Advocate  Co.,  which  was  sold  in  July 
1995. 

Including  the  divested  asset,  linage 
tumbled  16%. 

In  the  first  half,  net  income,  excluding 
unusual  items,  rose  6%  to  $134.7  million, 
or  $2.04  per  share.  Revenues  were  7% 
greater  at  $1.18  billion. 

mSHINGTONPOST 

The  Washington  Post  Co.  witnessed  a 
23%  increase  in  net  income  of  $63.2  mil¬ 
lion,  or  $5.76  per  share.  Revenues  were 
8%  healthier,  at  $472.9  million. 
Operating  income  was  up  21%  to  $95.5 
million. 

The  results  were  attributed  to  strong 
performance  in  the  magazine,  broadcast 
and  cable  divisions. 

Newspaper  revenues  went  up  4%. 
Advertising  volume  at  the  Washington 
Post  was  down  5%. 

Year-to-date  daily  and  Simday  circula¬ 
tion  dipped  slightly. 

Six-month  earnings  advanced  5%  to 
$100.2  million,  or  $9.09  per  share,  while 
revenues  climbed  6%  to  $889.5  million. 


Glitch 
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48,000  an  hour  —  between  7  a.m.  and 
10  a.m.The  volume  declined  by  half  later 
in  the  morning. 

■ ""  earners  •'worked  to  refund  to  the 
complaints,  but  many  home-delivery  sub¬ 
scribers  still  hadn’t  received  their  copies 
four  days  after  the  changeover. 

Charles  Prince,  who  works  at  a  week¬ 
ly  paper  in  Ohio,  gets  the  Enquirer  at  his 
home  in  Cincinnati.  Before  the  change, 
he  called  the  newspaper  to  make  sure  he 
was  on  the  circulation  list.  But  after  not 
receiving  the  paper  for  several  days,  he 
called  customer  service  over  50  times 
from  Aug.  1  to  Aug.  5  —  only  to  hear  a 
busy  signal. 

After  calling  the  publisher’s  office  on 
Saturday,  Prince  was  assured  he  would 
receive  a  paper  in  a  matter  of  hours.  It 
never  arrived.  The  same  thing  happened 
on  Sunday. 

Early  the  following  week,  it  was  still 
difficult,  if  not  impossible,  to  get  through 
to  the  customer  service  number.  Calls  on 
Monday  and  Thesday  were  met  with  a 
busy  signal. 

The  Gannett-owned  Enquirer  has  a 
joint  operating  agreement  with  Scripps 
Howard’s  Cincinnati  Post  in  which 
Gannett  is  the  managing  partner.  The 
Post’s  dLstribution  system  was  not  affect¬ 
ed  by  the  switch,  and  there  are  no  plans 
at  present  to  change. 

“It  was  their  decision  not  to  make  that 
switch  on  our  part,”  said  Post  managing 
editor  Bob  Kraft. 

“I  couldn’t  tell  you  why,  but  the  down¬ 
side  is  that  if  our  subscribers  want  to  get 
through  on  a  routine  call,  they  can’t 
because  the  number’s  been  jammed,” 
Kraft  continued. 

Gemelli-Cartoll  called  the  switch  a 
“business  decision”  based  on  long-term 
cost  savings  for  the  Enquirer,  which  has 
more  routes  and  a  greater  maiket  pene¬ 
tration  than  the  evening  Post,  circulation 
82,000  daily,  114,000  Saturday. 

“The  Enquirer  stood  to  gain  from  the 
conversion,  and  it  wasn’t  necessary  that 
the  Post  routes  convert,”  she  said. 

Calls  to  Enquirer  publisher  Harry  M. 
'Whipple  were  not  returned. 


Journalist  Named 
Professor  At  OU 

Harry  L.  HIX  Jr.,  a  owner-publisher  of 
several  publications  in  Tennessee,  has 
been  named  the  first  Engleman/Livermote 
Professor  of  Community  Journalism  at  the 
University  of  Oklahoma. 
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Scatterbrains 

Continued  from  page  48 

more  serious  forms  of  decay.  Perhaps 
there’s  an  indirect  lesson  to  be  drawn 
from  the  recent  scientific  finding  that 
people  who  wrote  complex  sentences 
tended  to  develop  Alzheimer’s  Disease 
less  often  than  those  who  wrote  simple 
sentences.  Perhaps,  in  some  cases,  an  idle 
mind  is  disease’s  workshop. 

It’s  risky  for  society  to  start  segregating 
and  professionalizing  the  task  of  “paying 
attention  to  details”  —  leaving  it  in  the 
hands  of  intellectuals,  lawyers,  doctors, 
accountants  —  and  journalists. 

It’s  also  risky  for  soaety  to  start  ridi¬ 
culing  its  attention-payers  as  anal-reten¬ 
tive  nerds,  geeks,  goofs  and  wonks.  WABC 
talk  show  host  Lionel  has  observed  that 
we  condemn  people  for  being  “anal,”  but 
strangely  we  don’t  complain  about  that 
trait  in  certain  folks  —  the  pilot  flying 
our  plane,  for  example. 

Attentiveness  also  comes  under  fire 
when  critics  warn  that  some  detail-ori¬ 
ented  leader  at  the  local  or  national  level 
wants  to  build  a  “Big  Brother”  govern¬ 
ment,  control  every  aspect  of  life  and 
impose  certain  standards  on  everybody. 
Such  critics  mock  the  Washington 
bureaucracy’s  attentiveness  to  detail  — 
as  symbolized  by  fat  daily  volumes  of  the 
Federal  Register. 

But  Amitai  Etzioni,  the  founder  of  the 
Communitarian  movement,  suggests  in 
his  book.  The  Spirit  of  Community,  that 
the  danger  of  a  U.S.  police  state  is  mote 
remote  than  the  danger  of  an  unpoliced 
state:  “These  days,  it  is  much  mote  com¬ 
mon  to  find  so<alled  communities  that 
have  lost  much  of  their  moral  convic¬ 
tions  and  in  which  practically  anything 
goes  and  most  people  attend  to  their 
own  knitting,  caring  little  about  what 
goes  on  around  them.” 

Our  scatterbrain  syndrome  makes  it 
more  difficult  for  individuals  and  com¬ 
munities  to  understand  and  solve  prob¬ 
lems  —  and  to  bring  meaning  to  life. 
Mario  Cuomo  has  said  that  today’s  cor¬ 
nucopia  of  media  alternatives  has  made 
Americans  better  informed  than  ever  but 
not  smarter,  because  we  don’t  take  time 
to  digest  the  information  or  to  discuss  it 
meaningfully  with  others. 

One  shouldn’t  entirely  blame  informa¬ 
tion  overload  or  media  cynicism  for  the 
fiict  that  people  aren’t  participating  in 
public  affkirs.  University  of  Chicago  pro¬ 
fessor  Mihaly  Csikszentimihaly  wrote  in 
the  Utne  Reader  that  traditional  values 
and  beliefs  have  lost  much  of  their  unify¬ 
ing  force  in  today’s  society,  “and  we  lack 
the  courage  to  try  to  make  sense  of  life 
on  our  own.  So  we  keep  chasing  what¬ 


ever  takes  attention  away  from  ourselves 
and  blame  the  world  for  becoming  more 
harsh  and  confusing.” 

He  recommends  learning  to  control 
the  stream  of  information  by  building  an 
internal  structure  of  goals  and  priorities. 
Rather  than  making  life  simpler  by 
reducing  our  overall  attentiveness,  he 
says  we  can  simplify  by  confronting  the 
world’s  details  through  the  lens  of  our 
priorities.  “Even  swirling  in  chaos  is  fun,” 
he  says,  “if  we  can  be  in  control  of  our 
attention.” 

This  kind  of  wisdom  seems  to  res¬ 
onate  with  people,  judging  by  the  suc¬ 
cess  of  authors  like  Deepak  Chopra  (Jbe 
Seven  Laws  of  Spiritual  Success')  and 
books  like  TTse  Miracle  of  Mindfulness 
by  Zen  master  Thich  Nhat  Hanh.  Many 
people  are  searching  for  ways  to  live  in  a 
more  harmonious  relationship,  uniting 
themselves  to  others  and,  indeed,  to  the 
whole  universe.  To  accomplish  this,  it 
appears  they  must  get  to  know  them¬ 
selves,  others  more  fully,  and  they  must 
become  more  comfortable  with  things 
as  they  truly  are.  This  requires  attentive¬ 
ness.  Are  journalists  fostering  it  or  hold¬ 
ing  it  back?  Often,  journalism  provides  a 
great  service  for  expanding  the  public’s 
horizons,  offering  “big  pictures”  and  con¬ 
texts  for  making  sense  of  their  lives,  expos¬ 
ing  them  to  new  realities  and  challengit^ 
ideas.  But  strides  toward  “tuning  in”  are 
often  eroded  by  the  news  media’s  quiiky 
practices.  You’ve  doubtlessly  seen: 

♦  OnTy  ^XHts  scores  or  stock  quotes  at 
the  bottom  of  the  screen  while  a  different 
story  occupies  the  rest  erf  the  screen.  Such 
gimmicks  send  a  message  promotii^  divid¬ 
ed  attention. 

♦  Clumsy  segues  by  TV  anchorpeople 
tend  to  trivialize  events  and  send  a  messi^ 
that  society  has  no  real  priorities.Too  often, 
a  story  about  a  honilrfe  tragedy  will  be 
immediately  followed  by  a  fluff  piece. 

♦  Joumaltets  often  become  intrusive  intcr- 
mediaries.They  interrupt  answers,  they  talk 
over  ^jeeches,they  set  unrealistic  time  lim¬ 
its,  they  ask  questions  in  ways  that  serve 
their  own  interests  —  pursuing  a  juicy 
ciuote  or  reinforcing  a  preccxKeived  notion 
—  without  advancing  the  discernment  of 
truth. 

Say  ^^hat  you  will  about  national  political 
conventions  or  other  news  events  that  jour¬ 
nalists  typically  deride  as  dull  and  staged.  It’s 
still  best  for  TV  to  cover  them  live  with  a 
minimum  of  interruptions  —  and  for  news¬ 
papers  to  cover  them  with  a  maximum  of 
verbatim  quotes  and  a  minimum  of  dis¬ 
tanced,  dis^cing  analysis.These  events  are 
invaluable  opportunities  to  help  people 
form  their  own  priorities,  bond  with  otters 
(even  if  it’s  vicarious),  fed  part  of  a  greater 
whole.  When  an  event  has  the  power  to 


shape  minds  or  move  hearts,  it  should  be 
allowed  to  speak  for  itself.  There’ll  be 
plenty  of  time  for  commentary  later. 

Here  are  some  more  suggestions  for 
building  a  journalism  erf  attentiveness: 

♦  Accept  the  fijct  that  we  all  can  be  scat- 
tetteains.  Keep  tbs  weakness  in  minef  not 
for  the  purpose  erf  manipulating  pec^le’s 
fleeting  attention,  but  fix’  the  purpose  erf 
nurturing  attentiveness.  One  ccxidusion 
you’ll  draw:  It’s  OK  to  repeat  things. 
Inqxxtant  political  or  social  &cts  tex)  erften 
get  ignored  because  they’re  no  longer 
deemed  to  be  news. 

♦  Help  people  pay  attentkxi  by  expand¬ 
ing  repcMtage  to  embrace  —  and  then  pc»nt 
beyond  —  the  things  that  already  have  their 
attention.  John  Leonard,  the  revkwer/ccxn- 
mentator  on  “CBS  Sunday  Morning,”  does 
this  well  by  taking  a  potentially  trivial 
review  of  aTV  show  and  exploding  it  into  a 
robust  rumination  c»i  cultural  trends  and 
other  thought-provoking  tangents. 

♦  Our  news  products  should  include  feir- 
minded  discussions  erf  the  subject  areas  that 
make  attentiveness  easier,  values,  belief  sys¬ 
tems,  frameworks  for  understanding  rituals 
and  myths.  Religion  shouldn’t  be  relegated 
to  a  back  page  in  the  Saturday  new^peper, 
and  people’s  religkxis  and  values  sho^  be 
covered  lespectfirfly  and  knowledgeably. 

♦  Our  news  products  should  include  &ir- 
minded  covenpe  of  pecpie  —  “common 
folks,”  not  politicians  or  lobbyists  —  who 
are  putting  their  attentiveness  into  action. 
Anafy^  trf  an  event  ^xxild  oxne  not  only 
from  certified  “experts,”  but  fiom  people  in 
the  community  who  have  made  the  subject 
their  avocation. 

♦  We  should  give  peojrfe  a  sense  trf 
reqxMisibility  and  accountalxlity.  To  focus 
the  mind,  readers  should  be  invited  to 
decide  for  themselves,  not  just  be  presented 
with  canned  analysis  and  ctmdurions.  We 
should  cover  the  laws  erf  the  land  —  not 
only  law  breaking  but  the  wider  pectnim 
trf  vhat  our  society  has  decided  is  illegal. 

♦  News  oiganizations  need  to  pay  atten¬ 
tion  to  details  and  to  look  for  truth  and 
meaning  in  a  sustained,  careful  way.  If  a 
newspaper  assigns  this  function  solely  to 
the  editorial  page,  it’s  misang  the  pcant. 
Precise  writing,  editing  and  presentatkxi  are 
needed  throughout  to  send  a  messipe  that 
this  content  is  worth  tme’s  attention. 

Ws  know  fixxn  our  own  experience  that 
petite  are  more  focused  on  the  moment 
vhra  others  around  them  are  paying  atten- 
tkxi  —  thereby  offering  less  tpptwtunit)' 
for  distraction.  If  we  want  our  society  to  be 
more  mindful  —  of  responsibilities,  start 
dards,tte  commcxi  good,  aixl  greater  goods 
that  give  meaning  and  direction  to  lift  — 
then  we  have  to  stop  treating  pecpie  like 
scatterbrains  and  stop  acting  like  scatter¬ 
brains  ourselves. 
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Wren  Barnett,  South  (704)  698-0021 


ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obliootion  of  course. 


BOUTHO-TAYLOR  MEDIA  SERVICE 
Thomas  C.  Bolitho  Gregory  S.  Taylor 
(405)  421-9600 

1 1 7  S.  Broadway,  Ada,  OK  74820 


Buyers  or  sellers.  Coll  Dick  Briggs. 
(864)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)  624-8852 


NEWSPAPER  BROKERS 


DAVE  GAUGER 
Sales  &  Appraisals 
Gauger  Media  Service,  Inc. 
Box  627,  Raymond,  WA  98577 
(360)  942-3560 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-01 70. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)599-5785 

315  York,  Weatherford,  Texas  76086 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


DORMAN  CORDEa 
1 3240  Peyton  Dr.,  Dallas,  TX  75240, 
(214)960-0096, 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-lnvestments 
Management-Brokers 
P.O,  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  (or  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dalbs,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 
108  Jane  Cove-Clarksdale,  MS  38614 
(601 )  627-7906  Fox  601  -627-79063* 
W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


NEWSPAPERS  FOR  SALE 


NORTH  CAROLINA:  Small  shopper 
$195,000.  FLORIDA:  Health  pub¬ 
lication,  $75,000.  Mayo  Communica¬ 
tions,  (813)971-2061. 


NEWSPAPER  BROKERS 


Bolnho-Crlbb  Report:  http:/Jwww.crlbb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 


lohn  T  Crfbb  ^  Annttt*  Park  Drive,  Bozeman,  ^ 
_ _ ■  Montana  59715;  e-mail  to  jcrlbbOimt.net 


Bolitho-Cribb 
&  Associates 
Newspaper  Brokerage 
&Appraisal 

406-586-6621 

EttablMitd  1923 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


POPULAR  WEEKLY  in  Great  Pacific 
Nartfiwest  city  seeks  buyer.  All  prime 
retailers  on  current  controcts.  Call 
Publisher  (503)  223-8530. 


NEWSPAPERS  WANTED 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
unjan  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  box 
07688,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  qualiN  papers  arKi  groups. 
Management  welcome  to  sk^  in  ploce. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub- 
lislw. 


PUBLICATIONS  FOR  SALE 


MID  SOUTH  AREA:  Three  highly  suc¬ 
cessful  niche  tabloids.  Virtually  no 
competition.  Some  relocation  possible. 
Oyer  $600,000  annual  gross.  Selling 
for  app.  1/3  due  to  ill  health.  No  news 
staff  to  deal  with.  Sales  personnel  all 
paid  on  commission... onlyl  Can  net 
over  20%  w/more  experienced 
operator.  (901)276-7111 


It's  a  Classified  Secret- We'//  never  reveal  the  identity  of  an  E&P  box  holder.  I 
you  don't  want  ^r  reply  to  go  to  certain  nevrspopers  (or  contponies),  seal  your  reply  ini 
an  envelope  adaressed  to  the  E&P  Classified  ArWtising  Department  with  an  attachea  note 
listing  the  newspapers  or  companies  ^  do  not  wont  the  reply  to  reach.  If  the  Box  Number 
ou're  answering  is  on  your  list,  we'll  discard  your  reply. 


EQUIPMENT  &  SUPPLIES  j 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calib^on.  Herb  Carlbom 

REPLACEMENT  J50  Jogger  Table  Tops 

25  to  40%  off!  Call 

Kovell's  Kreotions  at  (520)  883-4243 

CK  Optical  (310)  372-0372. 

Refurbished  odd  on  pockets 

MULLER  MARTINI  227 

NEWSPRINT  FOR  SALE 

ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT’L,  LTD.  -  N.B.  CAUF. 
(714)  644-2661,  Fox  (714)  644-0283 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 

MAILROOM 

PRESSES 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 

HARRIS  JF-25  (older. 

Good  condition. 

Call  John  Tevlin  (81 3)  839-0035 

GMA  TRADE-IN  EQUIPMENT 

The  following  equipment  was  installed 
new  as  a  complete  system  in  1 990  at 
DOW  X)NES  &  CO.  in  Charlotte,  NC 
and  is  now  available  (or  sale. 

NEWSGRIP  PRESS  CONVEYOR 
SYSTEM  ' 

PRESS-TO  POCKET  (PTP)  SYSTEM 

SLS-40  INSERTING  SYSTEM 

For  further  information  contact: 
Doug  Gibson 

(513)  278-2651  Fax:  (513)  274-5719 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


Never  (ear.  Razor  is  here! 

Dr.  John  Thomas 


HARRIS  VI 5A  8  unit  press  with  jF-15 
folder  $150K;  COLOR  KING  5  unit 
heatset  press  with  Harris  JF-25  folder 
$65K;  BUTLER  and  MARTIN  infeeds; 
BALDWIN  106  slacker;  HARRIS  upper 
former.  Call  Grafica  Worldwide,  Inc. 
(91 4)  761  -6360  Fax  (91 4)  761  -0597. 


QualQr  ttttt  nukes  an  hnpresston  workMde 


Snitetfroau  | 

(  A  ,1  □  CompM*  PfMSM  j 

\J  O  Additions  to  Existing  Prsssss  j 
a  ^«oior  Ssistlitss 
rn  04-Hi  Afrangsmsnts 
wj  O  Stacked  Units 

\  0  tntagrai  RoM  Stand  Units 
a  Hair  and  Quartar  Foldars 
I  \  OCuloir;20"-21H*-2r-22l4’ 

^  a  18,500  to  30,000  IPH 
SALES  •  SERVICE  -  PARTS  A  I VA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  SRAPHCSS 


m 

|3 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528  Fax  (770)  552-2669 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22  3/4'  cuhoff  GOSS  COLORUNER 
with  36  printing  couples,  double  3:2 
(older  &  9  RTF's. 

•7-unit  GOSS  METRO  with  double  3:2 
(older,  2  half  decks  &  7  RTF's-  22  3/4'. 
•Add-on  GOSS  METRO  unit  -  22  3/4" 
cuFoff,  1986. 

•6-unit  GOSS  URBANITE  -  1982/75 
vintoge,  22  3/4"  cut-off. 

•  7-unit  GOSS  COMMUNITY  w/SC 
(older,  22  3/4'. 

•4-unit  HARRIS  VI 5A  with  jF7  &  30  H.P. 
nxjlor. 

•2-unit  HARRIS  VI 5D  with  JF1 5  -  1 978 
vintage. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fox  (91 3)  492-621 7 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE: 

2-unit  Dudor  style  V-1 5A  w/JF7  (older 
Available  immediately. 
GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fox  (91 3)  541  -8960 


WANTED  TO  BUY 


CALL  US  -  VYE  BUY 
Used  press  ornd  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817 
Fox  (770)  590-7267 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBUSHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale-  Outstanding 
metro-liner  plant  22”,  560  MM 
cut-off,  updated,  75,000  eph, 
48  Goss  metro-liner  units,  10 
4x1  metro  towers,  1976-1988 
with  excellent  colour  capacity, 
48  45”  Goss  digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former  arrange¬ 
ments  complete  with  stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners.  Modem 
press  control  systems  all  to  be 
fitted  with  the  most  advanced 
inking  technology  available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  LaiKashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  worldwide 
(51 6)  379-2797/(81 3)  786-5930 


CIRCULATION  SERVICES 

ABOVE  THE  CROVYD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

Just  remember,  don't  forget. 

Dr.  Gerry  Monder 


CIRCULATION  SERVICES 


CIRCULATION  III 

Advanced-Professional-Telemarketing 
John  Dinan  -  John  Lyons 
(214)352-1123 

http://www.metronet.com/ -dinan 

METRO  NEWS  SERVICE,  INC. 

'ResponseABIUTY' 
Nationwide  TELEMARKETING 
since  1 975 
(800)  950-8475 
Horace  Southward 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


TELESERVICE  TECHNOLOGIES,  INC. 

Newspaper  subscription  soles, 

PIA  renewals.  Customer  Service  Audits. 
Meeting  the  circulation  needs 
of  America's  finest  nevrspapers. 
YOUR  PARTNER  IN  SUCCESS 
(770)414-4445 


CLASSIFIED  SOFTWARE 


SOFTWARE  (or  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com/ scout. 


CIRCULATION  SERVICES 


INTEBVEVriON  - 
t  METENTraN 
1-800-327-8463 
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INDUSTRY  SERVICES 


WSTRIBUnON  SERVICES 

DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (National) 

PRESSROOM  SERVICES 

HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES  1 1 
Fillers,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  fox  1 952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


WEB  PUBUSHING 


OFFSITE  WEB 
Internet  Publishing  Services 
Putting  Papers  on  the  WEB  since  1 994 
www.osw.com  or  coll  (510)  540-6462 


RECRUITMENT 


4th  Decade  of  Service 
Walter  Lynn,  Vice  President 

800-523-7112 


GORDON 


HELP  WANTED 


_ ACADEMIC _ 

COLLEGE  OF  CHARLESTON  -  The  Col¬ 
lege  of  Charleston's  department  of 
English  and  Communication  invites 
applications  for  a  tenure-track  assistant 
professor  position  in  media  studies, 
beginning  August  1997.  Teaching  and 
media  experience  preferred.  Ph.D.  and 
scholarly  potential  required.  Four- 
course  semester  teaching  load,  consist¬ 
ing  mainly  of  courses  in  media  writing, 
with  summer  teaching  opportunities. 
Send  letter  of  application,  resume, 
transcripts,  and  three  recommendation 
letters  by  December  1 ,  1 996  to  Dr. 
Nan  Morrison,  Chair,  Department  of 
English  and  Communication,  College 
of  Charleston,  66  George  Street, 
Charleston,  SC  29424.  Equal 
Opportunity/Affirmative  Action 
Employer 

ACCOUNTING 

PUBUSHING  CPA  POSITION 
A  great  opportunity  is  available  with  a 
4  year-old  and  growing  company  on 
Hilton  Head  Island,  SC.  An  in-depth 
understanding  of  the  publishing  indus¬ 
try  is  a  necessity.  You  would  be  in 
charge  of  the  entire  financial  opera¬ 
tion,  do  cash  analysis  on  new  projects, 
and  work  with  multiple  corporations. 
Please  send  resume  to:  Golfer's  Guide 
Inc.,  Dept.  A,  P.O.  Box  5926,  Hilton 
Heod  Island,  SC  29938. 

ADMINISTRATIVE 

DEVELOPMENT  DIREQOR 
Committee  to  Protect  Journalists 

Press  freedom  group  seeks  individual 
to  manage  grants  &  gifts  acquisitions, 
membership,  special  events,  &  market¬ 
ing.  Responsible  for  detailed  income 
records  &  projections.  Must  have  at 
least  5  years  experience,  excellent  writ¬ 
ing  skills,  strong  computer  literacy, 
financial  planning  expertise,  know¬ 
ledge  of  international  affairs  and  U.S. 
news  business.  $40X4-  with  competitive 
benefits.  Letter,  resume  &  writing  sam¬ 
ple  to:  CPJ,  Box  1 1 30,  330  7th  Ave¬ 
nue,  12th  floor,  NY,  NY  10001.  Fax 
(212)  465-9568. 

I  was  interested  in  ideas  -  not  in  merely 
visual  products.  I  wanted  to  put  painting 
once  again  at  the  service  or  the  mind, 

Duchamp 


ADMINISTRATIVE 

PUBLISHER  FOR  COMMUNITY 
WEEKLY  in  SW  suburban  Chicago 
need  someone  with  experience  and 
potential  to  expand  into  neighboring 
communities.  Small  community  pub¬ 
lishing  experience  critical  plus  back¬ 
ground  in  advertising,  operations  and 
editorial.  You  will  run  your  own  show. 
Compensation  $40's  plus  substantial 
bonus  and  benefits.  Fax  resume  to  The 
Journal  (708)  429-8795. 


TENNESSEE  PRESS  SERVICE,  INC.  and 
Tennessee  Press  Association,  Inc.,  ore 
seeking  applicants  to  fill  the  position  of 
Chief  Operating  Officer  of  the  two  cor¬ 
porations.  TPS  represents  its  owner 
newspapers  for  advertising,  operates  a 
newspaper  clipping  bureau,  publishes 
a  monthly  trade  journal  and  annual 
directory  and  operates  a  computer 
online  service  for  its  owner- 
newspapers.  TPA  is  the  associatian  of 
Tennessee's  daily  and  non-daily  paid 
circulation  newspapers.  The  individual 
hired  will  be  responsible  for  the  day- 
to-day  operations  of  both  organiza¬ 
tions  and  will  direct  a  1 6-person  staff. 
The  person  will  report  to  the  board  of 
directors  for  each  corporation  regard¬ 
ing  the  management  of  each.  The  suc¬ 
cessful  candidate  will  possess  know¬ 
ledge  and  experience  in  newspaper 
publishing,  the  marketing  of  odvertis- 
ing  sales  in  newspaper  networks  to 
regional  and  notional  advertisers,  gov¬ 
ernment  relations,  leading  a  staff  and 
association  management.  To  request  a 
more  complete  description  of  TPS  and 
TPA  and  application  instructions  write: 

TPS-TPA 

Attn:  Search  Committee 
6915  Office  Park  Circle 
Knoxville,  TN  37909- 11 62 
Fox:  (423)  558-8687 
E-mail:  tpadon@aol.com 

No  telephone  calls.  Do  not  send 
resume  or  other  material  until  you  have 
received  the  application  instructions. 
Equal  Opportunity  Employer 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


ADMINISTRATIVE 

TINDLE  NEWSPAPERS  LTD.  of  Great 
Britain  is  looking  (or  an  energetic  Pub¬ 
lisher  to  take  over  its  weekly  newspa¬ 
per  and  associated  publications  in  the 
beautiful  San  Jacinto  Mountains  of 
Southern  California.  The  successful 
candidate  will  have  experience  in 
managing  both  a  sales  and  editorial 
team;  general  business  management 
skills  and  a  (lair  (or  improvina  profits. 
This  attractive  position  offers  an 
excellent  benefits  package  and  the 
opportunity  to  work  with  a  great  group 
of  people  serving  a  great  little  com¬ 
munity.  Apply  in  confidence  with  full 
details  to: 

Owen  Tindle 
Director 

IdylKvild  Town  Crier 

P.O.  fox  157 

Idyllwild,  CA  92549 

VICE  PRESIDENT/ADVERTISING 

The  Charlotte  Observer,  the  largest 
daily  newspaper  in  the  Carolines, 
seeks  a  highly  motivated  and 
innovative  leader  for  its  advertising 
division.  Must  have  a  strong  back¬ 
ground  in  sales  and  marketing,  and 
both  retail  and  classified  experience. 
Bachelor's  degree  required. 

This  position  directs  a  division  of  200. 
Competitive  candidates  must  have 
demonstrated  ability  to  analyze 
markets  and  seize  opportunities;  build 
market  share;  accurately  project  and 
meet  revenue  budget;  take  balanced 
risks  in  developing  new  products  and 
approaches.  Must  hove  strong  business 
knowledge  to  lead  strategic  planning 
for  advertising  division  and  to  partici¬ 
pate  in  company-wide  strategic  plan¬ 
ning  as  part  of  the  senior  management 
team.  A  commitment  to  collaboration 
across  divisional  lines  is  essential.  The 
person  we  hire  must  have  strong 
external  focus,  and  be  cammitted  to 
developing  a  diverse  advertising  staff 
which  is  agile  in  responding  to  aiang- 
ing  customer  needs.  Must  have  good 
motivational  skills,  and  sustain  a  high- 
performance  environment. 

Send  resume  and  salary  requirement  to 
Debbie  Abels,  VP/Human  Resources, 
The  Charlotte  Observer,  P.O.  Box 
32188,  Charlotte,  NC  28232.  No 
phone  calls,  please. 

An  Equal  Opportunity  Employer 


ADVERTISING 


ADVERTISING  DIREQOR 
Our  advertising  director  is  leaving  to 
become  a  publisher.  We  are  looking 
for  a  high-energy  person  with  experi¬ 
ence  leading  an  advertising  depart¬ 
ment  in  a  competitive  market.  This  posi¬ 
tion  requires  quick  thinking  and  hard 
work,  but  will  provide  three  years  of 
experience  in  one  year.  You  not  only 
become  a  part  of  the  Knight-Ridder 
team,  you  will  live  in  Florida's  most 
beautiful  and  upscale  community.  You 
must  have  a  college  degree  and  at 
least  three  years  mMia  soles  manage¬ 
ment  experience.  If  you  thrive  on  com¬ 
petition  and  would  like  an  opportunity 
to  show  your  skills  within  a  Knight- 
Ridder  newspaper,  mail  resume,  salary 
history  and  cover  letter  to:  Roger 
Coover,  publisher,  Boca  Raton  News, 
33  S.E.  3rd  Street,  Boca  Raton,  FL 
33432.  Or  fax  to:  (561 )  338-4850. 


ADVERTISING  DIREQOR 
Excellent  weekly  on  the  east  fringe  of 
the  Minneapolis-St.  Paul  area  needs  an 
advertising  director.  Seek  motivated, 
experienced  ad  person  to  lead  our  6- 
person  team  to  new  levels,  6,000-paid 
with  1 6,000  shopper.  Prefer  candi¬ 
dates  with  management  experience 
and  interest  in  Internet.  Opportunities 
for  GM  &  publisher  within  our  family- 
owned,  weekly/daily  group.  Hudson 
has  exceptional  schools,  safe,  small¬ 
town  family  environment  in  the  Twin 
Cities'  shadow.  Mail,  (ax  or  e-mail 
application  to:  Steve  Dzubay,  Hudson 
Star-Observer,  P.O.  fox  147,  Hudson, 
Wl  54016.  Fax:  (715)  386-9891  or  e- 
moil:  steve.dzubay@rival.com. 


ADVERTISING  REPS.  Zone  5/7.  Join 
56  year  old  company  selling  and  main¬ 
taining  church  page  business  sponsors. 
Best  in  field  with  excellent  HQ  support. 
Full  or  part-time.  Send  resume  to  P.O. 
fox  8005,  Charlottesville,  VA  22906. 


ADVERTISING  SALES  MANAGER 
needed  for  the  Houston  area  Hispanic 
market.  Fast-growing  weekly  needs  an 
AD  to  expand  the  department.  Must 
have  experience,  will  hire,  train  and 
motivate  sales  reps.  Fax  resume  and 
salary  to  Semana  at  (71 3)  774-4666, 
Attn:  Mario. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 
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_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

Three-paper  Zone  9  group  needs 
someone  lo  build  o  classified  soles 
department.  All  we  hdve  is  well- 
balanced  products,  excellent  market 
position,  stability  and  a  new  manage¬ 
ment  team  with  high  hopes.  It  is  up  to 
you  to  do  the  rest.  Send  resume  and 
cover  letter  in  confidence  to  Box 
07875,  Editor  &  Publisher. 

MAJOR  ACCOUNTS  SALES 
REPRESENTATIVE  -  The  Princeton 
Pocket,  Inc.,  a  group  of  quality,  award 
winning,  weekly  community  newspa¬ 
pers  located  in  Princeton,  NJ  has  an 
opening  for  a  Major  Accounts  Sales 
Representative.  If  you  have  experience 
selling  national  and  large  regional 
accounts  within  the  tri-state  area  and 
do  not  want  the  hassle  of  going  to 
New  York  City  or  Philadelphia  every¬ 
day,  this  is  the  perfect  advertising  sales 
opportunity  for  you.  We  are  seeking 
an  extremely  professional  sales  and 
marketing  pro  with  a  minimum  of  5 
years  experience  in  the  print  advertis- 
ing/publishing  industry  for  the 
dynamic  career  opportunity.  A  proven 
track  record  for  increasing  advertising 
revenue/linage  with  national  and/or 
larger  regional  accounts  and  excellent 
verbal  and  written  communication  skills 
a  must.  Please  forward  resume,  includ¬ 
ing  salary  requirements  to  The  Prin¬ 
ceton  Packet,  Inc.  (E&P),  P.O.  Box  350, 
Princeton,  NJ  08542,  ATTN:  Human 
Resources  or  fax  to  (609)  921-8412. 

_ EOE/M/F/D/V _ 

RETAIL  ADVERTISING  MANAGER 

Do  you  have  a  successful  track  record 
in  sales  management?  Are  you 
motivated  by  a  challenge,  successful  in 
hands-on  training  and  recognize  how 
to  map  out  a  strategy  to  achieve 
challenging  sales  goals?  If  so,  you  will 
manage  our  local  retail  staff  with  ter¬ 
ritories  located  in  eastern  and  north¬ 
eastern  Cincinnati  communities. 
Excellent  pay  and  benefits  package. 
Send  your  resume  and  salary  require¬ 
ments  to: 

Personnel 

The  Community  Press 
4910  Para  Drive 

Cincinnati,  OH  45237 

FAX:  (513)  242-2649 

REGIONAL  SALES  MANAGER,  for  group 
of  6  newspapers  covering  northern 
California  and  Nevada.  The  Soles 
Manager  will  be  responsible  for  all 
regional  sales  to  major  accounts, 
coordination  of  regional  office  and  sales 
effort.  We  are  looking  for  a  professional 
and  take  charge  manager  that  can  lead 
our  group  into  the  next  century.  We  offer 
an  excellent  compensatiori  package  with 
professional  growth  opportunities.  Please 
forward  your  resume  in  confidence  to 
Lorry  Womack,  P.O.  Box  1358,  South 
Lake  Tahoe,  CA  961 56. 


CALL  FOR 
OUR  WEB  RATES 
(212)  675-4380,  ext.  171 


_ ADVERTISING _ 

SALES  MANAGER 

Zone  9  newspaper  group  needs  a 
creative  and  energetic  sales  manager 
to  take  the  reins  of  one  of  our  papers. 
Us:  Stable,  fun  and  progressive,  with 
excellent  market  position  in  a  dynamite 
economy.  You:  Integrity,  a  proven 
track  record,  good  work  ethic  and 
ready  for  what  may  be  your  first  man¬ 
agement  position.  Send  resume  and 
cover  letter  in  confidence  to  Box 
07876,  Editor  &  Publisher. 


SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  od  mag¬ 
azines  in  the  world.  VYe  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  for  a  fast 
response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 

The  VALLEY  MORNING  STAR,  Harl¬ 
ingen,  TX  is  seeking  an  experienced 
individual  to  join  our  management 
team  as  advertising  director.  This  posi¬ 
tion  is  responsible  for  overseeing  all 
aspects  of  display,  classified  and 
national  advertising  departments, 
including  budgeting,  hiring,  supervis¬ 
ing,  motivating  and  training  over  20 
erson  sales  team.  Applicant  must 
ave  demonstrated  successful  experi¬ 
ence  at  developing  sales  goals  and 
managing  the  sales  team  to  achieve 
these  goals.  Excellent  computer  and 
customer  service  skills  necessary. 
Please  send  cover  letter,  resume  and 
your  thoughts  on  how  you  would  max¬ 
imize  advertising  linage  and  revenue 
to  L^e  DeBolt,  publisher,  P.O.  Box  51 1, 
Haningen,  TX  78551 .  We  are  a  Free¬ 
dom  Communications  Inc,  Newpaper 
and  as  such  offer  a  complete  benefits 
package  including  a  401  (k)  plan, 
retirement  plan,  paid  vacation,  paid 
health  and  life  insurance. 

_ CIRWl^TIQN _ 

ASSISTANT  CIRCULATION  MANAGER 
The  Loveland  Reporter-Herald,  a  six- 
day,  17,000  circulation  daily  located 
50  miles  from  Denver  at  the  gateway 
to  Rocky  Mountain  National  Park  is 
accepting  applications  for  the  position 
of  Assistant  Circulation  Manager.  We 
are  seeking  a  self-motivated,  high 
energy  persan  to  assist  the  manager  in 
all  ^ases  of  the  daily  department 
management.  Qualifications  include 
youth  and  adult  carrier  route  man¬ 
agement,  assisting  with  staff 
supervision,  knowledge  of  single  copy 
sales  and  STRONG  marketing  skills. 
We  offer  a  competitive  salary  with 
bonuses,  benefits  package,  and  a 
great  quality  of  life  in  an  exceptional 
community.  Please  send  your  resume 
with  cover  letter  outlining  your  experi¬ 
ence  and  salary  expectations  to  Person¬ 
nel  Manager,  Loveland  Daily  Reporter- 
Herald,  P.O.  Box  59,  Loveland,  CO 
80539.  Fox  (970)  635-3677. 


_ CIRCULATION _ 

CIRCULATION 

DIREaOR 

The  Valdosta  Daily  Times,  a  20,000, 
7-day  newspaper  now  interviewing  for 
a  Circulation  Director  to  lead  growth  in 
an  expanding  market  area  of  South 
Georgia.  Competitive  salary  and  bene¬ 
fits  with  401  (k)  and  pension  plans. 
Send  resume,  cover  letter  and  salary 
requirements  to  Robert  F.  Morrell, 
Valdosta  Daily  Times,  P.O  Box  968, 
Valdosta,  GA  31 603. 

CIRCULATION  SALES  & 
CUSTOMER  SERVICE  MANAGER 

The  Bakersfield  Californian  is  accept¬ 
ing  resumes  from  individuals  know¬ 
ledgeable  in  all  aspects  of  circulation 
sales  and  customer  service.  The  right 
team  player  must  hove  a  proven  record 
in  not  only  results-oriented  sales,  ser¬ 
vice  and  retention,  but  must  be  able  to 
direct,  motivate  and  lead  staff  while 
achieving  important  circulation  and 
penetration  goals. 

Bakersfield  is  a  family-owned,  equal 
opportunity  employer,  located  in  a 
high  growth  Western  market  that  offers 
the  right  candidote  plenty  of  outdoor 
activity,  a  pleasant  climate  and  afforda¬ 
ble  family  housing.  Please  send  a  cover 
letter  and  resume  to: 

Human  &  Organizational  Development 
THE  BAKERSFIELD  CAUFORNIAN 
Circulation  Sales/ 

Customer  Service  Manager 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen. 

EEO/MF/H 

ADVERTISING 


_ CIRCUUTION _ 

CIRCULATION  SALES 
We  wont  someone  with  tfie  drive  and 
know-how  to  take  our  circubtion  num¬ 
bers  to  new  heights.  If  you're  up  to  the 
challenge,  there  are  three  family- 
owned  publications  (AM,  PM  and  Sun¬ 
day)  in  the  Northeast  looking  for  you. 
You  should  have  a  proven  track 
record,  be  street-wise,  aggressive  and 
numbers-driven.  You  would  con¬ 
tinuously  develop  and  implement 
innovative  sales  activities  that  would 
drive  our  numbers.  Circulation  sales 
experience  is  helpful,  but  not 
necessary.  If  you're  the  right  person, 
you'll  be  compensated  with  a  com¬ 
petitive  salary  and  commission  along 
with  an  excellent  benefits  package, 
AND  hove  the  opportunity  to  live  in  an 
area  known  for  its  beauty  and  quality 
of  life.  Serious  inquiries  only.  Send 
cover  letter,  resume  and  salary  history 
(held  in  strict  confidence)  to  Box 
07874,  Editor  &  Publisher. 

CIRCULATION  ZONE 
MANAGER 

The  Godsden  Times,  Northeast  Ala¬ 
bama's  morning  newspaper  is  cur¬ 
rently  seeking  a  circulation  pro¬ 
fessional  to  manage  one  of  our  zones. 
Candidates  must  possess  management 
experience  and  knowledge  in  all  areas 
of  circulation  soles,  service  and  collec¬ 
tions.  Must  demonstrate  the  knowledge 
to  grow  circulation,  have  no  fear  of 
hard  work  and  the  desire  to  succeed. 
Excellent  opportunity  to  join  a  presti¬ 
gious  newspaper  group.  The  New  York 
Times.  We  offer  competitive  salary  with 
bonus  plan  (40K  combined  potential) 
and  complete  benefits  package.  Send 
resume  and  salary  history  to:  Circula¬ 
tion  Director,  C/O  The  Gadsden 
Times,  P.O.  Box  1 88,  Gadsden,  AL 
35999  or  you  may  fox  your  resume  to 
(205)  549-2013. 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 

The  FVederick  News-Post  in  Frederick,  MD  has  inunediate 
opening  in  a  vibrant,  expanding  market  at  its  newspt^r 
with  a  circulation  of  45,000  daily  plus  20,000  circulation 
Total  Market  Coven^e  product  Must  be  an  aggressive, 
creative,  revenue  generator  and  possess  innovative  leader¬ 
ship  and  sales  abilities.  Must  have  3-5  years  proven  sales 
track  record.  Prior  experience  as  Classified  Advertising 
Manager  preferred  but  not  required.  Excellent  opportunity 
for  growth  with  benefits  and  salary  commensurate  with 
experience.  Qualified  candidates  submit  salary  history  and 
current  salary  requirement  to: 

Wat  Frederick 

Hujnan  Resources  Department 
P.O.  Box  578 
200  East  Patrick  Street 
Frederick,  MD  217054)578 

Or  fax  resume  to:  301-662-1746 
The  Frederick  News-Post  is  An  Equal  Opportunity  Employer 
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CIRCULATION  MANAGER:  The  Cres¬ 
cent-News,  Defiance,  Ohio,  is  seeking 
candidates  for  its  circulahon  manager 
position.  Our  17,000  circulation  after¬ 
noon  daily  publishes  Monday  thru  Fri¬ 
day,  includes  a  Sunday  edition  and  a 
12,000  circulation  shopper.  Applicants 
should  be  able  to  work  with  30  inde¬ 
pendently  contracted  motor  route 
drivers,  260  walking  routes,  office 
staff,  telemarketing  department  and 
mailroom  while  maintaining  an  out¬ 
standing  record  of  customer  service. 
We  offer  competitive  salary  and  bene¬ 
fits  package.  We  have  a  progressive 
management  team  that  is  looking  for 
the  right  addition.  If  you  hove  a  mini¬ 
mum  of  three  years  of  circulation  man¬ 
agement  experience  and  seek  an 
excellent  place  to  live  and  raise  a  fam¬ 
ily,  in  a  college  town  atmosphere, 
please  send  letter  af  application  and 
resume  to:  Steve  VanDemark,  general 
manager.  The  Crescent-News,  P.O. 
Box  249,  Defiance,  OH  4351 2. 

DISTRIBUTION  FIELD  MANAGER 

Capital  Press  Agriculture  Weekly,  with 
circulatian  of  35,000  serving  Oregon, 
Washington,  Idaho  and  California,  is 
seeking  a  field  manager  for  distribu¬ 
tion.  The  qualified  person  should  have 
at  least  five  years'  experience  in  news¬ 
paper  or  magazine  single-copy  sales, 
in  subscription  sales,  and  in  postal 
fulfillment  of  subscriptions.  Primary 
duties  will  be  setting  up  single-copy 
sales  sites  throughout  the  territory, 
negotiating  arrangements  with  news  dis¬ 
tributors,  overseeing  fulfillment  of 
retail-soles  commitments,  and 
participating  in  home-office  manage¬ 
ment  duties.  Applicants  should  be  pre¬ 
pared  to  spend  most  of  each  work 
week  on  the  road.  Compensation 
package  includes  very  competitive 
salary,  bonus  program,  and  employee 
benefits.  Send  resume  to  Bonnie 
Davidson,  personnel  manager.  Capital 
Press,  P.O.  Box  2048,  Salem,  OR 
97308. 


METRO 

SINGLE  COPY  MANAGER 

Outstanding  opportunity  for  an  experi¬ 
enced  circulator  to  take  our  Single 
Copy  Department  to  the  next  level. 
Interested  condidates  must  have  the 
ability  to  assess  market  opportunities, 
identify  key  segments  and  mount  the  pro¬ 
per  strategic  response. 

Must  be  very  detailed  oriented,  willing  to 
do  the  data  analysis  necessary  for 
success,  and  take  a  shirt-sleeve  approach 
toward  development  and  implementa¬ 
tion  of  single-copy  programs  that  will 
result  in  growth 

A  competitive  salary  and  complete  benefit 
package  with  401  (k),  pension  and  a 
progressive  health  and  dental  plan. 

Send  resume  and  cover  letter  to  Andy 
Morgan,  The  Post  And  Courier,  1 34 
Columbus  Street,  Charleston,  SC  29403- 
4800. 


_ CIRCULATION _ 

SINGLE  COPY  MANAGER 

National  newspaper  company  seeking 
an  aggressive,  energetic,  results 
orient^  single  copy  soles  manager  for 
our  rapidly  expanding  southern 
region.  Position  based  in  Atlanta. 
Responsibilities  include  leading/ 
motivating  sales  team  and  developing/ 
implementing  market  plans  to  achieve 
sales  goals.  To  succeed  in  this  fast 
paced  environment  you  will  need: 
three  to  five  years  proven  sales  man¬ 
agement  experience,  solid  organiza¬ 
tional  skills,  strong  leadership  ability, 
clear  communication  skills,  and  com¬ 
puter  literacy.  College  degree  pre¬ 
ferred.  Frequent  travel  involved. 

Excellent  salary,  incentive  plan  and 
benefit  package.  Send  resume  and 
cover  letter  with  salary  history  in  con¬ 
fidence  to: 

Human  Resources  Department 

P.O.  Box  920160 
Norcross,  GA  30092 

EDITORIAL 

AGRI-BUSINESS  REPORTER  Wanted: 
The  Wisconsin  State  Journal,  an 
86,000  circulation  morning  daily 
newspaper  in  Madison,  needs  a 
reporter  to  cover  farm,  food  and  con¬ 
sumer  news.  Beyond  frequent  Page 
One  play,  the  beat  offers  the 
opportunity  to  explore  topics  ranging 
fram  dairy  pricing  and  rural  devel¬ 
opment  issues  to  biotechnology  and 
grocery  store  trends.  The  beat  requires 
regular  contact  with  Kraft  General 
Faods,  Oscar  Mayer  Foads  Corp., 
American  Breeders'  Service,  the  state 
ag  and  consumer  protection  depart¬ 
ment  and  university  researchers. 
Excellent  salary  and  benefits;  women 
and  minorities  strongly  encouraged. 
Send  resume  and  clips  to  Business 
Editor  Jennifer  Sereno,  Wisconsin  State 
Journal,  Box  8058,  Madison,  Wl 
53708.  Deadline,  Sept.  9. 

Affirmative  Action/ 

Equal  Opportunity  Employer. 


EDITORIAL 


CALUNG  ALL 
COPY  EDITORS!! 

THE  NEW  YORK  POST  is 
looking  for  aggressive, 
enthusiastic  and  creative 


ARE  YOU  A  REPORTER  WHO: 

•  Makes  readers  laugh,  cry  and  --  most 
of  all  "  think? 

•  Grasps  complex  issues  and  presents 
them  clearly  and  accurately? 

•  Cuts  through  the  spin  to  find  true 
effects  on  readers? 

•  Pries  information  out  of  reluctant 
sources  -  or  gets  it  somewhere  else? 

•  Wants  ta  get  on  1 A  every  day? 

If  you  are,  and  you  have  at  least  two 
years'  experience,  there  could  be  a  job 
tor  you  at  the  Morning  Star.  We're  a 
57,000  circulation  daily  in  Wilm¬ 
ington,  NC,  a  booming  market  with  a 
vibrant,  historic  downtown,  miles  of 
sandy  beaches,  mild  winters  and  a  rich 
and  diverse  cultural  heritage. 

Send  a  resume  and  clips  to: 

Dove  Ennis,  City  Editor 
Wilmington  Morning  Star 
P.O.  Box  840 

Wilmington,  NC  28402-0840 
E-mail:  starnews@wilmington.net 
http:// stamews.wilmington.net/ 

AGGRESSIVE,  MID-SIZED  Daily  in 
Zone  4  is  looking  for  an  Assistant 
Managing  Editor  to  oversee  all  aspects 
of  its  features  and  lifestyles  sections. 
Managerial  experience  and  a  creative 
approach  to  story  assignments  and 
layaut  are  required.  Top  salary  and 
benefits  package.  Send  resume  and 
clips  to  Box  07853,  Editor  &  Publisher. 

AMBITIOUS  WEEKLY  needs  general 
assignment  reporter;  sports  coverage 
ability  preferred.  Deeply  involved  in  com¬ 
munity  matters,  we  value  enterprising 
efforts.  Competitive  pay,  benefits.  Send 
resume,  references  and  best  clips  ta 
Kokoma  Perspective,  Curt  Alexander, 
209  N.  Main  St.,  Kakoma,  IN  46901 . 


ASSISTANT  EDITOR 
Assistant  Editor  sought  for  a  leading 
historical  magazine.  Proven  editorial 
skills  o  must;  nistorical  background  a 
plus.  Non-smoking  office.  EOE.  No 
phone  calls,  please.  Send  resume, 
cover  letter  and  an  assortment  of  clips 
to: 

CIVIL  WAR  TIMES  ILLUSTRATED 
c/o  Human  Resources  Dept  -CWTJK 
Cowles  Enthusiast  Media 
P.O.  Box  8200 
Harrisburg,  PA  17105-8200 

ASSISTANT  ENTERTAINMENT 
EDITOR 

with  a  good  working  knowledge  of  mov¬ 
ies,  popular  music,  the  arts  and  televi¬ 
sion  to  help  produce  the  St.  Louis  Post- 
Dispatch's  weekly  entertainment  tab 
and  coordinate  a  staff  of  1 1 .  Must 
have  good  copy  editing  and  prod¬ 
uction  skills  and  a  flair  for  page 
design.  Familiarity  with  Mac  and 
QuarkXPress  a  plus,  but  not  essential. 
We're  looking  for  someone  with  great 
people  skills  ond  a  sense  of  fun  and 
adventure. 

Please  send  resume,  writing  samples, 
and  sections  you've  worked  on  to  Ellen 
Futterman,  Get  Out  Magazine,  200 
South  Bemiston,  Suite  105,  Clayton, 
MO  63105. 


The  only  aging  rock  star  is  a  dead  one. 

Joe  Perry 


BUREAU  REPORTER 

New  Mexico/Arizona  15,000  PM 
daily  to  cover  Navajo  Nation  gov¬ 
ernment  and  culture.  Position  open  in 
our  Window  Rock,  AZ  bureau. 

Some  experience  required,  strong  writ¬ 
ing,  interest  in  politics  helpful.  Send 
resume  and  clips  to  Managing  Editor, 
The  Gallup  Independent,  P.O.  Bax 
1210,  Gallup,  NM  87305. 

COPY  DESK  EDITOR  needed  at  The 
Bryan-Callege  Station  Eagle,  a  27,000 
circulation  AM  daily.  Excellent  copy 
editing,  proofreading  and  layaut  skills 
a  must.  QuarkXPress  experience  pre¬ 
ferred.  Send  resume  and  clips  to  Chris 
Fletcher,  news  editor,  Tne  Bryan- 
College  Station  Eagle,  P.O.  Box  3000, 
Bryan,  TX  77805. 

COPY  EDITOR:  Locally  owned  PM 
daily  in  North  Alabama  seeks  a  cons¬ 
cientious  desk  person  with  keen 
copyreading,  headlining  and  page- 
design  skills.  Pagination  experience 
required.  Mail  or  fox  resume  and  sam¬ 
ples  to  News  Editor,  THE  DECATUR 
DAILY,  P.O.  Box  2213,  Decatur,  AL 
35609-2213.  FAX:  (205)  340-2366. 

COPY  EDITOR:  The  Fairbanks  Daily 
News-Miner  has  an  immediate  open¬ 
ing  for  a  full-time  Copy  Editor.  Appli¬ 
cants  must  passess  strong  editing, 
headline  writing,  and  layout  skills. 
Good  news  judgment  and  an  ability  to 
meet  deadlines  are  essential.  Two 
years'  experience  desk  editing  pre¬ 
ferred.  Knowledge  of  computers, 
pagination,  and  design  software 
required.  The  Copy  Editor  is  responsi¬ 
ble  for  editing  and  layaut  of  a  variety 
of  news  pages  -  features  to  sports  - 
and  must  be  versatile.  Hours  are  gen¬ 
erally  4  p.m.  to  midnight,  but  flexibility 
is  important.  Reply  to  Kelly  Bostian, 
managing  editor,  P.O.  Box  70710, 
Fairbanks,  AK  99707;  (907)  456- 
6661  ext.  285;  e-mail: 
editor@newsminer.com. 

COPY  EDITOR:  The  Rapid  City  Journal 
is  seeking  a  capy  editor/page  designer 
to  join  our  copy  desk  team.  We  are 
looking  for  a  creative  individual  with  a 
flair  for  page  design,  including  section 
fronts,  who  is  passionate  about  detail 
and  accuracy  and  has  the  ability  to 
write  bright,  compelling  headlines. 
Degree  required,  preferably  in  journal¬ 
ism,  and  experience  with  a  daily 
newspaper  is  a  plus.  Pagination  and/ 
or  QuarkXPress  experience  helpful.  The 
Jaurnal  is  a  35,000  circulation  daily 
that  covers  western  South  Dakota,  with 
primary  focus  on  the  Black  Hills  regian. 
We  affer  an  attractive  salary  and 
benefits  package.  Send  resume,  tear 
sheets,  and  caver  letter  to: 

Human  Resources  Manager 
Rapid  City  Journal 
P.O.  Box  450 

Rapid  City,  SD  57709-0450 

Deadlines  for  applications  is  Sep¬ 
tember  6,  1 996. 

Equal  Opportunity  Employer 


FAX  YOUR  AD  TO 
(212)  929-1259 


professionals  who  have  a  flair 
for  tabloid  design,  strong 
editing  skills  and  a  knack  for 
writing  attention-grabbing, 
snappy  headlines.  Must  be 
able  to  handle  daily  deadline 
pressure. 

Send  resume  and  layout 
samples  to:  Thomas  Ko, 
deputy  managing  editor,  NEW 
YORK  POST,  1 21 1  Avenue  of 
the  Americas,  New  York,  NY 
10036. 

EOE 
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HELP  WANTED 


EDITORIAL 

COPY  EDITOR 


The  Waterloo  Courier,  o  fully 
paginated  50,000  PM  daily  in  North¬ 
east  Iowa,  has  an  opening  for  a  copy 
editor  who  primarily  would  handle 
wire  and  share  front-page  layout 
responsibilities. 

Candidates  should  have  at  least  two 
years  of  copy  desk  experience,  good 
language  and  headline-writing  skills 
and  proficiency  with  QuarkXPress. 
Copy  editors  work  with  graphic  artists 
on  layout  and  infographics. 

Send  resume  and  samples  of  work  to 
Saul  Shapiro,  editor,  Waterloo 
Courier,  P  O.  Box  540,  Waterloo,  lA 
50704 _ 

D.C.  REPORTER 

The  Seattle  Times  is  expanding  its 
bureau  in  Washington,  D.C.  to  two 
reporters.  We  need  a  reporter  to  pro¬ 
vide:  enterprise  coverage  on  how  the 
federal  government  aff^ts  life  in  the 
Northwest,  focusing  on  aviation, 
technology,  environmental  and  trade 
issues;  strong  coverage  of  our  state's 
congressional  delegation;  improved  cov¬ 
erage  of  federal  agencies;  breaking 
news,  capitalizing  on  our  West  Coast 
tinie-zone  advantage. 

The  ideal  candidate  will  have  strong 
writing  and  reporting  skills,  a  back¬ 
ground  in  political  and/or  business 
reporting  and  be  a  self-starter.  Experi¬ 
ence  in  Washington,  D.C.,  a  plus. 

Interested  candidates  should  send 
cover  letter,  resume  and  work  samples 
to:  Millie  Quan,  AME,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
981 1 1 .  Deadline  is  August  30.  No 
calls,  please. 

EDITOR:  South  NH  Community  news¬ 
paper  seeks  editor  to  write/edit  town 
news/local  features  with  staff  of  freelan¬ 
cers.  Fax  (603)  465-7722  or  write 
Hollis  Times,  P.O.  Box  148,  Hollis,  NH 
03049. 

DEPUTY  OPINION  PAGE  EDITOR 

The  Observer-Dispatch  in  Utica,  NY,  a 
51 ,000  AM  Gannett  daily,  is  seeking  a 
veteran  journalist  who  can  produce 
editorials  and  columns  that  provide 
solutions  to  pressing  community  prob¬ 
lems,  expose  wrong  and  crusade  for 
positive  change  in  government  and 
stimulate  public  debate.  Because  of  a 
promotion,  we  have  an  opening  for 
deputy  Opinion  page  editor,  who 
assists  in  preparing  locally-oriented 
editorials,  editing  letters  and  guest 
views  and  participating  in  community 
outreach.  If  you  believe  in  making  your 
community  better,  please  send  your 
resume  and  six  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 


PLACE  YOUR  AD 
ON  OUR  WEB  SITE 
CALL 

(212)  675-4380,  EXT.  171 
FOR  DETAILS 


_ EDITORIAL _ 

DESIGN  EDITOR  -  The  Santa  Moria 
Times,  a  mid-size  daily  on  California's 
Central  Coast,  seeks  talented  page 
designer  to  make  our  pages  sparkle. 
Fully  paginated;  full  color  daily.  OuarkX- 
Press  skills  essential;  Illustrator  and 
Photoshop  helpful.  Send  resume,  page 
samples  to  Wayne  Agner,  Santo  Maria 
Times,  P.O.  Box  400,  Santa  Maria,  CA 
93456. 


DESIGN/COPY  EDITOR 
North  Dakota's  capital  city  newspaper, 
Bismarck  Tribune,  needs  a  copy/ 
design  editor.  Pagination  by  Harris 
and  Macintoshes.  Strong  editing  skills 
needed.  QuarkXPress  skills  desired. 
Four-day  work  week.  Resume/ 
references  to:  Libby  Simes,  HR  Man¬ 
ager,  Bismarck  Tribune,  P.O.  Box 
1498,  Bismarck,  ND  58502. 


DREAM  JOBS:  BOOK  EDITOR, 

ARTS  WRITER,  FEATURE  WRITER 

The  News  &  Observer,  an  innovative 
daily  in  a  liveable  Southern  city,  is  seek¬ 
ing  three  talented  pros  for  its  features 
staff. 

We  want  a  book  editor  who  is 
passionate  about  literature,  who 
understands  the  publishing  scene,  who 
can  direct  and  edit  a  corps  of  freelance 
reviewers  and  who  will  write  insightful, 
polished  reviews,  columns  and  profiles. 
And  we  want  a  seasoned,  smart,  com¬ 
passionate,  productive  reporter  and 
gifted  writer  for  a  GA  lifestyle  opening. 

Minimum  five  years  daily  newspaper 
experience  required  for  all  three  posi¬ 
tions.  Please  don't  call  but  serrd  letter, 
resume,  1 0  clips  and  five  story  ideas  to 
Felicia  Gressette,  features  editor.  The 
News  &  Observer,  215  S.  McDowell 
Street,  Raleigh,  NC  27602. 

EDITORIAL  PAGE  EDITOR 

The  Rapid  City  Journal  is  looking  for 
an  editorial  page  editor  who  can  write 
well-reasoned,  thoughtful  editorials  on 
both  local  and  national  topics.  Empha¬ 
sis  is  on  thorough  research  and  strong 
writing.  The  point  of  view  of  the 
editorial  board  is  decidedly  con¬ 
servative,  but  the  viewpoints  presented 
on  the  opinion  pages  must  be  well- 
rounded  and  represent  diverse  points 
of  view.  The  Journal  is  a  35,000 
circulation  daily  that  covers  western 
South  Dakota,  with  primary  focus  on 
the  Black  Hills.  We  offer  an  attractive 
salary  and  benefits  package.  Send 
resume,  writing  samples  and  cover  let¬ 
ter  to: 

Rapid  City  Journal 
ATTN:  Steve  Hall 
P.O.  Box  450 

Rapid  City,  SD  57709-0450 

Deadline  for  applications  is 
August  26,  1 996. 

EOE 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


_ EDITORIAL _ 1 

ENTRY  TO  SENIOR  JOBS  in  Journal-  | 
ism.  Writing,  Public  Relations  and  • 
Advertising  open  throughout  the  U.S.  • 
(all  non-sales  positions).  Full-time,  tern-  • 
porary,  internships  and  freelance.  For  • 
free  newsletter  call  (310)  792-1313.  1 


ESTABLISHED  organization  dedicated 
to  traditional  journalism  values  seeks 
ASSOCIATE  EDITOR  for  online  service 
for  news  people.  Experienced  journalist 
must  have  strong  copy  editing, 
research,  and  computer  skills.  Send 
resume,  references,  and  salary  require¬ 
ments  to  Box  07882,  Editor  &  Pub¬ 
lisher. 


EXECUTIVE  EDITOR 

Executive  Editor  wanted  for  family 
owned.  New  England  40,000  daily, 
43,000  Sunday.  Experienced, 
energetic  leader  to  oversee  the  daily 
operation  of  the  newsroom.  Responsi¬ 
ble  for  ensuring  quality  news  content 
and  consistency  of  the  paper.  Appli¬ 
cants  should  have  a  strong  sense  of 
local  news  and  design.  Ability  to  pro¬ 
vide  leadership,  philosophical,  ethical 
and  legal  guidance  to  the  newsroom. 
Responsible  for  strategic  and  long  term 
planning  for  the  newsroom.  Also  han¬ 
dles  administrative  and  budgetary 
responsibilities  for  the  department. 
Send  cover  letter  and  resume  to  Box 
07884,  Editor  &  Publisher. 


EXECUTIVE  SPORTS  EDITOR 

The  Standard-Examiner,  a  65,000 
circulation  daily  serving  Northern 
Utah,  is  seeking  an  executive  sports 
editor  to  lead  its  8-person  department. 
We  cover  18  high  schools,  four  major 
colleges  and  the  NBA's  Utah  Jazz. 
Excellent  editing,  page  design  and  peo¬ 
ple  skills  are  a  must.  Salary:  $35- 
40,000.  The  Standard-Examiner  is  30 
miles  north  of  Salt  Lake  City,  the  site  of 
the  2002  Winter  Olympics.  Send 
resume  and  work  samples  to  Manag¬ 
ing  Editor  Ron  Thornburg,  P.O.  Box 
951 ,  Ogden,  UT  84402-0951 . 

FEATURE/FOOD  WRITER  sought  for 
30,000-circulation  McClatchy-owned 
daily  in  fast-growing  market  near 
Charlotte.  Ideal  candidate  will  be  an 
idea  person  with  daily  newspaper 
experience,  strong  feature  writing 
skills,  interest  in  or  knowledge  of  food 
writing  and  a  record  of  accuracy.  Posi¬ 
tion  also  includes  enterprise  and  gen¬ 
eral  feature  writing.  Send  resume  and 
clips  to  Jennifer  Becknell,  lifestyles 
editor.  The  Herald,  P.O.  Box  1 1  /07, 
Rock  Hill,  SC  29731 .  No  phone  calls, 
please.  EOE. 

JOBS  FOR  COPY  EDITORS 
Need  to  hire  a  copy  editor?  Post  the 
job  on  Jobs  for  Copy  Editors,  a  free 
online  service  from  Copy  Editor  newslet¬ 
ter,  at  http;//www. copyeditor. com. 
Phone:  (212)995-0112. 

REPORTER  Applicants:  Full-time  and 
part-time  news  and  sports  for  possible 
future  openings  at  the  Peninsula  Doily 
News.  Send  resume,  clips,  letter  of 
introduction  and  references  to  Roger 
Morton,  managing  editor,  P.O.  Box 
1 330,  Port  Angeles,  WA  98362.  No 
phone  calls,  please. 

Television  is  good  at  the  transmission  of 
experience.  Print  is  better  at  the 
transmission  of  facts. 

John  Chancellor 


August  17, 


_ EDITORIAL _ 

FLORIDA  REPORTER 
One  of  the  fastest  growing  daily  news¬ 
papers  in  the  United  States,  located  on 
Florida's  beautiful  Gulf  Coast,  is  look¬ 
ing  for  an  experienced,  talented  writer. 
This  reporter  should  be  up  to  the 
challenge  of  turning  out  informative, 
accurate  and  entertaining  stories  on 
deadline  with  a  goal  of  being  the  best 
in  their  field  in  the  state  of  Florida. 

If  you're  interested  in  working  in  a  fast- 
paced  newsroom  with  chance  to  shine, 
send  a  resume  and  writing  samples  to: 
John  Hockworth,  city  editor,  Tne  Sun 
Herald,  P.O.  Box  2390,  Port  Charlotte, 
FL  33949.  Phone:  (941)  629-2855. 
Fax:  (941)  629-2085.  E-mail: 
pcedit@sunline.net. 

We  ore  a  Drug  Free  workplace.  Pre¬ 
employment  drug  testing  is  required. 

GRAPHIC  ARTIST  -  The  Des  Moines 
Register  is  seeking  an  artist  with  a  nose 
for  news  graphics  and  a  flair  for  illus¬ 
tration.  Interested  applicants  should 
have  strong  skills  in  organizing 
information  and  graphic  conception, 
be  able  to  work  accurately  on 
deadline,  and  have  ability  to  work 
closely  with  editors,  reporters  and 
photographers.  Proficiency  using 
QuarkXPress  and  Freehand  is  essen¬ 
tial.  Send  resume,  graphic  clips  and  a 
detailed  cover  letter  to  Diane  Graham, 
managing  editor.  The  Des  Moines  Reg¬ 
ister,  P.O.  Box  957,  Des  Moines,  lA 
50304. 

GROWING  16,500  western  Pennsyl¬ 
vania  daily  seeks  talented  individuals 
to  lead  us  into  pagination  (expected  by 
year's  end)  and  beyond.  Excellent  pay 
and  benefits  in  a  low-crimc  area,  coun¬ 
try  setting  with  great  recreational 
opportunities  yet  close  to  nrajor  cities. 

DESIGN  EDITOR  -  Must  be  innovative, 
capable  of  handling  multiple  tasks,  a 
strong  hands-on  manager  and  troiner 
who  leads  by  example.  You  will  help 
organize,  then  oversee  our  new 
pagination  desk,  working  with  news, 
features,  sports  and  photo  editors  to 
produce  consistently  attractive  pages 
on  Mac-based  front-end  system.  Expe¬ 
rience  in  pagination  essential. 

COPY  EDITOR/PAGINATOR  -  Must 
be  a  computer  wizard  as  well  as 
wordsmith.  You'll  spend  part  of  your 
day  writing  headlines  and  designing 
pages,  part  administering  our  Web 
site,  which  you  will  help  design  and 
launch.  You  also  will  be  trained  as  the 
newsroom  sysop.  Recent  grads  con¬ 
sidered. 

We  ore  also  rebuilding  our  resume  file 
of  reporters  with  one/two  years  expe¬ 
rience.  Send  resume,  cover  letter  and 
work  samples  to  Box  07885,  Editor  & 
Publisher. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 
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HELP  WANTED 

EDITORIAL  i  EDITORIAL 

HOME  &  GARDEN  WRITER  i  MANAGING  EDITOR 


The  Indianapolis  Star  and  News  is  look¬ 
ing  for  a  creative,  energetic  reporter 
who  can  give  readers  practical  and 
entertaining  information  on  all  aspects 
of  their  homes  and  gardens.  This  writer 
will  contribute  regularly  to  the  daily 
feature  section  as  well  as  the  Sunday 
lifestyle  section  and  special  pub¬ 
lications.  Experience  in  this  are  and 
experience  with  photographers  is  a 
plus.  Send  resume  and  clips  by  August 
25  to  Ruth  Holladay,  life  style  editor, 
The  Star  and  The  News,  P.O.  Box  1 45, 
Indianapolis,  IN  46206-0145. 

ICE  GATORS  AND  MORE:  The  Daily 
Advertiser,  a  50,000  daily,  in 
Lafayette,  LA,  -  home  of  one  of  minor- 
league  hockey's  most  successful 
franchises  has  an  opening  for  a  hockey 
beat  reporter  who  will  also  cover  the 
states  college  sports  scene.  At  least  two 
years  experience  preferred,  but  will  con¬ 
sider  talented  and  aggressive  college 
grads  interested  and  experienced  in 
ice  hockey.  Pagination  experience  a 
lus.  Competitive  salary  and  excellent 
enefits.  This  position  is  only  one  of 
several,  so  all  aggressive,  self- 
motivated  journalist  seeking  a  challeng¬ 
ing,  but  rewarding  opportunity  should 
send  their  resume  to:  Director  of 
Human  Resources,  P.O.  Box  5310, 
Lafayette,  LA  70502  or  Fax  (318)  233- 
5340.  EEO 

INTERNATIONAL  CONSULTANCY 
security/terrorism;  political/economic 
risks  seeks  excellent  editor  to  edit/ write 
tight  copy  to  deadlines.  Must  work  well 
with  established  team;  maintain  range 
of  information  products;  develop  new 
ones;  handle  clients.  In  Vienna,  VA. 
Send  resume,  writing  sample,  salary 
requirements  to  OzJude@aol.com. 

LAURIN  PUBLISHING  CO.,  INC.,  pub- 
lisher  of  PHOTONICS  SPECTRA  and 
BIOPHOTONICS  INTERNATIONAL, 
the  No.  1  international  magazines  in 
the  field  of  photonics  technology,  is 
expanding  and  needs  experienced 
journalists  in  its  Pittsfield,  MA  head¬ 
quarters. 

STAFF  EDITOR/REPORTER:  A  strong 
record  of  journalistic  experience  and 
writing  skills  a  must.  The  position  also 
requires  an  ability  to  organize,  copy 
edit  and  proofread.  A  relevant 
technical  degree  is  desired  but  not 
essential.  Candidate  must  be  adept  at 
cultivating  industry  sources  and 
representing  the  company  on  the 
phone  and  in  person. 

COPY  EDITOR:  The  candidate  for  this 
position  must  have  experience  in  writ¬ 
ing  and  grammar  and  knowledge  of 
proofreading  marks. 

Salary  commensurate  with  experience 
and  performance.  Excellent  benefits 
and  professional  working  environment. 
Please  send  cover  letter,  resume  and 
writing  samples  to  Bonnie  Perry  at 
Laurin  Publishing  Co.,  Inc.,  Berkshire 
Common,  P.O.  Box  4949,  Pittsfield, 
MA  01 202-4949. 


The  Los  Angeles  Business  Journal  seeks 
an  energetic,  creative  and  experienced 
newsroom  manager  to  coordinate  cov¬ 
erage  in  the  nation's  most  dynamic 
business  community.  Applicant  should 
be  a  hard-working  team  player  not  con¬ 
tent  to  simply  process  copy.  Must  have 
extensive  ecfiting  and  managing  back¬ 
ground  and  be  well-versed  in  business 
coverage.  Send  letter  and  resume  to 
Mark  Lacter,  editor,  Los  Angeles  Busi¬ 
ness  Journal,  5700  Wilshire  Blvd., 
Suite  1 70,  Los  Angeles,  CA  90036. 

MANAGING  EDITOR 

Provo,  Utah  daily  seeking  seasoned, 
aggressive  news  professional  for  top 
newsroom  slot.  Applicant  must  have 
strong  leadership,  motivational  and 
training  skills.  Job  requires  experience, 
organizational  ability,  writing,  editing, 
news  judgment,  legal  and  page  design 
roficiency.  Understanding  of  page 
ow  and  deadline  management  essen¬ 
tial.  Systems  and  technology  skills 
important.  Competitive  compensation 
and  benefit  package  in  excellent  work 
and  community  environment  for  a 
Pulitzer  Community  Newspaper  prop¬ 
erty.  We  are  primed  for  success  in  a 
terrific  growth  market.  Be  part  of  the 
action  for  great  medio  company  in  one 
of  America's  most  livable  cities.  Send 
cover  letter  and  resume  to:  Publisher, 
The  Daily  Herald,  P.O.  Box  717, 
Provo,  UT  84603.  Or  fax,  (801)  344- 
2982. 

MARKET  REPORTER 
MORTGAGE  DESK 

Jersey  City,  NJ 

Dow  Jones  Telerate,  Inc.,  a  world 
leader  in  providing  on-line  news  and 
information,  is  seeking  a  motivated 
individual  who  thrives  within  an 
aggressive  environment.  Working 
experience  in  US  Treasury  or  mortgage 
essential. 

The  successful  candidate  will  be 
responsible  for  gathering  market  data 
from  the  Wall  Street  dealer  community 
for  mortgage  instruments,  writing  brief 
market  reports,  inputting  data  and 
working  on  Lotus  spreadsheets.  Solid 
written  and  verbal  skills  required,  gen¬ 
era!  understanding  of  fixed  income 
markets  essential.  Business,  Finance  or 
Economics  degree  preferred.  PC  expe¬ 
rience  a  definite  plus. 

We  offer  a  competitive  salary  and 
comprehensive  benefits  package. 
Please  send  resume  with  salary  history 
and  requirements,  in  confidence  to: 

DOW  JONES  TELERATE,  INC. 

Employee  Relations  Dept.-75081/DR 
Harborside  Financial  Center 
600  Plaza  Two 
Jersey  City,  NJ  0731 1-3992 
Fax:  (201)  938-4466 

EOE,  M/F/D/V 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  539,  1 3  issues  for  $89. 


_ EDITORIAL _ 

METRO  EDITOR:  Need  engine  for 
reporter-driven  newsroom;  mentor, 
planner,  write  like  a  dream,  edit  better; 

3  years  as  a  reporter,  1  year  desk; 
design  vital.  High  $30s.  Letter,  resume, 

3  stories:  ME,  P.O.  Box  790,  Norwalk, 
a  06852. 

METRO  REPORTER 

Capital  city  newspaper,  Bismarck 
Tribune,  seeks  general  assignment 
reporter.  We  seek  strong  source  devel¬ 
opment,  powerful  writing,  discerning 
reporting  and  experience.  Resume/ 
references  to:  Libby  Simes,  HR  Man¬ 
ager,  Bismarck  Tribune,  P.O.  Box 
1 498,  Bismarck,  ND  58502. 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning  weekly  newspaper  in 
San  Francisco.  Strong  writing  skills 
essential.  Job  entails  pTanning/editing 
music  section,  hiring  freelancers, 
reviewing  music/pop  culture  and  writ¬ 
ing  non-music  feature  length  stories  for 
front  of  the  book.  Send  cover  letter, 
resume,  and  five  best  clips  to: 

Bill  Wyman 

SF  WEEKLY 
425  Brannon 

San  Francisco,  CA  94107 

NEWSROOM  OPENINGS 
Seven-day-a-week  newspaper  in 
Northern  California  has  openings  for  a 
sports  editor,  sports  reporter  and  news 
reporter.  Sports  editor  must  have 
design  experience.  Manteca  Bulletin, 
P.O.  Box  912,  Manteca,  CA  95336. 
Fax  (805)  239-1801 _ 

NORTHEAST  KANSAS,  10,000- 
circulation,  Sunday  through  Friday 
newspaper  has  immediate  opening  for 
self-driven  staff  writer.  Strong,  careful 
and  concise  writing  skills  with  the 
ability  to  meet  deadlines  mandatory. 
Send  resume  and  clips  of  features  and 
hard  news  to  The  Leavenworth  Times, 
managing  editor,  P.O.  Box  144, 
Leovenwortn,  KS  66048. _ 

PHOTO  EDITOR  -  The  Boy  City  (Mich.) 
Times  (40,000  daily  and  51,000  Sun¬ 
day)  seeks  a  leader  for  its  award¬ 
winning  photo  department  and  a 
newsroom  manager  who  can  work 
well  with  others  to  give  readers  the  best 
graphic  presentation  of  news  and 
information.  Applicants  should  send  a 
cover  letter,  resume  and  examples  of 
their  work  to  Editor  Paul  M.  Keep,  The 
Bay  City  Times,  31 1  Fifth  St.,  Boy  City, 
Ml  48708. 

SPORTS  REPORTER/PAGINATOR:  The 
Spectrum,  a  23,000  daily  n  beautiful 
southern  Utah,  seeks  a  sports  reporter/ 
paginator  who  is  energetic,  creative, 
proficient  in  copy  editing  and  design. 
QuarkXPress  a  plus.  Duties  include 
layout,  column  writing  and  beat  cov¬ 
erage  of  one  of  the  top  jucos  in  the 
nation.  Good  benefits.  Opportunity  for 
advancement.  Send  resume,  clips  and 
layout  samples  to:  Sports  Editor,  275 
E.  St.  George  Blvd.,  St  George,  UT 
84790.  E-mail:  JSFont@aol.com. 


_ EDITORIAL _ 

ONUNE  COPY  CHIEF  EDITOR 

Microsoft  Corporation  is  seeking  an 
Online  Copy  Chief  Editor.  You  are  a 
master  at  polishing  copy  and  editing  it 
for  grammar,  spelling,  format,  con¬ 
sistency  and  style.  Now  do  it  for  one  of 
our  hottest  online  content  projects. 
You'll  handle  line  editing,  supervision 
of  contract  editors  and  the  estab¬ 
lishment  of  copy  editing  procedures 
and  quality  assurance.  You  must  have 
an  understanding  of  digital  medio, 
thorough  knowledge  of  style 
guidelines,  a  love  of  copy  editing  and 
the  desire  to  lead  in  performance- 
driven  team  environment. 

Microsoft  offers  a  competitive  salary 
and  excellent  benefits.  E-mail  your 
resume  in  ASCII  text  format  to 
resume@microsoft.com  (indicate  Dept. 
At5j2-0817  in  the  subject  header).  Or 
mail  to:  MICROSOFT  CORPORATION, 
Attn:  Recruiting,  Dept.  At5j2-0817, 
One  Microsoft  Way,  Suite  303,  Red¬ 
mond,  WA  98052-8303.  We  are  an 
equal  opportunity  employer  and  sup¬ 
port  woncTorce  diversity. 

THE  ISLAND  PACKET  in  Hilton,  SC, 
needs  a  Features  Editor.  Candidates 
should  submit  a  resume,  work  samples 
and  the  names  and  phone  numbers  of 
three  references.  A  minimum  of  three 
years  professional  experience  is 
required.  We  are  a  daily,  owned  by 
McClatchy,  that  publishes  in  a  strongly 
growing  market.  Respond  to  Fitz 
McAden,  executive  editor.  The  Island 
Packet,  P.O.  Box  5727,  Hilton  Head 
Island,  SC  29938. 

OUR  NEWS/EDITORIAL 
DEPARTMENT  HAS  AN  OPENING 
FOR  AN  ASSOCIATE  EDITOR: 

There  is  no  ivory  tower  in  which  The 
Bakersfield  Californian's  Opinion  Sec¬ 
tion  staff  can  hide.  Editors  and 
editorial  board  members  for  an  active 
team  with  the  publisher  of  this  inde¬ 
pendently  owned  newspaper  to  make 
a  difference  in  the  community.  If  you 
have  strong  writing,  editing  and  orga¬ 
nizational  skills,  an  understanding  of 
complex  events,  and  an  interest  in  local 
issues,  apply  to  become  an  associate 
editor  in  the  Opinion  Section.  A 
bachelor's  degree  in  journalism  or  a 
related  field  and  two  years  of  reporting 
experience  required.  Editorial  writing, 
copy  editing,  layout  and  supervisory 
experience  desirable. 

To  apply  for  this  position,  send 
resume/application  to: 

Human  and 

Organizational  Development 
The  Bakersfield  Californian 
Associate  Editor 
P.O.  Bin  440 

Bakersfield,  CA  93302-0440 
Fax:  (805)  395-7484 
All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen 
EEO/MF/H 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as 
well  as  the  amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 
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_ EDITORIAL _  I 

REPORTER:  The  Daily  Star,  A  20,000-  | 
circulation  Monday-Saturday  Ottoway  : 
newspaper  in  upstate  New  York  seeks  j 
a  reporter  to  cover  business,  health  : 
and  general  assignment.  Experience  : 
required.  Northeast  candidates  pre-  i 
ferred.  We  value  good  writing  as  well  : 
as  reporting.  Send  resume  and  clips  I 
that  snow  you  can  go  b^ond  the  sur-  ; 
face  to  Cary  Brunswick,  The  Daily  Star,  : 
P.O  Box  250,  Oneonta,  NY  1 3820.  I 


REPORTER 

6,000-circulation,  bi-weekly  legal 
news  publication  seeks  candidate  with 
2-5  years  experience  in  general  assign¬ 
ment  or  courts-related  reporting.  Send 
resume,  clips  to  Chris  Bonguis,  The 
Indiana  Lawyer,  431  N.  Pennsylvania 
Street,  Indianapolis,  IN  46204. 

ROOM  TO  GROW 

Rapidly  expanding  company  seeks 
newsroom  applicants  For  current  and 
future  openings  in  all  departments  of 
daily  and  non-daily  papers  in  beautiful 
Georgia  and  East  Tennessee.  Resume, 
non-returnable  clips  and  salary  history 
to:  Ken  Fortenberry,  publisher.  Daily 
Citizen-News,  P.O.  Box  1 1 67,  Dalton, 
GA  30722.  No  phone  colls,  please. 

roomtowrIte 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  For 
news  writers  in  Denver  and  Phoenix 
and  a  Spanish-speaking  reporter  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


EDITORIAL 


SPORTS  COPY  EDITOR/REPORTER 

The  Rapid  Citv  Journal,  a  35,000 
circulation  daily  that  covers  western 
South  Dakota,  is  looking  for  an  experi¬ 
enced  sports  reporter/copy  editor  for  a 
full-time  position.  Hours  include 
weekends  and  night  work;  editing, 
page  design,  and  computer  skills  are 
necessary.  Responsibilities  will  include 
some  game  coverage,  sports  reporting 
and  feature  writing.  The  Black  Hills 
area  is  ideal  for  an  outdoors  person, 
and  we  offer  a  complete  salory /benefits 
package.  Send  resume,  writing  sam¬ 
ples  and  cover  letter  to: 

Rapid  City  Journal 
ATTN:  Steve  Hall 
P.O.  Box  450 

Rapid  City  SD  57709-0450 
D^dline  for  applications  is 
August  26,  1 996. 

_ EOE _ 

THE  EDITOR  &  PUBUSHER  COMPANY 
has  an  opening  for  an  editor  in  its 
Interactive  division,  E&P  Interactive. 
This  Web  editor  will  have  editorial 
responsibility  For  E&P  Interactive  and 
its  service  for  interactive  media  pro¬ 
fessionals,  the  E&P  Members  Network 
and  serve  as  the  liaison  between  E&P's 
magazine  editorial  staff  and  E&P's  new 
media  unit.  We  are  looking  for  an 
individual  knowledgeable  in  all  aspects 
of  newspapering  and  new  media  and 
has  excellent  writing  skills.  The  candi¬ 
date  will  work  well  in  a  small  team  and 
their  work  will  reflect  the  pro¬ 
fessionalism  and  high  editorial  stan¬ 
dards  of  Editor  &  Publisher.  Please  e- 
mail  resume  and  salary  requirements 
to  Colin  Phillipsatcolinp@mediainfo.com. 

EMPLOYMENT  OPPORTUNITIES 


$1000's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home.  Toll  Free 
(800)  898-9778  Ext.  R-5189 
for  Listings 

SlOOO's  POSSIBLE  TYPING.  Part  Time. 
At  Home.  Toll  Free  (800)  898-9778, 
ext.  T-51 89  (or  listings. 

MARKETING  RESEARCH 


MARKETING  ANALYST/ 
RESEARCH  SPECIAUST 
The  St.  Louis  Post-Dispatch  has  an 
immediate  opening  for  a  Marketing  Ana¬ 
lyst/Research  Specialist.  Individual  will 
be  involved  in  advertising  sales  pronx}- 
tion  and  research  including  the  crea¬ 
tion  of  customized  sales  presentations, 
using  Scarborough,  and  other  syn¬ 
dicated  research  sources.  Communica¬ 
tion  and  presentation  skills  are 
required.  The  applicant  should  have  a 
backg^round  in  media,  both  print  and 
broadcast.  The  successful  candidate 
will  be  comfortable  in  both  Macintosh 
and  PC  environments  and  will  have 
working  knowledge  of  word  pro¬ 
cessing,  page  layout  and  presentation 
programs.  Experience  with  database 
marketing,  desktop  mapping,  and 
knowledge  of  Claritas'  Compass  soft¬ 
ware  is  a  plus.  Minimum  or  5  years 
related  experience  and  college  degree 
required.  Deadline  for  applications  - 
August  31,  1996.  To  respond,  send 
your  resume  to: 

Christine  Mastis 
St.  Louis  Post-Dispatch 
900  North  Tucker  Boulevard 
St.  Louis,  MO  63101 
The  St.  Louis  Post-Dispatch  is  an  equal 
opportunity  employer. 


MARKETING  RESEARCH 

MARKETING  RESEARCH  MANAGERS 

Gannett  Co.,  Inc.,  has  several  positions 
available  among  our  91  daily  com¬ 
munity  and  metro  newspapers  for 
qualified  researchers.  We  seek  outstan¬ 
ding  candidates  with  skills  in  applied 
research,  segmentation,  targeting, 
opportunity  analysis  and  database 
development.  Successful  candidates 
will  know  how  to  use  the  numbers  to 
grow  the  business. 

We  require  a  college  degree  with  for¬ 
mal  training  in  statistics  and  research 
analysis  and  3-I-  years'  related  work 
experience  (or  equivalent  combination 
of  education  and  experience).  Profi¬ 
ciency  with  spreadsheet  and  database 
software  also  is  required. 

Gannett  is  an  equal  opportunity 
employer  that  recognizes  and 
appreciates  the  benefits  of  diversity  in 
the  workplace.  Qualified  applicants 
who  share  this  belief  or  reflect  a 
diverse  background  ore  especially 
encouraged  to  apply.  Please  send 
resume,  including  salary  requirements, 
and  cover  letter  to: 

Karen  Van  Lare,  MRM/EP 
Gannett  Co.,  Inc. 

1100  Wilson  Blvd. 

Arlington,  VA  22234 


PRODUCnON/TECH 


DIRECTOR  OF 
PRODUCTION 

Excellent  opportunity  for 
motivated,  growth-oriented 
individual.  Knight-Ridder, 
Inc.  seeks  experienced  executive 
with  background  in  printing, 
packaging,  distribution  and 
project  management.  Position 
involves  development  of  strategic 
initiatives  for  all  facets  of 
newspaper  production/ope¬ 
rations,  inter-company 
consultancy,  and  a  wide 
range  of  project  and  facility 
management  activities. 
Significant  travel  required. 

To  be  a  compelling  candidate, 
you'll  need  a  4-year  degree  in  a 
relevant  field,  an  MBA  or  strong 
general  business  skills,  8  or  more 
years  of  responsible  experience, 
and  at  least  3  years  leading  a 
substantial  production  operation. 
Project  management,  consulting 
and  communication  skills  are 
critical. 

Located  in  Miami,  Florida,  with 
excellent  pay  and  benefits.  Please 
send  resume  and  references  to: 

Larry  Marbert 
VP/Technology 

Knight-Ridder,  Inc. 

One  Herald  Plaza 
Miami,  FL  33132 

We  are  an  equal  opportunity 
employer  and  welcome  diverse 
candidates. 


_ PHOTOGRAPHY _ 

PHOTO  DIREaOR 
FOR  LEADING  SOUTHERN  PAPER 

Do  you  consider  photographs  an  equal 
partner  in  news  coverage?  Do  you  take 
the  lead  on  deciding  your  paper's  vis¬ 
ual  presence?  Are  you  an  experienced 
photo  editor  who  can  produce  the  right 
pictures  and  ensure  they  get  the  right 
play? 

If  so.  The  News  &  Observer,  a  hard¬ 
hitting  newspaper  that  won  the  1996 
Pulitzer  Prize  for  Public  Service,  may 
be  the  place  for  you.  Our  photography 
deportment,  namM  staff  of  the  year  by 
the  NC  Press  Photographers  Associa¬ 
tion  and  by  the  southern  Short  Course, 
needs  a  director. 

Send  work  samples,  resume  and  cover 
letter  to  David  Pickel,  AME/art 
director.  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27601 
by  August  30. 

PHOTOGRAPHER 

Small  midwestern  daily  seeks  fulltime 
photographer  versatile  in  color  and 
olock.  Respond  to  Box  07883,  Editor  & 
Publisher. 

PICTURE  DESK 

Picture  Desk  Manager  -  ALLSPORT 
USA  -  The  wodd's  largest  sports  photo 
media  agency  is  looking  for  an 
enthusiastic  individual  to  manage  it's 
live  picture  desk.  Candidate  should 
have  proven  sales  ability,  3  years  back¬ 
ground  in  newspaper  and/or  wire  ser¬ 
vice  editing,  an  interest  in  sports  and  a 
readiness  for  a  1st  step  into  editorial 
management.  Duties  include  selling 
Allsport's  media  service  to  newspa¬ 
pers,  organizing  and  planning  of 
Allsport's  live  coverage,  maintaining 
quality  of  live  pictures  and  captions, 
coordinating  resources,  budgets  and 
staff  schedules.  A  working  knowledge 
of  Macintosh,  Adobe  Photoshop,  scan¬ 
ning  and  transmission  software  and 
hardware  is  important.  Salary  range 
$35-45K.  Send  resume  and  cover  let¬ 
ter  to  Greg  Walker,  general  manager. 
Allsport  Photography  USA  Inc.,  17383 
Sunset  Blvd:,  Suite  300,  Pacific 
Palisades,  CA  90272.  No  phone  calls 
or  (axes,  please. 

PLANT  MANAGER 


MAJOR  COMMERCIAL  PRINTING 
Company  is  seeking  plant  manager  (or 
operation  in  the  southwest.  Cold  web 
press,  bindery,  and  distribution  experi¬ 
ence  c  must.  Degree  in  business, 
related  area,  or  equivalent  experience 
required,  with  denKmstrated  success  in 
Marketing/Sales.  Excellent  benefits, 
and  salary  commensurate  with  ability. 
Send  resume  to  Box  07880,  Editor  & 
Publisher. 

_ PRESSROOM _ 

PRESSROOM  MANAGER 
f4edium-sized  daily  in  Zone  3  has  an 
opening  for  a  talented  and  motivated 
person  in  our  two-shift  operation. 
Applicants  should  have  3-5  years 
management  experience  in  a  double¬ 
wide  press  operation.  The  ideal  candi¬ 
date  will  be  capable  of  meeting  high 
quality  standards,  of  implementing  an 
aggressive  preventative  maintenance 
program,  of  creating  a  team  concept 
and  of  running  a  clean,  safe  press¬ 
room.  Interested  parties  should  send  a 
resume  with  salary  history  and  require¬ 
ments  to:  Box  0/861 ,  Editor  &  Pub¬ 
lisher.  An  Equal  Opportunity  Employer. 
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HELP  WANTED 


PRESSROOM 


GOSS  S.C.  -  3  Folders  16  units  Press 
operator  with  three  knife  trimmer 
knowledge.  Mr.  Lesnor,  president, 
(8001  843-6805.  Sioux  Falls,  SD.  EOE 


PREPRESS  MANAGER 
Doily  newspaper  in  suburban  Philadel¬ 
phia  seeks  organized,  hands-on  leader 
to  take  our  electronic  prepress  team  to 
the  next  level.  Candidate  should  hove 
a  working  knowledge  of  desktop  pub¬ 
lishing  systems  and  a  strong  passion 
for  customer  service.  Please  send  your 
resume  and  salary  reguirements  to  Box 
07881 ,  Editor  &  PuWisner. 


PRINT  SHOP 


INDEPENDENTLY  OWNED  newspaper 
in  rural  Nevada  seeking  manager  to 
revive  sagging  commercial  printing 
shop.  Job  shop  has  seven  employees 
and  modern  equipment.  Town  was 
judged  Best  Small  Town  In  America  in 
1991  and  enjoys  thriving  economy. 
Paper  willing  to  offer  competitive  start¬ 
ing  salary  and  generous  performance 
bonuses  as  well  as  health  insurance 
and  profit  sharing  plans.  Fax  resumes 
to  (702)  738-2215. 


PRODUCnON/TECH 


TECHNICAL  SERVICE 
MANAGER 

Challenging  opportunity  to  manage 
state-of-the-art  newspaper  advertising 
and  news  systems.  Strong  analytical 
ability  &  communication  skills  will  be 
essential  to  successfully  coordinate  24 
hour  coverage  &  integrity  of  these 
systems.  Qualified  candidate  will  hove 
minimum  4  years  experience  in  PC- 
based  computer  systems  &  other 
electronic  equipment  used  in  prod¬ 
uction.  Experience  and  specialized 
training  in  newspaper  front-end 
systems  strongly  preferred.  Must  have 
excellent  working  knowledge  of  PCs 
and  Macintosh  equipment  &  be  able  to 
troubleshoot  down  to  the  module  level. 
Prior  supervisory  &  management,  e.g. 
budgeting,  planning,  reporting,  etc., 
experience  necessary.  Our  company,  a 
subsidiary  of  Gannett  Co.,  Inc.,  pub¬ 
lisher  of  USA  Today,  offers  a  com¬ 
petitive  salary  &  benefit  package. 

Send  resumes  to  Valley  News  Dispatch, 
Human  Resources  Director,  210  Fourth 
Avenue,  Tarentum,  PA  15084.  The 
Valley  News  Dispatch  is  an  equal 
opportunity  employer  &  we  encourage 
all  qualified  individuals  to  apply. 


PRODUCnON/TECH 


The  San  Diego  Union-Tribune,  a  doily 
metropolitan  newspaper  with  circula- 


has  the  following  opportunity  in  our 
Production  Maintenance  Department. 

ELEaRICAL  SUPERVISOR 

Responsibilities  include  overseeing, 
assisting  and  training  personnel  in 
machinery  repair  and  analyzing/ 
troubleshooting  equipment  malfunc¬ 
tions.  Qualified  candidates  will  have  at 
least  five  years  experience  troubleshoot¬ 
ing  electrical  systems  and  newspaper 
production  machinery  including  Goss 
Metro  presses,  AM  Graphics  and  other 
press  equipment,  previous  manage¬ 
ment  experience,  excellent  analytical 
ability  and  strong  communication  skills. 

Please  send  resume  to;  The  Union- 
Tribune  Publishing  Co.,  Human 
Resources  Dept.,  Job#  27-96/CH, 
P.O.  Box  191,  San  Diego,  CA  92112- 
4106.  EOE 


TELEMARKETING 


TELEA4ARKETING 
ASSISTANT  MANAGER 

Successful  newspaper  telemarketing 
firm  in  Northeast  Ohio  has  an 
immediate  opening  for  an  Assistant 
Manager.  Candidate  should  have  a 
minimum  of  3  years  experience 
supervising  telemarketers  in  an  out¬ 
bound  office.  Must  be  able  to  motivate 
and  train  a  diverse  work  force  of  fifty 
in  a  team  environment.  Strong  written 
and  verbal  communication  skills,  along 
with  knowledge  of  WordPerfect  and 
Excel  a  must.  The  Assistant  Manager 
will  also  develop  telemarketing  and 
incentive  programs  and  monitor  their 
effectiveness.  Knowledge  of  queue 
development  and  the  ability  to  analyze 
results  mandatory.  A  marketing  degree 


Send  resume  to  Delcom,  Attn;  Chris 
Bloser,  14701  Detroit  Avenue,  #480, 
Lakewood,  OH  44107. 


TRANSPORTATION 


INDIANAPOLIS  NEWSPAPERS,  INC. 
seeks  experienced  managers  who 
possess  exceptional  people  »ills  to  fill 
two  KEY  LEADERSHIP  positions  in  our 
transportation  department. 

•MANAGER  OF  FLEET  & 
DISTRIBUTION  OPERATIONS 
•TRAFFIC/OPERATIONS  MANAGER 

We  distribute  a  7  day,  morning  and 
afternoon  product.  Our  transportation 
department  has  a  team  of  6  managers, 
and  112  employees. 

Experience  with  a  union  environment  is 
essential.  Successful  candidates  will 
hove  a  minimum  of  5  years  experience 
in  fleet  and  distribution  management. 
Skill  requirements  include  budgeting, 
organization,  planning,  logistics,  com¬ 
puter,  and  effective  communication. 

We  offer  a  competitive  salary  and 
benefits  package.  Please  send  your 
resume,  cover  letter,  and  salary  history 
to; 

Carol  Dahl 

Recruiting  &  Training  Manager 
Indianapolis  Newspapers,  Inc. 

P.O.  Box  145 

Indianapolis,  IN  46206-0145 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 

revievy. 

•  Editor  &  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

Editor^ 

PUBLISHER 

1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 


I  POSITIONS  WANTED 


ForeIgn/PostfkXTs  Wanted  advertteers  must  pre-pay. 
Effective  January  1, 1996 


UNEADS 

1  week-$8.60  per  Hr« 

2  weela-$7.60  per  Hne,  per  Issue. 

3  weels-$6.65  per  Hne,  per  issue. 

4  weelo-$5.75  per  Hne,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  Hne 

2  weeks-$4.10  per  Hne.  per  Issue. 

3  week»-$3.00  per  Hne,  per  Issue. 

4  weeks-  $2.75  per  Hne,  per  Issue. 


Add  $  1 0.00  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  os  an  additlonai  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time,  SlOO;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  S80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Name  - 

Company  _ 

Address - - 

City _ 

State _ 

Zip - 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $. 


Editon^ 

PUBLISHER 


11  West  19th  street,  NY,  NY  10011.  212)675-4380,  FAX  (212)  929-1259. 


ADMINISTRATIVE 

EDITORIAL 

BIG  LEAGUE  TALENT 
)4ulti-talentecl  professional  with  signifi¬ 
cant  diverse  marketing,  advertising, 
circulation  and  new  product  dev^- 
opment  experience.  A  demonstrable 
career  history:  from  USA  Today's 
Formative  years  to  contemporary  not 
niche  products.  Gannett  trained.  MBA. 
Currently  employed.  Reply  to  Box 
07859,  Editor  &  Publisher. 

SPORTS  WRITER,  TEAM  PLAYER  look¬ 
ing  (or  winning  combination.  1  hove  14 
years  of  experience  in  Los  Angeles  and 
Phoenix,  AZ.  Experience  ranges  from 
sports  editor  of  o  25,000  circulation 
doily  to  beat  writer  assigned  to  major 
league  baseball  and  college  football. 
Preps,  pro  tennis  and  hockey  also  are 
areas  which  I've  covered  extensively. 
Clips,  resume  and  references  avoilable 
upon  request.  I'm  open  to  all  offers.  In 
return,  you'll  learn  that  this  low-ego 
sports  writer  would  be  a  good  (it  to  a 
sports'  staff's  puzzle.  Call  Frank  at 
(602)  661-5585. 

SUCCESSFUL  NEWSPAPER  PRO  with 
25  years  experience  seeks  large 
weekly  or  small  daily  publishing  slot. 
Metro  circulation  experience,  interna¬ 
tional  magazine  management,  sub¬ 
urban  editorial,  large  weekly  pub¬ 
lisher.  B.S. /Management,  U  of 
Maryland.  MBA/Marketing  underway. 
Will  relocate.  Larry  (61 2)  864-5443. 

WEB  SITE  EDITOR 

seeks  east  coast  position.  Veteran 
newspaper  reporter,  author,  with  2 
years  experience  producing  and 
managing  ariginal  editorial  content  for 
web  sites.  Unusual  mix  of  traditional 
journalistic  skills  and  practical  Internet 
savvy. 

(609)  354-0742 
or  see:  hltp://www.levins.com 

ADVERTISING 

ADVERTISING  DIREaOR/NATIONAL 
MANAGER:  Eighteen  year  veteran 
with  retail/national  sales  management 
and  marketing  experience  seeks 
challenging  position  with  progressive 
organization  in  Zones  1  or  2.  Proven 
record  of  achievement,  computer  liter¬ 
ate  and  Internet  savvy.  Call  (914)  631- 
7001. 

EXPERIENCED  PRODUCTION/EDITOR 
seeks  career  in  Philadelphia  area.  Mac 
user.  (419)  626-0507. 

EDITORIAL 

FREELANCE 

EXPERIENCED  SPORTS  LAYOUT/ 
COPY  EDITOR  at  mid-sized  daily  seeks 
job  at  larger  paper  or  management 
position  at  smaller  daily.  Pagination, 
MAC  and  some  management  experi¬ 
ence.  Reply  to  Box  0/801 ,  Editor  & 
Publisher. 

ILLUSTRATOR/FEATURE 

PAGE  DESIGNER 

QuarkXPress,  Illustrator,  traditional. 
Contact  Kathryn  (500)  447-2ART 

It’s  A  Classified 
Secret! 

If  you  don't  want  your  reply  to 
go  to  certain  newspapers  (or 
companies),  seal  your  reply  in 
an  envelope  addressed  to  the 
E&P  Classified  Advertising 
Department  with  an  attached 
note  listing  the  newspapers  or 
companies  you  do  not  want 
the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on 
your  list.  We'll  discard 
your  reply. 

SPORTS  WRITER  with  over  3  years 
experience  looking  to  move  up.  Cov¬ 
ered  both  prep/cwlege  sports.  Wrote 
stories  and  farmatted  pages  on 
deadline.  Knaw  QuarkXPress.  Will 
relocate.  Call  Keith  (906)  632-001 9. 

EMORY  GRAD/published  freelance 
writer  leaving  big  business  to  pursue 
full-time  journalism  career.  Seeks  post 
in  Europe  or  Zones  1 , 2,  6. 

Call  (214)  594-8036. 

AWARD-WINNING  sports  editor,  14 
months  bi-weekly  experience,  looking 
to  move  up  to  daily  as  editar/ writer. 
Camera,  QuarkXPress,  word  experi¬ 
ence.  Prefei"  Zone  5  but ...  Reply  to  Box 
07877,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY  •  it  y  uru.  sc'iiM  rn 


And  Now,  News  For 
Scatterbrains 


May  I  HAVE  your  atten¬ 
tion  for  a  few  minutes? 

These  days,  that’s  a 
lot  to  ask.  And  that’s 
one  of  the  most 

ignored  challenges  to  journalism  today: 
Nobod) ’s  paying  attention. 

At  a  time  when  press  people  are 
earnestly  trying  to  engage  the  public  in 
politics,  in  community  affairs  and,  there¬ 
fore,  in  the  news  media,  we’re  forget¬ 
ting  what  we’re  up  against.This  public 
is  made  up  of  individu¬ 
als  who  are  increasingly 
disengaged.  Largely  by 
our  own  choice,  we’re 
all  a  bunch  of  scatter¬ 
brains.  Need  proof? 

♦  Walk  the  streets 
New  York.  It’s  probably 
a  scene  of  chaos: 
drivers  ignoring  stop 
signs,  pedestrians  ignoring  traffic  lights, 
cars  parked  illegally,  ambulances  with 
sirens  screaming  blocked  by  motorists. 
No  one  complains,  or  even  notices. 
We’re  all  in  a  rush.  Our  self-obsessed 
busy-ness  gives  us,  well,  a  rush. 

♦  Sit  down  to  watch  TV  without  your 
remote  control,  and  see  how  antsy  you 
get  without  the  power  to  surf  blithely 
away  from  this  channel  and  that.  Go  to 
a  movie  and  notice  how  many  people 
are  talking,  giving  the  show  only  part  of 
their  attention  —  and  paying  no  heed 
to  their  neighbor  s  desire  for  quiet. 

♦  Look  at  some  of  the  signs  nowa¬ 
days:  “Yield  to  pedestrians  in  crosswalk.” 
And,  on  one  subway  line,  “Please  stand 
away  from  the  doors  —  This  will  make 
it  easier  for  everyone  to  get  on  and  off 
the  train.”  Duh.  Are  they  talking  down 
to  us?  Nope.These  are  matters  of  sim¬ 
ple  law,  manners  or  common  sense  that 
apparently  need  constant  reirtforcing. 

♦  Observe  for  yourself:  In  public 
areas,  to  what  are  people  attentive? 
They’re  quick  to  check  out  what  their 
bus  seat-mate  is  reading.  They  scan  peo¬ 
ple’s  faces  and  actions  and  compile 
instant  personality  profiles.Their  atten- 


Schmitt  is  news  editor  at  American 
Metal  Market,  a  trade  daily  based  in 
New  York. 


tion  darts  from  one  perception  to 
another,  anything  that’s  ripe  for  spectat¬ 
ing.  But  eyes  arc  instantly  averted  when 
what  is  perceived  seems  to  demand 
something  from  the  perceiver  —  a  quar¬ 
ter,  a  petition  signature,  awareness  of  a 
social  issue  or  consideration  of  another 
person’s  needs.  Perhaps  on  occasion  in 
your  own  newsroom  you’ve  instantly 
lost  a  colleague’s  attention  when  you’ve 
responded  to  his  pro  forma  “how  are 
you  doing?”  by  really  telling  him. 

♦  Read  the  recent 
New  York  Times  article 
about  more  and  more 
parents  being  fined  for 
the  misbehavior  of 
their  children.  Reporter 
Peter  Applebome 
writes  of  the  new  par¬ 
ent-punishment 
statutes:  “Proponents  of 
the  laws  say  citizens  are  demanding 
action,  and  tough  laws  are  sometimes 
the  only  way  to  get  the  attention  of  the 
parents  of  a  young  offender.” 

♦  Recall  the  story  about  TV  news  cov¬ 
erage  of  the  Reagan  administration.  A 
networii  evening  newscast  did  a  damn¬ 
ing  story  about  how  the  White  House 
manipulated  TV  news  and  only  includ¬ 
ed  upbeat  images.  Next  day,  the  White 
House  press  office  thanked  the  sur¬ 
prised  reporter  for  the  story,  saying  the 
pictures  were  great.  In  the  press  office’s 
view,  the  risk  that  any  viewers  had  real¬ 
ly  paid  attention  to  her  dire  words  — 
the  essence  of  her  story  —  was  mini¬ 
mal. 

The  Reagan  White  House  knew  that 
our  attention-deficit  culture  makes  the 
journalist’s  job  harder. 

Having  to  compete  for  readers’  atten¬ 
tion  —  with  bigger,  better  headlines,  for 
example  —  is  nothing  new  for  newspa¬ 
pers.  Grabbing  the  reader  or  listener  or 
viewer  —  earning  our  audience’s  atten¬ 
tion  —  with  a  high-quality  story  or  a 
clever  turn  of  phrase  is  an  exciting, 
enjoyable  part  of  our  craft. 

But  journalists  now  seem  to  be  com¬ 
peting  for  slices  of  a  shrinking  public- 
attention  pie,  and  it’s  making  us  less 
craftsmanlike,  albeit  craftier.  People 
have  more  alternatives  to  the  serious 


information  we  traditionally  offer,  so 
their  attention  drifts,  forcing  the  news 
media  to  shout,  jump  up  and  down,  and 
too  often  copy  the  jazzier,  shallower 
competition.  More  air  time  spent  on 
“promos”  of  upcoming  sexy  features 
means  there’s  less  real  news  per  news¬ 
cast.  Newspapers  wisely  increase  their 
breadth  of  coverage,  but  they  risk  los¬ 
ing  their  depth. 

In  a  society  where  attention  to  detail 
is  declining,  the  news  media  suffer  on 
the  supply  side  as  well  as  on  the 
demand  side.There’s  less  demand  and 
support  for  the  kind  of  “watchdog” 
attentiveness  that  is  journalism’s  stock 
in  trade.  From  a  supply  perspective,  it 
might  get  tougher  for  news  organiza¬ 
tions  to  attract  staffers  possessing  the 
discipline,  thoughtfulness  and  commu¬ 
nication  skills  needed  to  produce  the 
plethora  of  products  that  are  demand¬ 
ed. 

Of  course,  in  a  climate  of  inattentive¬ 
ness,  journalism  isn’t  the  only  realm 
that  suffers.This  scatterbrain  environ¬ 
ment  has  other  names,  other  toxic  char¬ 
acteristics:  carelessness,  apathy,  short 
attention  spans,  poor  listening,  bad  ser¬ 
vice,  shoddy  work,  self-centeredness, 
indifference. This  last  trait,  observed  on 
a  global  scale  amid  the  world’s  suffer¬ 
ing,  has  been  called  “the  eighth  deadly 
sin”  by  United  Nations  Secretary- 
General  Boutros  Boutros-Ghali. 

When  people  aren’t  paying  attention, 
political  mischief  becomes  easier. 
Scoundrels  and  liars  go  unfettered,  and 
freedom  is  endangered.  John  Philpot 
Curran  was  right  to  warn  in  a  1790 
speech:  “The  condition  upon  which 
God  hath  given  liberty  to  man  is  eternal 
vigilance.” 

Public  safety  suffers  when  we’re  scat¬ 
terbrains,  as  indicated  by  the  recent 
gains  made  against  crime  when  New 
Yoric  police  beefed  up  enforcement  of 
so-called  “quality-of-life”  laws.  It  appears 
that  the  city’s  earlier  willingness  to 
ignore  minor  infractions  fed  a  broader 
environment  of  lawlessness  and  abetted 
wrongdoers. 

Moreover,  allowing  ourselves  to  be 
scatterbrains  makes  us  vulnerable  to 

(See  Scatterbrains  on  page  37) 
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orders.  NY,  CA,  DC  and  Canada 


add  appropriate  tax.  Please  sup¬ 


ply  proper  street  address  for 


UPS  delivery.  No  deliveries  will 


PART  2  -  WHO’S  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry 
personnel  by  name.  Look  for  people  from  general  interest 
daily  and  weekly  newspapers  as  well  as  syndicates  and 
groups.  You’ll  find  titles,  company  affiliation  and  phone  num 
bers  for  the  most  influential  people  in  the  industry. 

CD-ROM  ^ 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out  Yea 
Book  information  with  the  criteria  you  select.  The  simple, 
menu-activated  search-and  display  capability  makes  findi 
and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF,  ASCII, 
etc. 

The  CD-ROM  can  be  purchased  with  listing  capabilities,  too. 
Customize  mailing  lists  for  each  of  your  communications  pro 


be  made  to  P.O.  boxes.  All 


remittance  must  be  in 


U.S.  dollars. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


Look  at  these  NEW  and  ENHANCED  FEATURES: 


•  NEW!  E-Mail  and  Web  site  listings  are  now  part  of  the 
standard  data  included  for  dailies  in  the  U.S.  and 
Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic  and  Jewish 
weeklies. 

•  NEW!  Interactive  products  and  services  listings. 

•  EXPANDED  Foreign  correspondents  in  the  U.S. 

•  EXPANDED  newspaper  ad  rep  listings,  including 
national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group  affiliation  AND 
newspaper  rep  (CD-ROM  with  listing  capabilities). 

•  ENHANCED,  user-friendly  exporting  functions  (CD-ROM 
with  listing  capabilities). 


PART  1 

•  Section  I  -  U.S.  Dailies 

•  Section  II  -  U.S.  Weeklies  and  Special  Newspapers 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and  Syndicated  Services 

•  Section  VI  -  Newspaper  Equipment  /Interactive  Products 

and  Services 

•  Section  VII  -  Other  Organizations  and  Industry  Services 


jects. 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for 
U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign 
Newspapers,  Mechanical  Equipment  and  Who’s  Where  sec¬ 
tions  ...  names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers,  newspaper 
suppliers  and  service  companies. 


For  answers  to  technical  questions  about  the  CD-ROM,  call 
(212)  675-4380,  ext.  506. 

PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $125 

E&P  Year  Book  Part  1  Only:  $1 1 5 

E&P  Year  Book  Part  2  “Who’s  Where”  Only:  $35 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing 

capabilities:  $495 

E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capa¬ 
bilities:  $895 


Network  versions  of  the  CD-ROM  are  available.  Please  call 
(212)  675-4380,  ext.  509  for  pricing. 


Find  the  -people  you  really  need  with  comprehensive  lists  of 
names,  titles,  areas  of  responsibility,  address,  phone  and  fax 
numbers.  Data  for  sections  I  and  III  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special  edi- 
tions/sections,  mechanical  specifications  and  more. 


ORDER  NOW 

Mail  your  order  and  payment  to:  Editor  &  Publisher  Year  Book, 
1 1  W.  19th  St.,  New  York,  NY  1001 1-4234.  Or  to  charge  your 
order  to  your  Visa/MC  account,  call  (212)  675-4380,  ext.  509. 
Payments  must  accompany  all 


. .  .  L 


YEARBOOK  ^ 

The  Most  Comprehensive  Source  of  Information  About  Newspapers 
and  the  Newspaper  Industry  Worldwide 

•  The  Newspapers  'The  People  •The  Equipment  •The  Supplies  ...and  much,  much  more! 
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